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In  “Bitter  Voyage,”  a  four-pan  series  published  last  spring,  San 
Francisco  Chronicle  readers  learned  why  Chinese  immigrants  risk  their  lives 
aboard  crowded,  leaky  ships  for  passage  to  a  harsh  underground  life  in  the 
land  of  the  free. 

Reporting  from  China’s  Fujian  Province,  New  York,  Los  Angeles, 
Mexico  and  the  San  Francisco  Bay  Area,  The  Chronicle  uncovered  the 
stunning  scop>e  of  a  $3  billion-a-year  business  in  the  trafficking  of  human 
beings  and  its  profound  implications  for  U.S.  immigration  policy. 

The  Chronicle’s  series  showed  how  immigration  laws  governing 
political  asylum  have  unwittingly  encouraged  human  smuggling,  and  it  fore¬ 
shadowed  policy  changes  proposed  by  the  White  House  two  months  later. 


“Bitter  Voyage.”  Another  reason  why  more  Northern  Californians  turn 
to  The  Chronicle.  franrisco  CljMIliflf 

Northern  California’s  Leading  Newspaper 


Thanks, 

newspaper  editors,  for 


...  reading  Editor  &  Publisher  more  regularly 
than  any  other  publication.* 


Editor  &  Publisher  78% 

New  York  Times  75% 

Wall  Street  Journal  66% 
Presstime  61% 
Newsweek  58% 


. . .  rating  E&P's  ads  #1  in  helpfulness.* 

Editor  &  Publisher  27% 

Newsinc.  8% 

Presstime  8% 

New  York  Times  4% 

Columbia  Journalism  Review  3% 

...  paying  more  attention  to  E&P's  institutional 
and  public  relations  ads  than  anybody  else's. 

Editor  &  Publisher  22% 

Wall  Street  Journal  12% 

New  York  limes  9% 

American  Journalism  Review  5% 

Presstime  4% 


1993  Survey  of  American  Society  of  Newspaper  Editors  members, 
conducted  by  Hollander  Cohen  &  McBride. 


On  women, 
pornography 
and  f he 

Pint  Amendment.. 

“I  will  not 
be  promoting 
or  defending 
any  definition  or 
construct  of  freedom 
that  leaves  intact 
the  subordination 
and  exploitation 
of  others!* 

Norma  Ramos 

Women  Against  Pornography 


Freeuundsihn'talways  thinkalilu! 


They’re  making 
the  mistake  of  attacking 
the  words  and  images 
that  they  view 
as  depicting 
the  subordination 
of  women. 

It  is  a  direct 
assault  on  the 
First  Amendment.” 

Marjorie  Heins 

American  Civil  Liberties  Union 


At  a  summit  hosted  by  The  Freedom  Forum  First  Amendment 
Center  at  Vanderbilt  University,  constitutional  experts  joined  leaders 
in  the  public  and  private  sectors  to  discuss  First  Amendment 
freedoms.  When  the  discussion  came  to  pornography,  women  and 
the  First  Amendment,  we  let  both  sides  passionately  argue 
the  issue  of  civil  rights  vs.  civil  liberties. 


That’s  our  role-to  provide  aforum  forthe  free  exchange 
of  opinions  and  ideas  about  the  media,  journalism  andfree 
expression.  A  place  where  the  movers  and  shapers  of  society 
can  discuss  and  debate  the  issues  to  help  propel  all  of  us 
towards  understanding  and  change.  This  is  our  way  of  making 
freedom  work  for  everyone-  even  if  we  don’t  always  think  alike. 


FREEDOM  FORLM 

FRSS  PRESS.  FREE  SPEECH.  FREE  SPIRIT 

THE  FREEDOM  FORUM  1101  WILSON  BOULEVARD  ARLINGTON,  VIRGINIA  22209 
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AUGUST 

1  8-21  — Asian  American  Journalists  Association,  National  Con¬ 
vention,  Century  Plaza  Hotel,  Los  Angeles,  Calif. 

19- 21  — West  Virginia  Press  Association,  Annual  Convention, 
Canaan  Valley  Resort,  Davis,  W.Va. 

SEPTEMBER 

8-  1  O — International  Newspaper  Marketing  Association,  European 
Conference,  Lillehammer,  Norway. 

1  O- 1  2 — National  Lesbian  and  Gay  Journalists  Association,  Na¬ 
tional  Conference,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

15-1  8 — National  Newspaper  Association,  Annual  Convention  and 
Trade  Show,  Clarion  Hotel,  Cincinnati,  Ohio. 

20- 23 — Associated  Press  Managing  Editors,  Annual  Convention, 
Hyatt  Regency  Hotel,  Minneapolis,  Minn. 

23-24 — Pennsylvania  Newspaper  Publishers  Association,  Annual 
Meeting,  Hilton  Hotel,  Pittsburgh,  Pa. 

23- 26 — New  England  Newspaper  Operations  Association,  Annu¬ 
al  Conference,  Sheraton  Tara  Hotel,  Danvers,  Mass. 

29- 10/3  — New  York  Press  Association,  Fall  Convention,  Otesaga 
Hotel,  Cooperstown,  N.Y. 

30- 10/2  — International  Newspaper  Marketing  Association,  Cen¬ 
tral  Region  Conference,  Wyndham  Hotel,  Itasca,  Ill. 

30- 1  0/ 3 — Women  in  Communications,  National  Conference  and 
Communicators’  Expo,  Westin  William  Penn  Hotel,  Pittsburgh,  Pa. 

OCTOBER 

9-  1  3 — Advertising  Media  Credit  Executives  Association,  Annual 
Conference,  Great  Smokies  Hilton  Hotel,  Asheville,  N.C. 

24- 26 — Inland  Press  Association,  Annual  Meeting,  Inter-Conti¬ 
nental  Hotel,  Chicago,  Ill. 


Seniinars/Workshops/Clinics 


AUGUST 

18-1  9 — Ragan  Communications,  Advanced  Writing  and  Editing 
Seminar,  Palmer  House  Hilton  Hotel,  Chicago,  Ill. 

22-25 — Southern  Newspaper  Publishers  Association  Foundation, 
Newsroom  Management  Seminar,  Holiday  Inn  Redmont,  Birmingham, 
Ala. 

SEPTEMBER 

7-1  O — Poynter  Institute,  Spanish-language  Newspapers  Design 
Seminar,  St.  Petersburg,  Fla. 

1  O- 1  2 — Foundation  for  American  Communications,  Environmen¬ 
tal  Risk  Reporting  Seminar,  Radisson  Airport  Hotel,  Columbus,  Ohio. 
1  O- 1  2 — Mid  America  Press  Institute,  City  Editors  Seminar,  Clari¬ 
on  Hotel,  St.  Louis,  Mo. 

1  2- 1  5 — Southern  Newspaper  Publishers  Association  Foundation, 
Local  News  Seminar,  Royal  D’Iberville  Hotel,  Biloxi,  Miss. 

1  2- 1  7 — American  Press  Institute,  Circulation  Executives  Seminar, 
Reston,  Va. 

1  4-1  5 — Freedom  Forum  Media  Studies  Center,  Technology  Stud¬ 
ies  Seminar  for  Newsroom  Managers,  Columbia  University,  New  York, 
N.Y. 
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About  Awards 


AFCP  Publisher  of  the  Year.  Jack  Hendricks,  pub¬ 
lisher  of  Flashes  Publishers,  Allegan,  Mich.,  has  been 
named  publisher  of  the  year  by  the  Association  of  Free 
Community  Papers  for  his  “outstanding  contribution  to 
the  association  and  the  industry.” 

John  Hancock  Journalism  Awards.  Fraud  was  a  re¬ 
curring  theme  among  winning  articles  in  the  annual  Busi¬ 
ness  and  Financial  Journalism  Awards,  sponsored  by  John 
Hancock  Financial  Services. 

Each  award  carries  a  $5,000  cash  prize. 

Winners  were  Scot  Paltrow  of  the  Los  Angeles  Times, 
who  was  recognized  for  an  investigative  series  “Investors 
at  Risk,”  documenting  fraud  against  small  investors  by  bro¬ 
kerage  firms;  Fred  Schulte  from  the  Fort  Lauderdale,  Fla., 
Sun-Sentinel  for  a  series  about  telemarketing  schemes; 
William  Levesque,  the  Ledger,  Lakeland,  Fla.,  for  his  se¬ 
ries  on  a  manufacturer  that  reportedly  knew  its  fungicide 
might  kill  plants  but  continued  to  sell  it;  the  Wall  Street 
Journal’s  Joanne  Lipman  for  her  daily  advertising  column; 
and  a  team  of  Hartford  (Conn. )  Courant  reporters  for  cov¬ 
erage  of  United  Technologies  Corp.’s  announcement  of 
layoffs  and  plant  closings.  —  AP 

SNA  Lasher  Award.  Philip  Power,  founder  and  chair¬ 
man  of  Suburban  Communications  Corp.,  Livonia,  Mich., 
has  received  the  Suburban  Newspapers  of  America  Dean 
S.  Lesher  Award. 

The  organization  presents  the  award  every  year  to  a  news¬ 
paper  executive  who  “enhances  the  suburban  newspaper 
industry.” 

Power’s  company  publishes  more  than  50  community 
papers  in  Michigan  and  the  Cincinnati  area;  the  publica¬ 
tions  have  a  combined  circulation  of  more  than  500,000. 

The  Lesher  Award  is  named  for  the  late  California  news¬ 
paper  magnate. 

Newspaper  Special  Sectlens/lnland  Award.  The 

Washington  Post  was  named  best  of  show  at  this  year’s  News¬ 
paper  Special  Sections  Network/Inland  Press  Foundation 
Inc.  Special  Section  Conference. 

The  paper’s  52  Maryland  Weekends  section  was  named 
overall  winner  from  among  10  nominees. 

Other  top  honors  went  to  the  Daily  Herald,  Arlington 
Heights,  Ill.;  the  Dubuque  (Iowa)  Telegraph-Herald;  Fort 
Wayne  (Ind.)  Newspapers;  the  Kendallville  (Ind.)  News- 
Sun;  the  Topeka  (Kan. )  Capital-] ournal;  the  Morning  Neu;s 
Tribune,  Tacoma,  Wash.;  and  the  Charlottesville  (Va.) 
Observer. 

Weekly  Newspaper  Editers  Award.  Bob  Bliss,  ed¬ 
itor  emeritus  of  the  Montgomery  County  News,  Hillboro, 
Ill.,  has  received  the  Eugene  Cervi  Community  Conscience 
Award  from  the  International  Society  of  Weekly  Newspa¬ 
per  Editors. 

The  award,  which  recognizes  editorial  leadership  in  a 
community,  is  named  for  the  late  editor  of  Denver’s  Rocky 
Mountain  Journal. 

Michael  Myers  from  the  Granite  City,  Ill.,  Press-Record 
was  presented  with  the  group’s  Golden  Quill  Award  for  his 
editorial  writing. 
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In  Brief 

Guild  wins 
Canadian  election 

THE  CANADIAN  WIRE  Service 
Guild,  a  branch  of  the  Newspaper 
Guild,  will  represent  over  3,000  em¬ 
ployees  who  write,  edit  and  produce 
news  programs  for  the  Canadian  Broad¬ 
casting  Corp. 

Newspaper  Guild  president  Charles 
Dale  said  he  knew  of  no  bigger  election 
victory  in  the  union’s  history. 

The  Guild  received  1,273  votes,  or 
56%,  in  a  six-week,  national  mail  elec¬ 
tion  conducted  by  the  Canada  Labour 
Relations  Board. 

Results  were  announced  June  29  of 
the  vote  in  which  about  3,300  CBC 
workers  across  Canada  —  except  in 
Quebec  —  were  eligible. 

The  CWSG  beat  out  the  Alliance  of 
Canadian  Television  and  Radio  Artists, 
which  pulled  25%  of  the  votes,  and  the 
Canadian  Union  of  Public  Employees, 
which  polled  19%. 

Southam  reduces 
work  force 

SOUTHAM  INC.  OF  Toronto  said  it 
reduced  its  newspaper  staffing  by  420 
during  the  first  six  months  of  this  year. 

Southam,  which  publishes  18  Cana¬ 
dian  dailies,  had  a  work  force  of  7,119  as 
of  June  30.  The  company  announced  in 
March  that  it  intended  to  cut  its  news¬ 
paper  work  force  by  1,400,  or  20%,  by 
the  end  of  next  year. 

Southam’s  newspaper  division  earned 
$18.1  million  (Canadian)  in  the  second 
quarter  of  this  year,  down  24.7%  from 
the  same  period  last  year.  It  paid  $11 
million  in  the  second  quarter  for  staff 
cuts. 

The  company  said  that,  while  wage 
and  benefit  costs  fell  3.6%,  a  10.3%  in¬ 
crease  in  newsprint  expenses  largely 
erased  that  labor  savings. 

Newspaper  revenue  of  $214.5  million 
in  the  second  quarter  was  down  1.5%. 
During  the  first  six  months  of  the  year, 
revenue  fell  1.1%  to  $404.4  million. 

The  decline  was  attributed  to  weak 
advertising.  Ad  linage  was  down  4.7% 
in  the  first  quarter  and  6.3%  in  the  first 
six  months. 

Circulation  revenues  grew  4-4%. 

Meanwhile,  layoffs  at  Southam’s  Pa¬ 
cific  Press  that  had  been  announced  in 


March  but  disallowed  by  an  arbitrator 
four  months  later  now  will  go  ahead 
under  new  terms  as  voluntary  sever¬ 
ance. 

In  an  agreement  between  Pacific 
Press  —  the  unit  that  publishes  the 
Vancouver  Sun  and  Province  in  British 
Columbia  —  and  the  Newspaper  Guild, 
66  circulation  employees  took  a  volun¬ 
tary  severance  package. 

Those  departing  will  receive  an 
added  severance  pay,  according  to  Pa¬ 
cific  Press.  The  agreement  gives  the 
company  its  planned  staff  reduction 
and  also  settles  several  related  griev¬ 
ances. 

Pacific  Press  president  Donald  Babick 
said  the  arbitrator’s  ruling  could  have 
created  serious  problems  for  the  compa¬ 
ny  and  hampered  its  ability  to  manage 
effectively  amid  a  tough  economy. 

— Tony  Case 

lAPA  concerned 
about  border 

THE  INTER  AMERICAN  Press  Asso¬ 
ciation  has  expressed  concern  over  cus¬ 
toms  practices  along  the  United  States- 
Mexico  border  that  the  press  group  says 
restrict  the  free  flow  of  news  in  viola¬ 
tion  of  international  principles. 

“Both  U.S.  and  Mexican  customs  au¬ 
thorities  appear  to  be  creating  bureau¬ 
cratic  obstacles  and  charging  hidden 
taxes  to  newspapers  crossing  the  bridges 
for  circulation  on  the  other  side,”  said 
lAPA  Press  Freedom  chairman  Eduardo 
Ulibarri  of  La  Nacion  in  Costa  Rica. 

IAEA  said  it  became  aware  of  the 
problem  after  learning  that  the 
Broumsville  (Texas)  Herald  during  three 
days  recently  lost  10%  of  its  circulation 
—  from  subscribers  in  its  sister  city  of 
Matamoros  —  when  the  Mexican  cus¬ 
toms  administrator  demanded  an  old 
law  be  enforced  to  the  letter. 

The  law  requires  the  U.S.  publisher 
to  employ  a  customs  broker  to  fill  out 
documents,  physically  take  the  news¬ 
papers  across  the  bridge,  and  pay  an  in¬ 
spection  fee  each  day. 

The  administrator  later  suspended 
rigid  application  of  the  law  and  gave 
the  paper  30  days  to  organize  compli¬ 
ance. 

An  lAPA  investigation  indicated 
that  the  law  is  being  selectively  en¬ 
forced  in  Matamoros,  perhaps  in 


reprisal  for  the  Herald’s  coverage  of 
Matamoros  affairs  or  as  reciprocity  for 
the  United  States’  treatment  of  Mexi¬ 
can  papers,  lAPA  said. 

Three  years  ago,  U.S.  customs  agents 
reportedly  began  charging  Mexican 
newspaper  distributors  $12  in  inspec¬ 
tion  fees  and  required  them  to  comply 
with  time-consuming  bureaucratic  pro¬ 
cedures. 

Sun  editor 
returns  to  TV 

After  two  years  as  managing  editor  of 
the  Baltimore  Sun,  Kathryn  Chris¬ 
tensen  has  resigned  to  take  a  job  as  se¬ 
nior  broadcast  producer  and  managing 
editor  of  ABC’s  World  News  Tonight 
with  Peter  Jennings. 

Calling  the  job  a  “fantastic  opportu¬ 
nity,”  Christensen  said  in  a  memo  to 
the  Sun’s  staff  that  she  looks  forward  to 
working  with  people  she  knows  and  re¬ 
spects. 

“With  this  move,  however,  I  know 
I’m  leaving  a  newsroom  that  I  will  miss 
and  that  is  unsurpassed  in  its  commit¬ 
ment  to  creating  a  great  newspaper,”  she 
wrote,  referring  to  the  accomplishments 
of  staffers  in  all  departments. 

Before  joining  the  Sun  in  July  1991, 
Christensen  was  a  senior  producer  at 
ABC  News,  where  she  had  worked 
since  January  1990  after  11  years  at  the 
Wall  Street  Journal,  mostly  as  senior  ed¬ 
itor. 

In  an  interview  shortly  after  joining 
the  Sun,  she  said  she  would  have  stayed 
with  ABC  News  had  the  Sun’s  offer  not 
been  too  good  to  pass  up  (E&P,  Jan.  18, 
1992,  P.  18).  — Debra  Gersh 

Student  helps 
Baltimore  Sun 

GARY  ROSENZWEIG,  A  graduate  stu¬ 
dent  in  journalism  at  the  University  of 
North  Carolina  and  Baltimore  Sun  in¬ 
tern,  helped  the  paper  create  a  comput¬ 
er  edition  about  the  city’s  recent  All- 
Star  baseball  game.  The  Macintosh 
computer  program  includes  articles, 
graphics  and  photos  from  the  paper’s 
coverage  of  the  July  13  event  as  well  as 
a  baseball  trivia  quiz  and  on-screen 
baseball  cards  picturing  the  players. 
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«  IP  YOU  WANT  TO  BE  POPULAR,  LOVABLE 
AND  ADMIRED,  WHY  DID  YOU  BECOME 


DEPARTMENTS 

2  About  Awards 
2  Calendar 


NEWS 

9  NABJ  Bars 
Pro-gun  Group 

Black  journalists  reject  recruiters  from 
the  National  Rifle  Association,  give 
thumbs  down  to  New  York  Daily  News. 

1 1  UPI  Buyouts 

The  money-losing  agency  sheds  its 
staff  as  it  advertises  for  stringers. 
Meanwhile,  Leon  Charney,  the  Man¬ 
hattan  attorney  who  had  bid  for  UPI, 
plans  his  own  news  service. 

16  Follow  the  Reader  — 

To  the  Mall 

A  California  newspaper  sells  classified 
advertising  and  lottery  tickets  in  the 
middle  of  a  shopping  center. 

18  The  Press 

and  the  Omnipresent 
President 

Clinton  —  as  showman  —  is  bypassing 
the  media. 


SECTIONS 

1 4  Legal  —  Divided  High  Court  OKs 
porno  confiscation.  Minority  decries 
threat  to  free  speech. 

1  9  Newspeople  in  the  News 

20  Advertising/Promotion  —  You 
can’t  beat  ’em,  so  start  your  own  home' 
buying  guide.  Home  buyers  came,  they 
read,  they  acted  on  real  estate  classifieds, 
a  study  says . 

24  News  Tech  —  Pollution  testing  at 
Orlando  Sentinel  seeks  source  of  shift- 
ing  contamination;  Vendor  appoint¬ 
ments  . 

28  Syndicates/News  Services  — 
Timely  commentary  from  ‘Modern’ 
man. 

36  Classified 


Page  16  Shopping  for  readers 


Page  28  Tomorrow’s  ‘World’ 


5  Writer’s  Workshop 
Odd  forms  of  English  grate  on  the  ear 
at  first;  then,  after  a  while,  strange  pro¬ 
nunciations  and  bastard  constructions 
start  to  sound  normal. 


Controversy  ought  not  diminish  value 
of  advertorials. 

7  Letters  to  the  Editor 
Publisher  objects  to  his  papers  being 
called  “shoppers.” 


I  3  Stock  Tables 

44  Shop  Talk  at  Thirty 
The  brave  new  world  of  electronic  me¬ 
dia.  Cox’s  Easterly  outlines  reshuffling 
of  players  for  new  era  in  information 
delivery. 


6  Editorial 


7  Newspaperdom 
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WRITER^S  WORKSHOP 

by  Jack  Hart 

Twisted  Syntax 


jyi 

■  wBove  to  a  house  near  the  rail¬ 
road  tracks  and  the  noise  from  the  first 
couple  of  trains  blows  you  right  out  of 
bed.  Live  there  a  couple  of  weeks  and 
the  roar  fades  into  the  background. 
Ditto  with  the  noise  from  freeways,  air¬ 
ports  and  cuckoo  clocks.  You  can  get 
used  to  almost  anything. 

So  it  is  with  language.  Odd  forms  of 
English  grate  on  the  ear  at  first.  Then 
after  a  while  strange  pronunciations 
and  bastard  constructions  start  to 
sound  normal.  Spend  a  lot  of  time 
around  someone  who  speaks  with  a 
heavy  accent  and  the  foreign  sound 
disappears  entirely. 

Which  may  explain  why  we  journal¬ 
ists  slide  into  strange  patterns  of  En¬ 
glish  that  appear  nowhere  else  in  the 
culture.  Maybe  we  twist  the  syntax  of  a 
sentence  a  time  or  two  so  that  we  can 
squeeze  some  information  in  where  it 
wouldn’t  otherwise  fit.  The  construc¬ 
tion  starts  to  sound  normal,  and  we 
twist  some  more.  Before  long,  we  are 
printing  sentences  that  would  turn 
heads  on  the  Tower  of  Babel. 

Or  maybe  we  just  have  tin  ears. 
Whatever  our  excuse,  we  publish  some 
real  dillies.  Consider  these  examples: 

•  “Eduardo  Martinez  Romero,  a  re¬ 
puted  Medellin  cartel  money  launder- 
er,  was  flown  Wednesday  night  by  U.S. 
officials  out  of  Colombia  bound  for  the 
United  States,  an  administration  offi¬ 
cial  disclosed.” 

•  “Poles  have  grown  accustomed  to 
viewing  on  television  their  premier,  a 
practicing  Catholic,  attending  Mass 
and  receiving  communion.” 

(Hart,  a  reporter,  editor  and  journalism 
professor,  is  the  staff  development  director 
and  writing  coach  at  the  Oregonian.  He 
welcomes  comments  and  published 
examples  —  identified  by  publication, 
date  and  page  —  at  1 320  S.W. 

Broadway,  Portland,  Ore.  97201.) 


If  those  sentences  sound  normal, 
you’ve  lived  next  to  the  railroad  tracks 
too  long.  Conversational  English  nev¬ 
er  would  describe  somebody  being 
“flown  Wednesday  night  by  U.S.  offi¬ 
cials  out  of  Colombia.”  We  would  prob¬ 
ably  use  both  conventional  syntax  and 
active  voice,  resulting  in  this  sentence: 
“U.S.  officials  flew  Eduardo  Martinez 
Romero,  a  reputed  Medellin  cartel 
money  launderer,  out  of  Columbia 
Wednesday  night.”  And  would  view 
the  premier  on  television,  not  view  “on 
television  the  premier.” 

Those  oddball  constructions  violate 
one  of  the  basic  rules  of  English  sen¬ 
tence  syntax.  When  a  transitive  verb 
takes  a  direct  object,  adverbs  follow 
the  object.  We  say  that  the  Babe  hit 
the  ball  hard,  not  that  he  hit  hard  the 
hall,  and  we  describe  a  woman  slap¬ 
ping  her  sister  viciously,  not  slapping 
viciously  her  sister. 

The  same  goes  for  viewing  the  pre¬ 
mier  on  television.  “Viewing”  is  the 
transitive  verb  and  “their  premier”  is 
the  direct  object.  “On  television”  ex¬ 
plains  where  they  view  him;  so  it  acts 
as  an  adverb,  and  it  belongs  after  the 
object. 

f  course,  the  rule  isn’t  foolproof. 
A  judge  can  either  hand  a  decision 
down  or  hand  down  a  decision,  and 
adverbs  can  go  before  a  transitive  verb, 
too.  That  same  judge  might  either  bit¬ 
terly  curse  the  defendant  or  curse  the 
defendant  bitterly. 

Still,  the  rule  works  well  enough  to 
serve  as  a  guideline.  We  would  have 
done  a  better  job  reaching  our  readers 
if  we  had  applied  the  verb-ohject-ad- 
verb  rule  to  these  examples: 

•  “The  company  permanently  has 
shut  down  four  mills,  leaving  30  oper¬ 
ating  or  on  short-term  closures.”  (The 
company  has  shut  down  four  mills  per¬ 
manently,  leaving  .  .  .  .  ) 


•  “A  proposal  to  ban  forever  from 
the  Olympics  any  athlete  who  tests 
positive  for  drugs  at  the  Games  will  be 
studied  by  the  ruling  body  of  the  Inter¬ 
national  Olympic  Committee.”  (A  pro¬ 
posal  to  ban  any  athlete  who  tests  posi¬ 
tive  for  drugs  from  the  Olympics  forev¬ 
er  ....  ) 

•  “Navy  ships  shadowing  two  loaded 
Iraqi  oil  tankers  bound  for  Yemen  held 
in  abeyance  a  threat  to  stop  the  ships 
by  force  after  Yemen  announced  it 
would  not  unload  the  oil.”  (  . .  .  held  a 
threat  in  abeyance  . .  .  .  ) 

C 

^^ometimes  we  get  confused  about 
syntax  because  we  try  to  cram  too 
much  information  into  a  single  sen¬ 
tence. 

The  usual  sentence  has  five  or  six 
separate  elements,  and  those  are  hard 
enough  to  keep  straight.  Keeping  con¬ 
trol  of  a  sentence  with  20  elements  is 
like  trying  to  herd  mice. 

Consider  this  example,  from  a  major 
national  wire: 

“Officials  said  a  sealed  indictment 
returned  by  a  federal  grand  jury  in  San 
Diego  describes  a  scheme  in  which 
several  foreign  nationals  tried  to  smug¬ 
gle  out  of  the  United  States  through 
England  small  electronic  devices  that 
were  said  to  be  required  by  Iraqi  offi¬ 
cials  for  building  nuclear  weapons.” 

That  is  a  48-word  sentence  with  15 
or  16  elements,  all  of  them  major 
building  blocks  such  as  subjects,  verbs 
and  objects. 

Far  better  to  begin  with  a  simple 
statement:  “Officials  said  a  sealed  fed¬ 
eral  grand  jury  indictment  describes  a 
scheme  for  smuggling  nuclear  weapons 
technology  to  the  Iraqis.”  Then  the 
writer  could  have  added  separate  sen¬ 
tences  dealing  with  the  other  elements 
in  his  bloated  original. 

As  always,  simplicity  is  the  surest 
route  to  clarity.  ■E(S'P 
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James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 


Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 


EditorS'Publisher 


®  The  Fourth  Estate 


Advertorial  argument 

THE  SECTION  CLEARLY  was  what  newspapers  and  magazines  have  de¬ 
fined  as  an  advertorial.  It  was  in  a  typeface  different  from  the  rest  of  the 
newspaper.  The  text  originated  from  the  international  advertising  sales 
staff  of  the  New  York  Times  and  was  prepared  by  an  outside  organization 
(E&P,  July  31,  R  22).  Every  page  was  clearly  identified  at  the  top  as  “Ad¬ 
vertising.”  The  message  of  the  text  and  the  advertisements  from  compa¬ 
nies  that  sponsored  the  section  was  clearly  in  support  of  the  North  Amer¬ 
ican  Free  Trade  Agreement.  The  regular  news  and  editorial  staff  of  the 
Times  had  nothing  to  do  with  it. 

The  AFL-CIO  organized  a  protest  against  the  newspaper  because  the 
labor  group  was  not  allowed  to  buy  an  ad  in  the  section  expressing  its  op¬ 
position  to  the  agreement.  The  AFL-CIO  pretended  to  not  understand 
the  newspaper’s  position:  that  the  labor  group  could  not  buy  space  in 
someone  else’s  advertising  section,  but  could  buy  space  elsewhere  in  the 
same  edition  of  the  paper.  Union  leaders  made  the  most  of  their  protest 
and  got  their  message  out  in  print  to  the  public  without  paying  for  it. 

The  labor  federation  used  the  advertorial  issue  “to  get  some  hay  out  of 
it,”  as  one  editor  put  it.  If  that  was  the  strategy,  it  worked  and  added  to 
the  debate  on  the  issue.  And,  incidentally,  controversy  did  nothing  to 
damage  the  reputation  of  an  advertorial  when  properly  presented,  as  this 
one  was. 


A  dangerous  precedent 

THE  U.S.  SUPREME  Court  delivered  a  blow  to  freedom  of  commercial 
speech  and  has  set  a  dangerous  precedent  with  its  7-2  decision  June  25 
upholding  the  government’s  right  to  prohibit  broadcasters  licensed  in 
states  that  prohibit  lotteries  from  accepting  ads  for  lotteries  in  adjoining 
states.  The  ruling  theoretically  would  apply  to  newspapers,  which  are  not 
licensed. 

In  the  opinion  of  Justice  Byron  White:  “The  activity  underlying  the  rel¬ 
evant  advertising  —  gambling  —  implicates  no  constitutionally  protect¬ 
ed  right;  rather,  it  falls  into  a  category  of  ‘vice’  activity  that  could  be,  and 
frequently  has  been,  banned  altogether.” 

This  seems  to  be  a  Victorian  attitude  toward  gambling  at  a  time  when 
state  after  state  has  or  is  considering  some  form  of  legalized  gambling.  In 
their  dissent.  Justices  John  Paul  Stevens  and  Harry  Blackmun  called  the 
advertising  ban  “patently  unconstitutional,”  and  we  agree.  They  called  the 
ban  “the  most  intrusive  and  dangerous  form  of  regulation  possible”  and 
“a  ban  on  truthful  information  regarding  a  lawful  activity  imposed  for  the 
purpose  of  manipulating,  through  ignorance,  the  consumer  choices  of 
some  of  its  citizens.” 

We  fear  that  this  opinion  will  be  used  as  a  precedent  by  those  who 
would  restrict  or  eliminate  advertising  for  other  lawfully  manufactured 
products. 
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Letters  to  the  Editor 

Publisher  disputes 
the  shopper  label 


AS  THE  “THIN-SKINNED”  publish¬ 
er  who  was  criticized  in  your  editorial 
of  July  10  (“Criticizing  each  other”),  I 
feel  compelled  to  provide  another 
viewpoint. 

During  my  22  years  in  the  newspa¬ 
per  industry,  much  of  which  has  been 
spent  as  a  reporter  and  editorial  writer, 
it  was  my  understanding  that  editorials 
offered  opinions  based  on  factual  in¬ 
formation.  News  articles,  on  the  other 
hand,  were  to  be  based  on  balanced 
and  objective  reporting. 

For  the  record,  I  have  not  been  con¬ 
tacted  by  Editor  &  Publisher  for  an  off¬ 
setting  perspective.  If  anything,  you 
have  perpetuated  the  myth  that  free- 
distribution  newspapers  lack  reader- 
ship  and  that  they  are  somehow  akin 
to  shoppers. 


Newspaperdom» 

so  YIARS  AGO  ...  The  con¬ 
firmed  death  of  Robert  Post,  Lon¬ 
don  correspondent  of  the  New  York 
Times ,  shot  down  in  an  air  raid  over 
Germany  six  months  ago,  brings  to 
14  the  number  of  war  correspon¬ 
dents  killed  on  duty  abroad.  Two 
more  are  missing  in  action. 

All  communication  to  and  from 
Quebec,  including  mail,  was  blacked 
out  by  the  censors  for  four  days  until 
the  arrival  of  Winston  Churchill  was 
officially  announced.  Telephone 
calls  were  terminated  immediately 
upon  any  mention  of  the  forthcom¬ 
ing  conference. 

The  Raleigh  News  and  Observer 
froze  its  circulation  list  because  of 
limitations  on  newsprint  use.  Circu¬ 
lation  had  increased  24%  daily  and 
26%  Sunday  since  the  base  period 
for  figuring  consumption  in  1941. 

From  Editor  &  Publisher 
August  14,  1943 


In  both  your  editorial  and  your  arti¬ 
cle  “Ontario  Press  Council:  It’s  OK  to 
call  your  competitors  a  ‘rag’  ”  of  the 
same  issue,  you  indicate  the  Muskoka 
Advance  is  a  shopper,  and  the  article 
further  states  our  company  publishes  a 
group  of  shoppers.  Both  are  false  state¬ 
ments.  The  Muskoka  Advance  is  a 
weekly  newspaper  with  free  distribu¬ 
tion  and  our  company  publishes  10 
publications  —  a  mix  of  paid  and  free- 
distribution  products  —  none  of  which 
is  a  shopper.  The  main  issue,  which 
seems  to  have  evaded  both  the  Ontario 
Press  Council  and  Editor  &  Publisher, 
is  the  statement  made  by  the 
Huntsville  Forester  on  readership 
which  is  not  supported  by  substantive 
factual  information. 

While  we  do  not  appreciate  the  trite 
editorial  comments,  it  is  the  implica¬ 
tion  that  the  Muskoka  Advance  lacks 
readership  and  that  only  paid  circula¬ 
tion  “will  assure  some  readers”  which 
is  most  disturbing.  Recent  market  sur¬ 
veys  indicate  the  Muskoka  Advance, 
which  has  a  circulation  of  20,805,  has  a 
readership  to  receipt  ratio  in  excess  of 
90%.  We  will  let  you  decide  whether 
or  not  we  have  readership  and  whether 
or  not  the  medical  officer  of  health 
made  the  right  decision  in  placing  ad¬ 
vertising  with  our  publication. 

While  we  can  accept  criticism  along 
with  others,  we  will  defend  ourselves 
vigorously  when  someone  attacks  the 
business  of  our  company.  We  agree 
with  the  policy  of  the  press  council 
which  states,  “It  is  appropriate  for 
newspapers  to  exercise  wide  latitude 
in  expressing  their  opinions  in  editori¬ 
als,  no  matter  how  controversial  or 
unpopular  opinions  may  be.”  However, 
we  also  support  a  further  press  council 
policy  which  states  that  “  .  .  .  news¬ 
papers  have  a  responsibility  for  the  ac¬ 
curacy  of  their  facts  and  .  .  .  they  have 
a  further  responsibility  to  provide  a  fo¬ 
rum  for  expression  of  counter  opin¬ 
ions.” 

Clearly,  the  facts  regarding  reader- 
ship  have  not  been  substantiated  and 
we  were  denied  an  opportunity  to  pro¬ 
vide  an  expression  of  counter  opinion. 

While  the  laws  of  libel  may  vary  be¬ 


tween  Canada  and  the  United  States, 
factual  inaccuracies  which  are  defama¬ 
tory  are  not  taken  lightly  in  either 
country.  Simply  put,  we  do  not  feel 
there  is  anything  “thin-skinned”  about 
standing  up  and  protecting  one’s  busi¬ 
ness. 

Donald  F.  Smith 

(Smith  is  publisher  of  Muskoka  Publica' 

tions  Group  Inc.,  Bracebndge,  Ont.) 

What  fairness? 

THE  EDITOR  OF  Marshall  Universi¬ 
ty’s  Parthenon  said  he  wanted  the  ac¬ 
cused  and  the  accuser  to  be  given  equal 
journalistic  and  legal  rights  in  the  cam¬ 
pus  newspaper  (E&P,  July  17).  Thus, 
the  newspaper  published  the  name  of  a 
woman  who  had  accused  a  Marshall 
student  of  raping  her,  as  well  as  the 
name  of  the  accused.  The  woman  had 
not  consented  to  the  publication  of  her 
name. 

“It  was  a  matter  of  fairness,”  he  said. 
“We  had  to  assume  the  accused  might 
be  innocent.” 

Given  that  assumption,  the  newspa¬ 
per  then  implies  that  the  woman  could 
be  lying.  Is  that  fairness?  And,  given  the 
editor’s  uncertainty  regarding  the  al¬ 
leged  crime,  would  it  not  be  equitable 
and  fairer  to  not  publish  either  name? 

Paul  R.  LaRocque 

(LaRocque  is  student  publications 
director  at  Texas  Christian  University) 

Corrections 

A  REPORT  ON  ownership  changes 
(E&P  July  24,  P.  29)  should  have  said 
the  buyer  of  California  Publishing  Co.’s 
assets,  including  Antiques  and  Collec- 
tables,  was  Kendell  Communications 
Inc. 

The  Meeker  Herald  continues  to 
publish,  contrary  to  a  report  (July  17,  P. 
43 ).  Owner  Sureva  Towler  abandoned 
the  Meeker,  Colo.,  weekly  in  June,  and 
its  future  was  in  doubt  but  previous 
owner  K.  James  Cook  stepped  in  to  re¬ 
take  control  and  resume  regular  publi¬ 
cation. 

The  location  of  the  Times-Reporter 
was  misidentified  (June  26,  P.  17).  It  is 
based  in  Dover,  Ohio. 

A  story  about  the  Association  of  Al¬ 
ternative  Newsweeklies  (June  19,  P.  11) 
should  have  identified  Scott  Spear  as 
senior  vice  president  of  New  Times  Inc. 
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NABJBars 

Progun  Group 

Black  journalists  reject  National  Rifle  Association  recruiters; 
NRA  joins  CIA  and  VOA  in  banishment  from  job  fair 


by  Mark  Fitzgerald 

FOR  AN  INDUSTRY  desperate  to  di¬ 
versify  its  newsrooms,  the  job  fair  at  the 
annual  National  Association  of  Black 
Journalists  is  the  greatest  show  on 
Earth. 

This  year  at  Houston,  for  example, 
more  than  110  organizations  jammed 
the  third  floor  of  the  Westin  Galleria 
hotel  seeking  applicants.  Corporate 
wooers  ranged  from  the  New  York 
Times  to  the  National  Enquirer  to  the 
Lima  (Ohio)  News. 

In  this  rush  came  some  unwanted 
suitors,  too. 

In  recent  years,  the  issue  of  who 
should  be  allowed  to  recruit  —  or,  more 
accurately,  who  should  not  be  allowed 
—  has  become  a  perennial  problem. 

Last  year,  FBI  recruiters  were  ousted 
in  midconvention  after  some  members 
complained  about  their  presence. 

In  the  past,  the  CIA  and  the  Voice  of 
America  were  barred. 

This  year,  the  National  Rifle  Associ¬ 
ation  came  calling. 

In  a  narrow  vote  before  the  conven¬ 
tion,  NABJ’s  board  of  directors  turned 
down  the  NRA’s  request  to  recruit  for 
its  several  magazine  and  public  relations 
slots. 

However,  an  NRA  communications 
specialist.  Bill  McIntyre,  was  given  time 
to  present  the  pro-gun  group’s  case  to 
the  annual  business  meeting  at  the  re¬ 
cent  Houston  convention. 

The  NRA  application  stirred  strong 
feelings  among  members. 

Warren  Bell,  a  news  anchorman  with 
WVUE-TV  in  New  Orleans,  proudly 
identified  himself  as  a  life  member  of 
the  NRA  and  equated  gun  control  to 
“Negro  control.” 


Other  members,  such  as  St.  Louis 
Post'Dispatch  columnist  Greg  Freeman, 
distanced  themselves  from  the  gun 
group,  but  nevertheless  said  NABj 
should  let  any  group  with  jobs  to  offer 
come  to  the  convention. 

“It  is  sadly  paternalistic  and  just  plain 
unfair  for  the  board  to  limit  the  oppor¬ 
tunities  of  job  seekers,”  said  Derrick 
Blakley,  a  reporter  with  WMAQ-TV  in 
Chicago. 

“As  far  as  I’m  concerned,  if  the 
American  Nazi  Party  wants  to  recruit 
here  we  should  allow  them.  And  if 
there’s  a  fool  who  wants  to  work  for 
them,  let  him,”  Blakley  said. 


Many  other  members,  however,  ar¬ 
gued  the  NRA  abets  the  gun  violence 
that  is  destroying  entire  black  neighbor¬ 
hoods.  They  also  objected  to  what  they 
said  were  “racist”  NRA  print  and 
broadcast  ads  that  followed  the  Los 
Angeles  riots. 

“This  is  how  the  NRA,  in  its  wormy 
way  .  .  .  works  its  influence  on  us,”  said 
Andrea  Ford,  a  Los  Angeles  Times  re¬ 
porter. 

By  an  overwhelming  voice  vote,  the 
membership  voted  to  continue  to  pro¬ 
hibit  the  NRA. 

Also  this  year,  the  New  York  Daily 
News  was  briefly  banned  from  the  job 
fair. 

Before  the  Houston  meeting  opened, 
however,  the  board  said  that  because  of 
progress  in  Newspaper  Guild  negotia¬ 


tions  with  the  newspaper,  the  Daily 
News  would  be  allowed  to  recruit  after 
all. 

Thumbs  Down  Award 
NABJ  also  named  the  New  York  Daily 
News  as  the  “winner”  of  its  annual 
Thumbs  Down  Award  for  what  it  said 
was  a  “lack  of  commitment  to  diversity.” 

“The  blatant  firing  of  almost  all  its 
black  employees  earlier  this  year  repre¬ 
sented  the  newspaper’s  lack  of  commit¬ 
ment  to  diversity,”  outgoing  NABJ 
president  Sidmel  Estes-Sumpter  said  at 
a  press  conference  during  the  group’s 
convention  in  Houston. 


“We  have  had  yearlong  discussions 
[with  the  Daily  News]  of  the  out-and- 
out  firing  of  every  African  American 
male  and  two-thirds  of  ail  African- 
American  women  in  the  newsroom,” 
she  said. 

NABJ,  Estes-Sumpter  said,  does  not 
accept  the  newspaper’s  explanation 
that  blacks  were  not  targeted  by  the 
layoffs.  The  layoffs  were  made  when 
Mortimer  B.  Zuckerman  bought  the 
ailing  tabloid  from  the  remnants  of 
Robert  Maxwell’s  press  empire. 

“They  were  completely  dispropor¬ 
tionate  when  it  comes  to  racial  [make¬ 
up]  in  the  newsroom,”  she  said.  “There 
was  no  real  measuring  stick”  in  evalu¬ 
ating  individuals  laid  off,  Estes- 
Sumpter  said. 

So  angry  was  the  organization  about 
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“This  is  how  the  NRA,  in  its  wormy  way  .  .  . 
works  its  influence  on  us,”  said  Los  Angeles  Times 
reporter  Andrea  Ford. 


ABC  defers  on  NIE  changes 


the  Daily  News  layoffs  that  for  a  time 
NABJ  considered  banning  the  newspa¬ 
per  from  the  huge  job  recruiting  fair 
held  with  the  convention.  After  con¬ 
tinuing  negotiations  with  the  Daily 
News,  the  tabloid  was  allowed  to  re¬ 
cruit  at  the  job  fair. 

Estes-Sumpter  said  the  Daily  News 
is  making  some  progress  towards  diver¬ 
sity,  but  has  a  long  way  to  go. 

“[The  Daily  News]  is  no  longer  resis¬ 
tant  to  our  suggestions  about  what 
should  be  done  in  the  newsroom,” 
Estes-Sumpter  said. 

For  its  part.  Daily  News  L.P.  issued  a 
statement  that  Zuckerman  and  co-pub¬ 
lisher  Fred  Drasner  are  committed  to 
diversity  and  that  minority  employ¬ 
ment  is  at  17.6%,  about  the  same  as  the 
18%  under  Tribune  Co.  ownership  and 
the  17%  minority  employment  under 
Maxwell. 

“Since  Daily  News,  L.P.  acquired  the 
Daily  News,  118  persons  have  been 
hired  throughout  the  company,  of 
which  37  (about  31%)  are  minorities,” 
the  statement  said. 

It  said  15,  or  about  24%,  of  the  63 
newsroom  professional  new  hires  are 
minorities. 

“Currently,  minorities  comprise  over 
20%  of  the  employees  in  the  Daily 
News,  L.P.  newsroom,”  the  company 
said. 


AUDIT  BUREAU  OF  Circulations  di¬ 
rectors  decided  to  defer  final  action  on 
rule  changes  that  would  give  news¬ 
papers  more  price  flexibility  in  report¬ 
ing  Newspaper  In  Education  copies. 

The  board  had  tentatively  approved 
the  changes  at  its  March  meeting,  but 
continuing  objections  persuaded  it  to 
withhold  final  approval  at  its  July  17 
meeting. 

Final  approval  will  have  to  wait  until 
ABC’s  annual  meeting  in  November  at 
the  earliest. 

The  board  said  it  will  review  two 
amendments  suggested  by  the  Newspa¬ 
per  Association  of  America.  One  would 
permit  school  copies  sold  at  at  least 
50%  of  the  basic  price  to  be  included  in 
calculating  household  penetration  re¬ 
ported  in  the  six-month  FAS-FAX  re¬ 
ports.  The  other  would  apply  the  NIE 
reporting  limit  by  county,  so  that  NIE 
copies  reported  could  not  exceed  5%  of 
a  newspaper’s  individually  paid  circula¬ 
tion  by  county. 


As  originally  approved,  the  changes 
on  reporting  of  school  copies  would  be 
limited  to  5%  of  total  average  individu¬ 
ally  paid  circulation. 

School  copies  would  also  be  broken 
out  in  the  FAS-FAX  and  in  paragraph  3 
of  ABC  Audit  Reports,  the  paragraph 
that  provides  a  one-day  analysis  of  gross 
distribution  by  town,  county  and,  at  a 
newspaper’s  option,  by  ZIP  or  Postal 
Code. 

School  copies  would  be  reported  as  a 
separate  subparagraph  in  paragraph  1  of 
ABC  Reports.  And  school  copies  would 
be  included  in  paragraph  lA  totals  of 
ABC  Reports. 

The  changes  given  preliminary  ap¬ 
proval  would  not  set  price  restrictions 
on  school  copies. 

In  other  action,  ABC  for  the  first 
time  adopted  rules  for  reporting  on  and 
auditing  electronic  publications. 

Directors  also  voted  to  freeze  dues 
and  audit  fees  for  1994  at  their  current 
levels. 


Jobless  journalist  has  unique  resume 


NABJ  also  awarded  a  Thumbs  Down 
to  WKBQ-FM  in  St.  Louis  because  of 
the  on-air  behavior  of  “shock  jocks” 
Steve  Shannon  and  D.C.  Chymes.  The 
two  were  fired  after  such  antics  as  per¬ 
forming  a  game  show  called  “Who’s  the 
Jew”  and  telling  a  caller  she  was  “act¬ 
ing  like  a  nigger.” 

NABJ  president  Estes-Sumpter 
called  for  the  FCC  to  stop  the  “shock 
radio”  genre  which  “continues  to  hide 
behind  the  weakened  argument  of 
freedom  of  speech  ...  to  spew  vicious 
racial  slurs  and  veiled  threats  against 
African  American  leaders.”  BEST 

Houston  Post 
newspaperthon 

THE  HOUSTON  POST,  along  with  a 
local  radio  station  and  Telephone  Pio¬ 
neers  of  America,  is  sponsoring  a 
Christmas  in  July  Newspaperthon,  ben- 
efitting  Santa’s  Helpers. 

For  eight  years,  Santa’s  Helpers  has 
provided  clothing,  toys,  shelter  and  oth¬ 
er  goods  and  services  to  disadvantaged 
families. 


IN  A  NEWSPAPER  market  flooded 
with  laid-off  journalists,  David  McElroy 
of  Birmingham,  Ala.,  found  a  way  to 
stand  out  from  the  crowd. 

Instead  of  simply  mailing  out  resumes 
and  placing  ads,  he  decided  to  show 
just  how  skilled  a  newspaperman  he  re¬ 
ally  is  by  putting  together  his  own  four- 
page  tabloid. 

The  paper  contains  information  typi¬ 
cal  of  a  resume  —  McElroy’s  work  expe¬ 
rience,  the  awards  he  has  won  —  but 
also  includes  a  crossword  puzzle  featur¬ 
ing  newspaper  terms,  some  humorous 
classified  ads  and  interviews  with  loved 
ones  such  as  his  wife  Melissa — who 
helped  him  put  together  the  paper — 
and  his  cat. 

“1  found  that  in  this  format  1  could 
be  more  honest  than  1  could  be  in  a  re¬ 
sume,”  he  said.  “On  a  resume,  you  list 
awards  you’ve  won  and  the  things 
you’ve  done  and  you  come  across 
sounding  like  a  stuffed  shirt.  But  with 
this  ...  1  was  able  to  comment  on 
things  in  my  career  that  you  can’t  do 
properly  on  a  resume.” 

McElroy  has  been  managing  editor  of 
two  small  dailies  and  publisher  of  a  semi¬ 
weekly.  He  has  also  started  two  papers 


and  operated  a  typesetting  business. 

In  his  tabloid,  McElroy  explained 
why  he  wants  to  return  to  the  newspa¬ 
per  business  after  a  two-year  hiatus. 

“If  a  person  doesn’t  have  a  sense  of 
humor,  he’s  probably  not  going  to  want 
to  hire  me  anyway,”  he  said. 

Some  might  think  he  has  a  lot  of  gall 
publishing  a  newspaper  about  himself; 
McElroy  prefers  the  term  “chutzpah.” 
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UPI  Buyouts 

Money^losing  agency  sheds  staff  as  it  advertises 
for  stringers;  Charney  plans  new  wire 


by  Debra  Qersh 

WHILE  UNITED  PRESS  Internation¬ 
al  advertised  for  stringers,  a  once-po- 
tential  owner  advertised  for  former 
Unipressers. 

Gearing  up  for  the  Aug.  6  enact¬ 
ment  of  voluntary  employee  buyouts 
and  early  retirement  offers,  UPI  placed 
help-wanted  ads  in  newspapers  in  New 
York,  San  Francisco  and  Boston  seek¬ 
ing  stringers  for  its  new  regional  setup. 

Meanwhile,  Leon  H.  Charney,  a 
Manhattan  attorney  who  was  outbid  in 
bankruptcy  court  for  the  wire  service, 
bought  a  New  York  Times  ad  hoping  to 
lure  former  UPI  reporters,  editors  and 
photographers  to  a  new  “international 
news  service”  he  may  establish. 

UPI,  which  was  losing  as  much  as  $1 
million  a  month,  offered  the  buyouts 
to  approximately  200  employees  repre¬ 
sented  by  the  Wire  Service  Guild. 

According  to  the  WSG,  the  buyouts 
offer  staffers  one  week’s  pay  for  each 
year  of  service,  two  weeks  per  year  af¬ 
ter  25  years. 

Unipressers  in  various  bureaus,  how¬ 
ever,  said  they  were  told  that  if  they 
refuse  the  package  they  will  be  laid  off 
anyway.  Some  attribute  the  threat  to 
the  rush  of  acceptances  close  to  the 
cutoff  date. 

More  than  70  staffers  accepted  buy¬ 
outs  or  early  retirement  packages,  ac¬ 
cording  to  John  R.  Hayes,  UPI  vice 
president. 

Others  indicated  the  reductions 
have  gutted  some  bureaus,  leaving  one 
or  no  veteran  Unipressers  in  place  in  a 
handful  of  major  cities. 

The  help-wanted  ads  for  free-lancers 
have  drawn  numerous  responses,  but 
many  of  those  reportedly  are  from  jour¬ 
nalists  with  very  little  experience  or 
people  outside  the  profession  com¬ 
pletely. 

If  stringers  do  the  same  jobs  as  the 
full-time  unionized  workers  they  re¬ 
place,  it  would  violate  the  terms  of  the 
union’s  expired  contract. 

Unipressers  have  been  working 
without  a  contract  since  the  wire  ser¬ 
vice  was  acquired  from  bankruptcy  by 


Middle  East  Broadcasting  Centre 
(MBC)  in  June  1992.  The  contract  was 
not  among  the  assets  purchased  (E&P, 
July  11,  1992,  P.  9). 

Although  contract  talks  have  con¬ 
tinued  sporadically,  no  immediate 
agreement  is  in  sight.  The  next  session 
was  slated  for  Aug.  17,  more  than  a 
month  since  the  last  meeting. 

According  to  notes  from  a  meeting 
with  staff  in  Washington,  Jean  Abi- 
Nader,  a  member  of  UPI’s  executive 
management  committee,  outlined  five 
major  steps  planned:  reduce  losses,  use 
technology  to  improve  efficiency,  elim¬ 
inate  redundancies,  cut  operations  that 
lose  money  and  create  new  revenue. 

Hayes  explained  that  UPI  is  restruc¬ 
turing  in  accordance  with  a  new  busi¬ 


For  example,  Latin  America,  a  tradi¬ 
tional  UPI  stronghold,  will  be  restruc¬ 
tured,  as  will  bureaus  in  Hong  Kong 
and  the  Far  East,  London,  Eastern  Eu¬ 
rope  and  North  and  sub-Sahara  Africa. 

There  also  reportedly  are  plans  for 
an  Arabic  wire. 

“We  are  looking  at  everything,” 
Hayes  said.  “There  is  going  to  be  a  re¬ 
structuring  in  the  foreign  area  as  well; 
expansion  into  new  product  areas  with 
new  alliances,  new  relationships  and 
concentrations.” 

In  the  United  States,  UPI  has  divid¬ 
ed  the  nation  into  six  regions  and  has 
appointed  regional  editors  and  general 
managers  for  offices  in  New  York  City, 
Miami,  Chicago,  Dallas,  Los  Angeles 
and  Washington,  D.C. 


UPI,  which  was  losing  as  much  as  $1  million  a 
month,  offered  the  buyouts  to  approximately  200 
employees  represented  by  the  Wire  Service  Guild. 


ness  plan,  based  on  recommendations 
of  a  Booze-Allen  Hamilton  study, 
which  includes  “creating  new  revenue 
by  developing  new  products  and  new 
business  relationships.” 

Although  UPI  has  cut  its  $l-million- 
a-month  losses,  Hayes  did  not  know  by 
how  much  exactly. 

At  the  staff  meeting,  AbiNader  also 
reportedly  told  staffers  that  UPl’s  mis¬ 
sion  will  not  include  competing  with 
the  Associated  Press. 

Stories  will  be  limited  to  about  500 
words  and  will  emphasize  the  needs  of 
broadcast  clients,  particularly  radio, 
who  produce  some  70%  of  revenue.  A 
new  focus  will  be  on  clients  in  govern¬ 
ment  and  industry,  not  the  media. 

“In  terms  of  our  basic  policy,  we’re 
not  going  head  to  head,  or  nose  to 
nose,  with  our  traditional  rivals,”  Hayes 
said. 

In  addition,  AbiNader  said  more 
emphasis  will  be  placed  on  the  needs 
of  overseas  clients,  who  are  paying  the 
bills,  and  foreign  bureaus  will  be  re¬ 
structured  accordingly. 


According  to  sources,  AbiNader 
told  UPI  employees  that  although  the 
United  States  is  still  a  hot  topic  for 
news  around  the  world,  clients  over¬ 
seas  are  not  interested  in  reports  from 
Lansing,  Mich.,  Topeka,  Kan.,  and 
Harrisburg,  Pa. 

The  domestic  and  international 
desks  in  Washington  have  been  com¬ 
bined  and  will  file  copy  to  all  UPI 
clients,  domestic  and  foreign. 

UPI  also  recently  announced  it 
reacquired  from  a  former  sister  compa¬ 
ny  the  computer  system  it  uses  for  col¬ 
lection,  preparation  and  distribution  of 
news  reports.  Terms  of  the  acquisition 
were  not  disclosed. 

While  UPI  seems  intent  to  move 
away  from  competition  with  the  AP, 
former  bidder  Charney  says  plans  call 
for  his  International  News  Service  to 
be  “competitive  to  the  wire  services  to¬ 
day.” 

“Although  I  think  AP  is  a  very  good 
service  .  .  .  probably  we  could  become 
the  number  two  wire  service  agency,” 
he  said.  “I  think  there  is  a  need  to  have 
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sort  of  an  Avis-to-Hertz  service,  in 
terms  of  wire  services,  and  there  needs 
to  be  some  competition.” 

With  no  other  investors  than  him¬ 
self,  Charney  said  he  could  come  up 
with  the  cash  necessary. 

When  UPI  was  on  the  block  in  June 
1992,  Charney  was  outbid  by  MBC, 
which  acquired  assets  of  the  wire  ser¬ 
vice  for  $3.95  million  (E&P,  June  27, 
1992,  P.  9). 

Creditors  apparently  favored  the 
MBC  bid  because  it  offered  more  cash 
up  front  than  did  the  consortium 
headed  by  Charney,  which  offered  less 
cash  but  shares  in  the  company. 

“1  could  have  come  up  with  more 
cash,”  he  said.  “It  wasn’t  viable.  We  had 
a  very  strong  group.  1  felt  as  leader  of 
that  group  we  were  throwing  money 
into  the  rain.  1  backed  off  because  1 
felt  much  of  that  money  should  have 
gone  into  rebuilding  UPI  rather  than 
paying  creditors.” 

In  addition,  Charney  said  a  friend  of 
his  from  Bahrain  told  him  that  MBC 
“really  wanted  it”  and  was  willing  to 
bid  much  more. 

Charney  said  he  has  been  thinking 
about  starting  a  new  wire  service  since 
his  UPI  bid  failed,  but  has  been  pro¬ 
ceeding  slowly  and  carefully. 

Running  the  New  York  Times  ad  was 
precipitated  by  news  of  the  UPI  buy¬ 
outs,  but  Charney  said  he  never  ex¬ 
pected  so  many  replies. 

The  ad  has  drawn  about  200  re¬ 
sponses  from  former  and  current  Uni- 
pressers  and  others,  according  to 
Charney,  who  said  he  is  “putting  to¬ 
gether  budgets,  assessments,  marketing 
ability”  for  the  potential  service. 

“People  want  to  know  what  kind  of 
product  you  have  before  they  purchase 
it,  but  it’s  difficult  to  line  up  people 
without  a  base  of  customers. 

“While  the  whole  thing  will  depend 
on  establishing  a  customer  base”  of 
newspapers  and  broadcasters,  Charney 
continued,  “it’s  very  competitive  be¬ 
cause  newspapers  are  diminishing.  The 
whole  communications  business  is 
changing.  We  want  to  make  sure  we 
have  a  place.”  BE^P 


Education  grant 

THE  LOS  ANGELES-based  Founda¬ 
tion  for  American  Communications  has 
received  a  $50,000  grant  from  the  W. 
Alton  Jones  Foundation  of  Char¬ 
lottesville,  Va.,  to  support  a  continuing 
environmental  issues  program. 


UPI^s  new  bosses 

Managers  named  to  exec  committee ,  regional  bureaus 


by  Debra  Qersh 

AFTER  THE  ASSETS  of  United  Press 
International  were  acquired  by  the 
London-based  Middle  East  Broadcast¬ 
ing  Centre  (MBC)  in  June  1992,  the 
new  owners  put  in  place  an  executive 
management  committee  to  oversee  op¬ 
erations  at  the  wire  service. 

Since  then,  the  committee  has  ex¬ 
panded,  a  new  chief  executive  officer 
has  been  named,  and  regional  man¬ 
agers  and  editors  are  being  appointed. 
Executive  committee  chairman  Adul- 
lah  H.  Masri  is  a  director  of  UPI  and 
executive  director  of  both  MBC  and 
UPl’s  parent  company.  Worldwide 
News.  Based  in  London,  where  he  also 
serves  as  a  director  of  an  investment 
group,  the  U.S.-trained  Saudi  anthro¬ 
pologist  is  editor  in  chief  of  Atal,  a 
journal  of  Saudi  Arabian  archeology, 
and  was  the  principal  architect  of  his 
country’s  museum  system. 

Other  executive  management  com¬ 
mittee  members  include: 

•  Newly  appointed  CEO  L.  Brew¬ 
ster  Jackson,  who  has  held  a  variety  of 
management  positions  for  organiza¬ 
tions  including  the  St.  Louis  Post'DiS' 
patch,  Pulitzer  Publishing  Co.,  Reuters 
Information  Services,  Visnews  Interna¬ 
tional,  Pressnet  Systems  Inc.  and  the 
Healthcare  Satellite  Broadcasting 
Company. 

•  Jean  AbiNader,  a  consultant  who 
until  recently  was  president  of  the 
U.S.-Arab  Chamber  of  Commerce  and 
head  of  an  organization  called 
Transnational,  a  Washington-based 
firm  doing  public  and  government  rela¬ 
tions  and  business  counseling. 

•  Eton  G.  Fung-On,  an  indepen¬ 
dent  financial  consultant  from  Lon¬ 
don,  who  serves  as  treasurer. 

•  Robert  D.  Kennedy,  deputy  chief 
executive  of  MBC  and  a  vice  president 
of  UPI. 

•  John  R.  Hayes,  a  UPI  vice  presi¬ 
dent  who  retired  in  1992  from  Mobil 
Oil  Corp.,  where  he  spent  20  years  in 
public  affairs,  principally  in  the  Middle 
East. 

The  executive  committee  was 
formed  to  guide  the  agency  at  a  time 
when  there  was  no  CEO  and  many  se¬ 
nior  management  positions  were  va¬ 
cant,  Hayes  explained. 


“At  this  point,  we  are  an  advisory 
group,  and  the  CEO  is  a  member  of  it.” 

No  decision  has  been  made  on  the 
future  of  the  executive  management 
committee  now  that  a  CEO  has  been 
named,  Hayes  said. 

He  added  the  company  is  “still  in 
the  process  of  implementing  the  re¬ 
structuring  plan.” 

As  part  of  the  restructuring,  UPI  has 
set  up  regional  offices  in  New  York, 
Chicago,  Los  Angeles,  Dallas,  Miami 
and  Washington,  D.C. 

Heading  each  office  is  a  general 
manager,  who  oversees  news  gathering, 
product  development,  client  relations 
and  sales  for  the  region. 

As  E&P  went  to  press,  only  one 
general  manager  had  been  named,  vet¬ 
eran  Unipresser  Robert  Kieckhefer  in 
Chicago. 

Each  region  will  have  a  regional  edi¬ 
tor  as  well  as  sales  executives  and  busi¬ 
ness  managers. 

The  regional  editors  are: 

•  New  York:  Harold  “Skip”  Martin, 
who  joined  UPI  in  Atlanta  in  1956  and 
became  a  full-time  staffer  in  London 
in  1963.  Most  recently,  he  served  as  re¬ 
gional  editor  based  in  Philadelphia. 

•  Chicago:  Marcy  Kreiter,  a  20-year 
Unipresser,  who  most  recently  was  a 
regional  editor  in  Chicago,  and  who 
has  worked  in  management  positions 
in  the  Chicago  office.  She  joined  UPI 
in  1973  as  a  temporary  newswriter  in 
Grand  Rapids,  Mich. 

•  Los  Angeles:  Tony  Gonsalves, 
who  has  managed  news  gathering  in 
the  Western  states  from  Los  Angeles 
for  the  past  17  months.  He  joined  UPI 
10  years  ago  after  a  stint  at  the  San 
Diego  Union. 

•  Dallas:  Phil  Magers,  who  joined 
the  company  in  1966  and  was  most  re¬ 
cently  regional  editor  in  Dallas. 

•  Miami:  Tobin  Beck,  who  had 
been  Southeast  regional  editor  in  Mia¬ 
mi  since  1991,  and  who  worked  Mid¬ 
west  bureaus  since  joining  UPI  in  1984 
from  the  Sidney  (Neb.)  Telegraph. 

•  Washington,  D.C.:  Robert  A. 
Martin,  who  joined  UPI  in  1979  in  Cal¬ 
ifornia  after  working  at  papers  in  Santa 
Rosa  and  Alameda.  He  was  based  in 
London  until  January  1993,  when  he 
was  named  managing  editor.  BE6?P 
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E&P  Going  On  Line 

EDITOR  &  PUBLISHER  CO.  and  Houston-based  Telescan 
Inc.  have  agreed  to  develop  and  operate  an  on-line  infor¬ 
mation  network  using  Telescan  software  and  data  from 
E&P's  weekly  magazine  and  directories. 

The  network  is  designed  to  make  New  York-based  E6fP’s 
printed  products  available  to  a  wider  audience,  and  with  the 
added  utility  that  electronic  format  provides. 

“Our  customers  have  been  asking  for  electronic  access  to 
our  information  for  years,”  said  D.  Colin  Phillips,  E6?P’s 
manager  of  special  publications.  “It’s  clear,  as  newspapers  are 
becoming  aware,  that  the  future  of  print  media  will  increas¬ 
ingly  he  tied  to  electronic  distribution.  E6fP  is  committed 
to  being  part  of  that  future.” 

The  service  will  allow  subscribers  to  retrieve  information 
from  Editor  &  Publisher  magazine,  the  Editor  &  Publisher 
International  YearBook  and  the  Editor  &  Publisher  Market 
Guide  and  to  communicate  with  one  another  electronically. 

Phillips  said  he  envisioned  the  service  as  a  “communica¬ 
tions  network  for  the  entire  newspaper  industry”  that  will 
link  papers  to  equipment  vendors,  advertising  agencies  and 
public  relations  firms. 

The  network  should  be  operational  by  December,  he  said. 
It  will  eventually  allow  anyone  with  a  personal  computer 
and  modem  to  tap  into  the  system. 

Users  will  pay  either  a  monthly  fee  for  unlimited  use  or 
one-time  charges  each  time  they  use  the  service,  he  said. 

Telescan  chairman  and  chief  executive  officer  David  L. 
Brown  said  the  principal  advantage  of  his  company’s  soft¬ 
ware  is  that  it  is  aimed  at  commercial  customers,  as  opposed 
to  individual  consumers. 

“Other  systems  are  simply  for  retrieving  information,”  he 
said.  “We’re  designed  for  people  who  want  to  talk  to  each 
other.” 

The  companies  said  the  Telescan-EfifP  network  will  allow 
reporters  and  editors  to  research  news  stories;  publishers  to 
find  out  about  equipment,  supplies  and  prices;  vendors  to 
target  potential  newspaper  customers;  public  relations  com¬ 
panies  to  direct  press  releases;  and  advertising  groups  to  re¬ 
search  markets  for  their  ad  campaigns. 

A  “relevant  search”  feature  enables  subscribers  to  detail 
the  information  they  seek,  instead  of  searching  key  words  to 
find  a  general  list  of  references. 

For  example,  Phillips  said,  a  newspaper  looking  to  buy  a 
color  scanner  would  be  able  to  search  the  database  of  scan¬ 
ners  installed  at  newspapers  to  find  which  are  the  most  pop¬ 
ular.  Then  they  could  access  information  from  the  vendors 
to  find  out  more. 

“The  tools  we’ve  developed  are  for  mining  information,” 
Brown  said.  “It’s  one  thing  to  load  up  information  on  a  com¬ 
puter.  Providing  tools  for  getting  at  that  data,  for  using  it, 
for  making  decisions  with  it  is  our  area  of  expertise.” 

The  system  also  sorts  electronic. mail  according  to  the 
subscriber’s  direction.  That  way,  requested  information  by¬ 
passes  unsolicited  “junk  mail.” 

Telescan  already  maintains  information  networks  for  fi¬ 
nancial  institutions,  scientific  research  groups  and  the  con¬ 
struction  industry,  and  subscribers  to  EdfP’s  service  will  be 
able  to  access  those  networks.  Brown  said. 

Telescan  has  developed  systems  for  BPI  Publications,  pub¬ 
lishers  of  Billboard  and  the  Hollywood  Reporter;  the  broker¬ 
age  firms  Charles  Schwab  and  Fidelity  Investments;  and  the 


Editor  &  Publisher 

1  U.S,  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

8/10/93 

8/3/93 

8/11/92 

Affiliated  Publications  Inc.  (NY) 

14.375 

14.25 

11.875 

A.H.  Belo  Corp.  (NY) 

47.50 

47.00 

45.75 

Capital  Cities/ABC  Inc.  (NY) 

499.00 

503.50 

451.75 

Central  Newspapers  Inc.  (NY) 

26.875 

27.25 

22.125 

Dow  Jones  &.  Co.  Inc.  (NY) 

29.625 

30.125 

35.125 

Gannett  Co.  Inc.  (NY) 

50.75 

50.00 

46.50 

Knight-Ridder  Inc.  (NY) 

54.125 

54.125 

61.00 

Lee  Enterprises  Inc.  (NY) 

30.25 

29.00 

28.75 

McCIatchy  Newspapers  Inc.  (NY] 

19.00 

19.00 

19.75 

Media  Genera!  Inc.  (AM) 

21.75 

22.00 

18.875 

Multimedia  Inc.  (NDQ)  * 

32.25 

33.00 

25.50 

New  York  Times  Co.  (AM) 

25.50 

25.625 

29.125 

1  Park  Communications  Inc.  (NDQ)  19.25 

19.25 

16.00 

Pulitzer  Publishing  Co.  (NY) 

28.75 

29.00 

30.00 

E.W.ScrippsCo.  (NY) 

24.875 

25.00 

24.625 

Times  Mirror  Co.  (NY) 

30.75 

30.625 

34.50 

Tribune  Co.  (NY) 

50.375 

50.00 

40.875 

Washington  Post  Co.  (NY) 

*  3  for  1  stock  split 

225.00 

225.50 

220.00 

Editor  &  Publisher 

1  Foreign  Media  Stock  Values 

1  ( Weekly  Closing  Quotes ) 

Stock 

8/10/93 

8/3/93 

8/11/92 

MacLean  Hunter  Ltd.  (a) 

12375 

12.00 

11.875 

Hollinger  Inc.  (a) 

13.375 

13.875 

11.125 

Quebecor  Inc.  Class  A  (a)(d) 

20.375 

20.50 

14.875 

Reuters  (c) 

68.625 

66.625 

58.75 

Southam  Inc.  (a) 

17.875 

16.25 

16.50 

Thomson  Corp.  (a) 

15.625 

15.50 

14.375 

Toronto  Sun  Publishing  Corp.  (a) 

12.00 

12.00 

16.125 

TorStarCorp.  (a) 

22.00 

21.50 

21.875 

Pearson  Ltd.  (b)(e) 

4.79 

4.67 

3.21 

News  Corp.  Ltd.  (c) 

49.375 

46.50 

32.875 

(a)  Quotes  are  in  Canadian  Dollars 

(b)  Quote  is  in  British  Pounds 

(c)  Quotes  are  in  U.  S.  Dollars 

(d)  2  for  1  stock  split  -  Jan.  24,  1992 

(e)  2  for  1  stock  split  -  June  15,  1992 

Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 

American  Institute  of  Architects. 

Editor  &  Publisher,  founded  in  1901  but  incorporating 
publications  dating  from  1884,  bills  itself  as  the  only  inde¬ 
pendent  weekly  journal  of  newspapering.  The  YearBook, 
published  annually,  contains  an  array  of  information  about 
newspapers,  including  staffing,  equipment,  advertising  and 
format.  It  also  lists  trade  organizations,  media  companies, 
syndicates,  news  services  and  companies  that  supply  equip¬ 
ment,  material  and  services  to  the  the  newspaper  industry. 

The  Market  Guide,  also  published  annually,  provides  de¬ 
mographic  data  about  media  markets  around  the  country. 

The  weekly  magazine,  besides  regular  coverage  of  the 
newspaper  business,  publishes  a  directory  of  syndicates  and 
news  services,  plus  special  sections  devoted  to  such  topics  as 
newspapers  and  the  environment,  color  in  newspapers,  and 
trademarks  and  the  press.  All  will  be  available  through  the 
network,  Phillips  said. 
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High  Court  OKs 
Porno  Confiscation 

Lets  government  seize  pornographers  inventory; 
minority  condemns  “censorship/'  free  speech  “abandonment” 


by  Debra  Qersh 

THE  GOVERNMENT  DID  not  vio¬ 
late  the  First  Amendment  when  it 
seized  and  destroyed  materials  from  an 
adult  bookstore  whose  owner  had  been 
convicted  on  obscenity  and  racketeer¬ 
ing  charges,  a  divided  U.S.  Supreme 
Court  ruled. 

In  a  blistering  dissent,  Justice  An¬ 
thony  Kennedy  called  the  decision  “a 
grave  repudiation  of  First  Amendment 
principles.” 

The  case  began  in  1989,  when  Ferris 
J.  Alexander  —  who  sold  pornograph¬ 
ic  materials  through  13  retail  stores  he 
owned  —  was  convicted  of  17  “sub¬ 
stantive  obscenity  offenses”  and  of 
three  offenses  under  the  federal  Racke¬ 
teer  Influenced  and  Corrupt  Organiza¬ 
tions  Act  (RICO). 

The  U.S.  District  Court  for  the  Dis¬ 
trict  of  Minnesota  sentenced  Alexan¬ 
der  to  six  years  in  prison  and  fined  him 
$100,000,  and  ordered  him  to  pay  the 
costs  of  prosecution,  incarceration  and 
supervised  release. 

In  addition,  under  the  RICO 
statute,  the  government  sought  forfei¬ 
ture  of  Alexander’s  businesses,  real  es¬ 
tate  and  proceeds  gained  from  racke¬ 
teering. 

The  court  ordered  Alexander  to  for¬ 
feit  his  wholesale  and  retail  businesses 
and  nearly  $9  million  obtained 
through  them. 

The  appeals  court  ruled  that  the 
sentence  did  not  constitute  a  prior  re¬ 
straint  on  speech  and  called  the  forfei¬ 
ture  “a  criminal  penalty  imposed  fol¬ 
lowing  a  conviction  for  conducting  an 
enterprise  engaged  in  racketeering  ac¬ 
tivities.” 

Writing  for  the  5-4  Supreme  Court 
majority.  Chief  Justice  William  H. 
Rehnquist  argued  that  the  RICO  for¬ 
feiture  does  not  constitute  unconstitu¬ 


tional  prior  restraint  on  speech  be¬ 
cause  it  “does  not  forbid  petitioner 
from  engaging  in  any  expressive  activi¬ 
ties  in  the  future,  nor  does  it  require 
him  to  obtain  prior  approval  for  any 
expressive  activities.  It  only  deprives 
him  of  specific  assets  that  were  found 
to  be  related  to  his  previous  racketeer¬ 
ing  violations.” 

Rehnquist  —  who  was  joined  by 
Justices  Byron  R.  White,  Sandra  Day 
O’Connor,  Antonin  Scalia  and 
Clarence  Thomas  —  pointed  out  that 
the  forfeiture  order  “imposes  no  legal 
impediment  to  —  no  prior  restraint  on 
—  petitioner’s  ability  to  engage  in  any 
expressive  activity  he  chooses. 


“He  is  perfectly  free  to  open  an  adult 
bookstore  or  otherwise  engage  in  the 
production  and  distribution  of  erotic 
materials;  he  just  cannot  finance  these 
enterprises  with  assets  derived  from  his 
prior  racketeering  offenses,”  Rehnquist 
said. 

He  also  noted  that  RICO  “is  oblivi¬ 
ous  to  the  expressive  or  non-expres- 
sive  nature  of  the  assets  forfeited.  .  .  . 
Indeed,  a  contrary  scheme  would  be 
disastrous  from  a  policy  standpoint, 
enabling  racketeers  to  evade  forfeiture 
by  investing  the  proceeds  of  their 
crimes  in  businesses  engaging  in  ex¬ 
pressive  activity.” 

The  majority  rejected  Alexander’s 
arguments  that  the  forfeiture  was  over¬ 
board  and  would  have  a  chilling  effect 
on  free  expression. 

The  High  Court  remanded  to  the 
lower  court  Alexander’s  claim  that 


his  sentence  was  excessive,  and  thus 
violated  the  Eighth  Amendment’s 
protection  from  cruel  and  unusual 
punishment. 

Justice  David  Souter  agreed  with  the 
majority  on  the  Eighth  Amendment 
claim  and  on  the  determination  that 
the  forfeiture  did  not  amount  to  prior 
restraint.  He  joined  the  dissenting 
opinion,  however,  in  holding  that  the 
First  Amendment  forbids  the  forfeiture 
of  expressive  material  “in  the  absence 
of  an  adjudication  that  it  is  obscene  or 
otherwise  of  unprotected  character.” 

Kennedy  took  the  unusual  step  of 
reading  aloud  from  the  bench  his  dis¬ 
sent  after  Rehnquist  announced  the 
majority  decision.  He  was  joined  by 
Justices  Harry  A.  Blackmun  and  John 
Paul  Stevens. 

“The  Court  today  embraces  a  rule 
that  would  find  no  affront  to  the  First 
Amendment  in  the  government’s  de¬ 
struction  of  a  book  and  film  business 
and  its  entire  inventory  of  legitimate 
expression  as  punishment  for  a  single 
past  speech  offense,”  Kennedy  said. 

“Until  now,  1  thought  one  could 
browse  through  any  book  or  film  store 
in  the  United  States  without  fear  that 


the  proprietor  had  chosen  each  item  to 
avoid  risk  to  the  whole  inventory  and 
indeed  to  the  business  itself.  This  omi¬ 
nous,  onerous  threat  undermines  free 
speech  and  press  principles  essential  to 
our  personal  freedom.” 

Kennedy  said,  “The  admitted  design 
and  the  overt  purpose  of  the  forfeiture 
in  this  case  are  to  destroy  an  entire 
speech  business  and  all  its  protected  ti¬ 
tles,  thus  depriving  the  public  of  access 
to  lawful  expression.  This  is  restraint 
in  more  than  theory.  It  is  censorship 
all  too  real.” 

He  said  Alexander’s  conviction  and 
pornographic  activities  “ought  not  to 
blind  the  Court  to  what  is  at  stake 
here.  Under  the  principle  the  Court 
adopts,  any  bookstore  or  press  enter¬ 
prise  could  be  forfeited  as  punishment 
for  even  a  single  obscenity  conviction.” 

“What  is  at  work  in  this  case,”  he 


“This  ominous,  onerous  threat  undermines 
free  speech  and  press  principles  essential  to  our 
personal  freedom”  —  Justice  Anthony  Kennedy 
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said,  “is  not  the  power  to  punish  an  in¬ 
dividual  for  his  past  transgressions  but 
the  authority  to  suppress  a  particular 
class  of  disfavored  speech.  The  forfei¬ 
ture  provisions  accomplish  this  in  a  di¬ 
rect  way  by  threatening  all  who  engage 
in  the  business  of  distributing  adult  or 
sexually  explicit  materials  with  the 
same  disabling  measures.” 

In  a  free  society,  public  confidence 
in  free  speech  is  essential,  Kennedy 
said,  adding,  “That  confidence  erodes 
if  it  is  perceived  that  speakers  and  the 
press  are  vulnerable  for  all  of  their  ex¬ 
pression  based  on  some  errant  expres¬ 
sion  in  the  past.  Independence  of 
speech  and  press  can  be  just  as  com¬ 
promised  by  the  threat  of  official  inter¬ 
vention  as  by  the  fact  of  it.” 

Kennedy  called  the  court’s  failure  to 
reverse  “this  flagrant  violation  of  the 
right  of  free  speech  and  expression  ...  a 
deplorable  abandonment  of  fundamen¬ 
tal  First  Amendment  principles.”  ■ES’P 

Congressional 
Monitor  updates 
its  services 

A  REDESIGN  AND  an  afternoon  fax 
service  are  two  of  the  ways  the  Congres¬ 
sional  Monitor  is  updating  its  services. 
Congressional  Quarterly  Inc.  announced. 

After  extensive  focus  group  research 
and  analysis,  the  Congressional  Monitor 
has  made  its  format  more  user-friendly, 
its  design  more  visually  appealing  and 
its  information  more  accessible. 

New  features  include  a  news  section 
organized  by  subject,  committee  votes, 
a  weekly  column  covering  key  staff 
changes  on  the  Hill  and  a  column  de¬ 
tailing  behind-the-scenes  items. 

■  The  CQ  FaxReport  will  offer  same- 
day  coverage  of  breaking  stories  and  pro¬ 
vide  timely  updates  on  legislative  action. 

Journalism  program 
names  manager 

KAREN  LEE  SCRIVO,  a  former  United 
Press  International  Capitol  Hill  reporter 
and  Associated  Press  reporter  in  Mary¬ 
land,  has  been  appointed  manager  of 
the  new  Hubert  H.  Humphrey  Journal¬ 
ism  Fellowship  program  at  the  Universi¬ 
ty  of  Maryland  College  of  Journalism. 

Maryland  was  chosen  from  among 
11  j-schools  nationwide  to  arrange  a 
yearlong  academic  and  professional 
development  program  for  internation¬ 
al  journalists. 


Ohio  papers  appeal  to 
state  for  phone  number 


THREE  OHIO  NEWSPAPERS  are  ask¬ 
ing  state  utility  regulators  to  let  them 
more  easily  provide  readers  with  sports 
scores,  stocks  and  other  information 
over  the  telephone. 

The  Dayton  Daily  News,  the  Cleve¬ 
land  Plain  Dealer  and  the  Springfield 
NewS'Sun  said  they  are  seeking  a  Nil 
service  similar  to  the  411  directory  assis¬ 
tance  service. 

The  papers  asked  the  Public  Utilities 
Commission  to  require  Ohio  Bell  to 
give  them  the  numbers.  They  said 
Ohio  Bell  and  its  parent  company, 
Ameritech,  have  refused  the  service 
even  though  there  are  no  legal,  regula¬ 
tory  or  technical  barriers. 

Ohio  Bell  spokesman  David  Kandel 
said  the  phone  company  has  received 
numerous  requests  for  N 11  from  news¬ 
papers,  information  providers,  long¬ 
distance  telephone  companies,  the 


deaf  community  and  others. 

“The  problem  is  Nil  codes  are  a  very 
limited  resource,”  he  said.  “The  demand 
exceeds  the  supply,  and  we  have  signifi¬ 
cant  public  policy  issues  involved  in  the 
assignment  of  Nil  codes.” 

Kandel  said  Ohio  Bell  is  awaiting 
guidance  from  the  Federal  Communica¬ 
tions  Commission. 

The  papers  said  seven-digit  numbers 
and  pay-per-call  numbers  are  inade¬ 
quate  for  providing  customers  with  con¬ 
venient  and  inexpensive  access  to  voice 
information  such  as  up-to-the-minute 
sports  scores,  stock  quotes  and  talking 
classified  ads. 

Tillson  said  the  newspapers  would 
pay  Ohio  Bell  for  the  service  and  cus¬ 
tomer  payments  for  use  of  the  Nil 
number  would  be  collected  by  the 
phone  company.  —  AP 


Politician’s  libel  suit  against 
Georgia  newspaper  is  dismissed 


GEORGIA  HOUSE  SPEAKER  Tom 
Murphy’s  $5  million  libel  lawsuit  over 
an  editorial  that  appeared  in  the  Rome 
(Ga.)  News-Tribune  has  been  dismissed 
by  a  judge  who  said  it  had  not  accused 
Murphy  of  a  crime. 

Judge  Walter  J.  Matthews  granted  the 
newspaper’s  motion  last  month  to  dis¬ 
miss  the  suit  filed  by  Murphy  last  Febru¬ 
ary  over  a  year-old  editorial  headlined 
“Madame  Murphy’s  House  of  Ill  Re¬ 
pute.” 

Murphy  claimed  the  piece,  which 
compared  the  Georgia  House  to  a 
brothel  and  the  speaker  to  its  propri¬ 
etor,  was  written  to  “falsely  and  mali¬ 
ciously  defame  him,  to  cause  injury  to 
his  reputation  and  to  expose  him  to  . . . 
public  ridicule.” 

Murphy  also  contended  that  the 
newspaper  accused  him  of  conspiring  to 
accept  a  bribe,  a  criminal  offense. 

But  Matthews  ruled  that  the  speak¬ 
er’s  case  hinged  on  this  issue  alone,  and 
that  the  editorial  did  not  accuse  him  of 
a  crime. 

Stewart  Duggan,  an  attorney  for  the 
News-Tribune,  called  the  ruling  a  vic¬ 
tory  for  newspapers  in  cases  where 


a  political  official  might  take  excep¬ 
tion  to  an  editorial.  He  had  argued 
the  editorial  was  pure  opinion  and 
protected  by  the  paper’s  First  Amend¬ 
ment  rights. 

Murphy  and  his  attorney,  Bobby  Lee 
Cook,  did  not  return  telephone  calls 
seeking  comment  on  the  ruling.  —  AP 

Reporter’s  murder 
prompts  anti-stalking 
law  in  Vermont 

THE  MURDER  OF  a  Vermont  newspa¬ 
per  reporter  has  provoked  the  governor 
of  the  state  to  sign  a  bill  making  stalk¬ 
ing  a  crime. 

Gov.  Howard  Dean  cited  the  slaying 
last  September  of  Brattleboro  Reformer 
correspondent  Judith  Hart  Fournier, 
who  was  stabbed  to  death  by  her  es¬ 
tranged  boyfriend,  according  to  the 
paper. 

“Rarely  does  anything  good  come  out 
of  tragedy,”  Dean  was  quoted  as  saying. 
“This  is  the  first  step  in  breaking  the 
chain  of  violence  against  women.” 
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Follow  the  Reader  — 
To  the  Mall,  of  Course 

Kiosk  sells  classified,  circulation 
Get  your  lottery  tickets,  gift  certificates 


by  Jim  Rosenberg 

THE  APPEAL-DEMOCRAT  is  help¬ 
ing  itself,  readers,  classified  advertisers, 
retailers  and  the  state  lottery  at  a  re¬ 
mote  service  site  electronically  linked 
to  its  main  office. 

The  25,000-circulation  Freedom 
Newspapers  daily  serves  an  area  just  an 
hour’s  drive  north  of  Sacramento, 
Calif.,  from  its  base  in  Marysville,  seat 
of  Yuba  County. 

In  May,  the  paper  closed  a  branch 
service  office  just  across  the  Feather 
River  in  Yuba  City,  the  confusingly 
named  seat  of  Sutter  County,  and  re¬ 
placed  it  with  a  kiosk  in  Yuba  City’s 
mall. 

With  “lots  of  traffic”  there,  said 
chairman,  publisher  and  executive  ed¬ 
itor  Robert  C.  Hardie,  “it  seemed  like 
the  most  desirable  place.”  He  said  the 
new  site  offers  greater  exposure. 

“We  feel  we’re  reaching  a  different 
audience  than  we  were  at  our  other  of¬ 
fice,”  said  Appeal-Democrat  promotion 
director  Shirley  Deason.  “We’re  doing 
quite  well,”  she  added. 

The  kiosk  functions  “as  a  sort  of  ser¬ 
vice  to  the  mall,”  said  Hardie.  An  in¬ 
formation  booth  that  directs  shoppers 
to  retailers  and  restrooms,  it  also  helps 
promote  the  paper,  which  “hopes  to 
gain  a  higher  profile”  in  the  larger  of 
the  two  towns,  said  Deason. 

Staffers  at  the  booth  enter  classified 
ads,  handle  new  subscriptions  and  re¬ 
newals,  sell  single  copies,  and  accept 
local  news  items  about  clubs  and 
sports. 

Two  ad  entry  terminals  link  the 
booth  to  the  paper’s  System  IV  classi¬ 
fied  front  end  from  Dewar  Information 
Systems  Corp.  via  PCAnywhere  com¬ 
munications  and  a  9600  baud  modem. 

The  system’s  WYSIWYG  previewing 
allows  classified  advertisers  at  the  mall 
to  see  their  ads  displayed  on  screen  as 
they  will  appear  in  the  paper,  accord¬ 
ing  to  Westmont,  Ill.-based  Dewar. 


In  partnering  with  the  paper,  mall 
management  suggested  several  other 
services  the  booth  might  offer,  includ¬ 
ing  gift  certificates  for  mall  shops  and 
entertainment  ticket  sales.  Another 
business  held  the  local  ticketing  fran¬ 
chise,  which  Hardie  said  probably 


With  lots  of  traffic, 
“it  seemed  like  the 
most  desirable  place.” 


would  have  caused  crowding  for  tickets 
to  popular  events. 

One  other  suggested  service  began 
just  last  month:  selling  state  lottery 
tickets.  Based  on  the  first  week’s  sales, 
Deason  said  “a  conservative  estimate” 
of  Appeal-Democrat  profits  amounted 
to  $300  to  $500  monthly. 

“We  expect  to  be  generating  that 
very  soon,”  she  said. 


“We  just  thought  it  would  increase 
traffic  there,”  Hardie  said  of  the  lottery 
outlet. 

Asked  if  there  may  be  conflicting  in¬ 
terests  in  a  newspaper’s  trade  in  the 
state’s  numbers  game,  Hardie  said,  “I 
don’t  know  why.  It’s  legal. 

“It’s  just  a  service  for  people  who 
want  to  buy  lottery  tickets,”  he  contin¬ 
ued.  “We’re  not  big  proponents.  We 
don’t  have  a  position  on  the  state  lot¬ 
tery,  other  than,  perhaps,  how  it’s 
used.” 

Hardie  termed  possible  perceptions 
of  his  paper  as  a  revenue  collector  or 
agent  of  state  government  as  “rather 
obscure  arguments”  against  the  prac¬ 
tice. 

“I  don’t  know  why  our  newsroom 
would  object”  to  the  ticket  sales,  he 
said,  noting  that  the  Appeal-Democrat, 
like  many  other  newspapers,  carries 
lottery  numbers  as  news  for  readers, 
not  as  advertising. 

“It’s  something  that  the  readers 
want,”  he  said.  BE^P 
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In  Brief 


Fired  reporter 
sues  Vermont  paper 

REPORTER  PAUL  TEETOR,  who  was 
fired  from  the  Burlington  (Vt.)  Free 
Press  in  March  for  allegedly  misrepre¬ 
senting  a  public  forum  on  race  rela¬ 
tions,  has  sued  the  newspaper. 

Teetor  contended  that  he  has  suf¬ 
fered  emotional  distress  because  of  the 
dismissal  and  has  been  unable  to  obtain 
another  job  because  a  clarification  of 
his  story  damaged  his  reputation. 

The  suit  names  the  Free  Press,  a 
Gannett  Co.  paper,  along  with  editor 
Ronald  Thornburg,  managing  editor  Ju¬ 
dith  Diebolt,  assistant  managing  editor 
Julie  Metzger  and  editorial  page  editor 
Candace  Page. 

It  seeks  unspecified  compensatory 
and  punitive  damages,  court  costs  and 
attorney’s  fees. 

In  his  story,  Teetor  reported  that  a 
black  assistant  to  Burlington’s  mayor  in¬ 
terrupted  a  white  woman  who  stood  at 
a  microphone  to  speak  and  then  had 
her  escorted  from  the  room  (E&P,  July 
10,  P.  12). 

The  following  day,  Teetor  was  fired 
and  a  story  amounting  to  a  correction 
of  his  account  appeared  in  the  Free 
Press  under  Metzger’s  byline. 

Waco  paper  offers 
cult  story  reprints 

THE  WACO  (TEXAS)  Tribune-Herald 
has  published  a  37-page  magazine 
chronicling  its  coverage  of  the  standoff 
with  David  Koresh  and  his  religious  cult 
earlier  this  year. 

In  an  introductory  note,  Tribune- 
Herald  editor  Bob  Lott  explains  how 
the  newspaper  became  enmeshed  in  the 
confrontation,  which  lasted  51  days  and 
attracted  news  media  from  around  the 
world. 

The  paper’s  employees  “carried  on  in 
the  highest  professional  manner  despite 
pressures  seldom  experienced  at  a  daily 
newspaper,”  he  wrote  —  including  a 
“groundless  rumor”  that  somebody  at 
the  paper  had  warned  Koresh  that  the 
federal  Bureau  of  Alcohol,  Tobacco  and 
Firearms  was  planning  a  raid. 

Covering  the  story  was  “an  unusual 
time  for  us,  yes,”  Lott  said,  “but  a  result  of 
serving  our  obligation  to  a  free  society 
governed  by  consent  of  informed  people.” 


The  reprint  highlights  Page  One  sto¬ 
ries,  photos,  editorials  and  columns  that 
appeared  in  the  Tribune-Herald  during 
the  siege,  as  well  as  follow-up  articles 
and  letters  to  the  editor  commenting 
on  the  coverage. 

Editor  professional 
in  residence 
at  U.  of  Florida 

DAVID  E.  CARLSON,  editor  of  Elec¬ 
tronic  Trib,  a  computerized  news  and 
information  system  offered  by  the  Albu¬ 
querque  (N.M.)  Tribune,  has  been 
named  Freedom  Forum  Visiting  Profes¬ 
sional  in  Residence  at  the  University  of 
Florida  College  of  Journalism  and  Com¬ 
munications. 

Carlson  will  spend  the  1993-94  acad¬ 
emic  year  at  the  Gainesville  campus 
teaching  a  graduate-level  course  in  elec¬ 
tronic  publishing,  conducting  research 
on  electronic  newspaper  projects,  and 
beginning  a  pilot  electronic  paper. 


Chicago  Tribune 
hosts  kids’  weekend 

SPOTS,  THE  CHICAGO  Tribune’s 
mascot,  recently  hosted  the  first  Spots 
Kids  Club  Weekend  in  Chicago. 

In  a  two-day  event  that  drew  more 
than  20  families,  the  Tribune  and  Guest 
Quarters  Suite  Hotel  co-hosted  games, 
activities  and  meals  centering  around 
the  Datamation  mascot. 

For  several  years.  Spots  has  been  fea¬ 
tured  on  a  two-page  children’s  games 
insert  in  the  Sunday  Tribune  comic 
pages.  The  Tribune  recently  began  a  fan 
club  for  the  mascot. 

Beginning  the  Spots  Kids  Club 
Weekend,  children  received  a  tote  bag 
that  included  Spots  stickers.  In  a  con¬ 
test,  the  hotel  hid  a  Spots  sticker  in 
each  family’s  room.  Any  child  finding 
the  sticker  was  awarded  a  stuffed  Spots 
dog. 

Spots  hosted  a  dinner,  movie  and 
games  for  the  children  while  their  par- 
1  ents  ate  dinner  in  the  hotel. 


flUDDM 

MARKETING 

CONSULTANTS 

WE  HAVE  INCREASED  OUR 
CLIENTS  REVENUE  OVER  3007o 

Let  US  show  you  how  to  position  and  market  audiotext 
and  secure  advertising  sponsors  -  our  speciaity. 

•  Over  5  years  of  successful  experierK:e  with  clients  such 
os  Scripps  Howard,  New  York  Times  group,  Media  News 
group,  McClatchy  Newspapers,  Morris  Communications, 
Southwestern  Bell,  Newhouse  Newspapers  and  over  60 
daily  newspapers. 

•  Let  us  show  you  how  to  secure  $300,000  to  $750,000  in 
sponsors  your  first  year. 

•  We  will  come  to  your  market  and  secure  new  revenues 
on  your  audiotext. 

Coil  214-386-0335 

Steve  Olschwanger 

5616  Preston  Oaks,  #1208,  Dallas,  TX  75240 
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The  Press  and  the 
Omnipresent  President 

The  president,  as  showman,  is  bypassing  the  press 


by  Earl  L.  Conn 

WHAT  ABOUT  A  presidential  ticket 
of  Clint  Eastwood  and  Michael 
Jordan? 

That  is  a  ticket  that  personality  and 
money  would  make  possible,  given  the 
overexposure  of  President  Clinton  by 
today’s  mass  media,  according  to  Tom 
Wicker,  former  reporter,  editor  and 
columnist  for  the  New  York  Times. 

Wicker  was  one  of  eight  journalists 
speaking  at  a  recent  Ethics  in  the  Me¬ 
dia  conference  at  DePauw  University 
in  Greencastle,  Ind. 

“We  see  too  much  of  presidents 
these  days,”  Wicker  said,  adding  that 
most  Americans  see  more  of  the  presi¬ 
dent  than  they  do  the  mayor  of  their 
town. 

People  will  want  a  change  in  presi¬ 
dents  in  1996,  not  because  they  want 
something  better  but  because  they 
want  something  different,  he  said,  and 
that  might  mean  an  Eastwood-jordan 
ticket  based  on  personality  and  money. 

Wicker  also  decried  the  “electronic 
town  hall”  as  bypassing  the  press  and 
the  Congress,  including  “traditional 
TV  news.” 

He  said  that  the  press  at  its  best  pro¬ 
vides  a  focus  on  issues  to  make  distinc¬ 
tions  for  what  is  best  for  the  public.  He 
added  that  he  was  “wary  of  raw  public 
opinion”  and  asked  what  might  have 
happened  if  there  had  been  200  mil¬ 
lion  electronic  responses  to  such  ques¬ 
tions  as  whether  gays  should  be  al¬ 
lowed  in  the  military,  or  whether  an 
energy  tax  is  needed,  or  —  in  the  days 
of  FDR  —  whether  America  should 
arm  for  World  War  II. 

He  also  answered  an  emphatic  “no” 
to  the  question  of  whether  or  not  the 
public  asked  better  questions  of  presi¬ 
dential  candidates  than  do  reporters. 

“There  are  some  important  ques¬ 
tions  which  the  press  have  studied, 
they  know  more  about,  and  they  can 
ask  better  questions,”  he  said. 

Susan  Swain,  senior  vice  president 
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“We  see  too  much  of  presidents  these 
days,”  Tom  Wicker  says. 


for  C-SPAN,  saw  it  differently. 

“If  you  didn’t  like  ’92,  you’re  going  to 
hate  ’96,”  she  said,  adding  that  she  was 
troubled  by  a  quote  attributed  to  John 
Chancellor,  former  TV  news  anchor, 
that  “serious  questioning  couldn’t  be 
turned  over  to  the  people.” 

More  than  once,  the  conference  ad¬ 
dressed  who  should  do  “serious  ques¬ 


tioning”  and  who  does  and  does  not  do 
it? 

“Talk-show  democracy  is  a  driverless 
vehicle  which  anyone  with  money  can 
commandeer,”  said  Howard  Fineman, 
chief  political  correspondent  for 
Newsiveek.  He  worries  that  there  is  no 
centralized  source  of  information  such 
as  Walter  Cronkite  anymore,  but  said 
that  it  is  probably  a  good  thing. 


Later,  Tamara  Haddad,  executive 
producer  of  Larry  King  Live,  talked 
about  King  covering  politics  as  “anoth¬ 
er  way  of  covering  the  story,  comple¬ 
menting  the  other  media.” 

Fineman  corrected  her,  saying  King 
does  not  “cover”  politics.  “He’s  a  pre¬ 
senter,  an  entertainer,  but  he’s  not  a 
prober,”  said  Fineman. 

Fineman  also  noted  that,  although 
Ross  Perot  appeared  on  talk  shows  af¬ 
ter  re-entering  the  presidential  race,  he 
went  23  days  without  talking  to  re¬ 
porters. 

Haddad  responded  that  King  “never 
pretended  to  be”  a  major  part  of  the  re¬ 
porting  process  but  that  all  three  presi¬ 
dential  candidates  had  “uncomfortable 
moments”  with  King. 

“Perot  almost  walked  off  the  set,” 
when  King  asked  him  why  he  had  ear¬ 
lier  quit  the  race,  Haddad  said. 

Swain  of  C-SPAN  said  she  thought 
all  the  emphasis  put  on  asking  tough, 
journalistic  questions  was  overplayed. 

Any  politician  can  avoid  tough  ques¬ 
tions,  she  said.  What  the  public  wants 
to  know  is  whether  the  candidate  can 
lead,  not  whether  he  can  answer  tough 
questions. 

Wicker  and  Fineman  seemed  to 


agree  over  who  should  ask  the  ques¬ 
tions.  Fineman  said  questions  asked  at 
the  Detroit  town  meeting  by  the  public 
were  “great  questions”  about  subjects 
the  people  really  want  answered,  but 
Wicker  said  politicians  escape  the 
tough  questions  when  they  deal  with 
the  non-traditional  media. 


(See  President  on  page  33) 
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Seigenthaler  said  the  press  had  not  really  learned 
any  lessons  from  either  the  1988  or  the  1992 
campaigns  ‘‘because  we  have  no  sense  of 
our  own  history.” 


Compiled  by  Ian  E,  Anderson 


Qerald  Boyd 


Soma  Qolden 


Michael  Oreskes 


Linda  Mathews 


Gerald  Boyd,  metropolitan  editor  for 
the  New  York  Times,  and  Soma 
Golden,  national  editor  at  the  paper, 
have  been  promoted  to  assistant  man¬ 
aging  editors. 

Michael  Oreskes,  deputy  metro 
editor,  succeeds  Boyd. 

Linda  Mathews,  a  senior  produc¬ 
er  at  ABC  News,  now  is  national  edi¬ 
tor  at  the  Times. 


Reger  Van  Neerd,  city  editor, 
now  serves  as  assistant  managing  edi¬ 
tor/city  desk. 

James  Welker,  assistant  suburban 
editor,  was  promoted  to  suburban  edi¬ 
tor  at  the  Journal. 

Carlton  Winfrey,  suburban  desk 
reporter,  takes  over  Weiker’s  position. 

Mary  Francis,  a  political  writer, 
now  is  special  assignments  editor. 


David  Kassel,  Massachusetts  State 
House  reporter  at  the  Brockton,  Mass., 
Enterprise,  has  been  named  bureau  an¬ 
alyst  with  the  state  House  of  Represen¬ 
tatives’  Post  Audit  Committee. 


Patrice  D.  Raia,  a  reporter  at 
Leader  and  Post  Newspapers  group  in 
Chicago,  has  been  named  editor  of  its 
weekly  tabloid  Spotlight  Chicago. 


Donna  Petersen,  senior  editor  at 
the  Army  Times  Publishing  Co., 
Springfield,  Va.,  which  publishes  Army 
Times,  Navy  Times,  Air  Force  Times, 
Military  Market  magazine  and  Federal 
Times  among  others,  has  been  named 
editor  of  Army  Times. 

She  succeeds  Tern  Donnelly,  who 
becomes  a  contributing  editor. 


Sidney  L.  Salter,  president  and 
publisher/editor  of  Scott  Publishing 
Inc.,  Forest,  Miss.,  which  publishes  the 
weekly  Scott  County  Times,  has  been 
named  president  of  the  Mississippi 
Press  Association. 


Thomson  Newspapers  has  sold 

The  Orange  Park  tFL)  Clay  Today 

(Daily  Circulation  4,500) 


Paul  M.  Keep,  news  editor  at  the 
Muskegon  Chronicle,  has  been  ap¬ 
pointed  editor  at  the  Bay  City  Times, 
both  Michigan  newspapers  owned  by 
Advance  Publications  Inc. 

Previously,  Keep  worked  in  a  variety 
of  positions  at  the  Kalamazoo  (Mich.) 
Gazette. 

Keep  succeeds  Rebert  H.  Long* 
staff,  who  retired. 


To  Add  Inc, 

A  subsidiary  of  Journal  Communications 
of  Milwaukee,  Wisconsin 


We  are  proud  to  have  represented 
Thomson  Newspapers  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 
313-646-4230 


Michael  A.  McKesson,  metro  edi¬ 
tor  of  the  Flint  (Mich.)  Journal,  has 
been  promoted  to  the  newly  created 
position  of  managing  editor. 

Brooke  Rausch,  suburban  editor, 
becomes  assistant  managing  editor. 

Editord^Publisher  •  August  14,  1993 


Advertising/Promotion 


You  can^t  beat  ^em, 
so  start  your  own 
home-buying  guide 

Home  buyers  like  the  pictures , 

and  real  estate  agents  like  the  listings  that  print  them 


by  Ann  Marie  Kerwin 

“I  AM  CONVINCED  beyond  a  shad¬ 
ow  of  a  doubt  that  real  estate  classified 
ROP  as  we  know  it  will  cease  to  exist.” 

This  was  the  dire  warning  that 
James  Williams  delivered  at  the  News¬ 
paper  Association  of  America’s  Classi¬ 
fied  and  Co-op  Advertising  meeting  in 
Chicago  on  July  28. 

Williams  and  his  partner,  Collier 
Black,  were  responsible  for  launching 
Marcol  Publishers,  a  Memphis,  Tenn., 
firm  that  successfully  produced  weekly 
real  estate  tabloids  which  challenged 
newspapers  during  the  late  1980s  in 
the  lucrative  real  estate  category. 

Landmark  Communications  of  Nor¬ 
folk,  Va.,  acquired  Marcol  in  1990. 
Black  and  Williams  now  run  a  consult¬ 
ing  business  that  shows  local  associa¬ 
tions  of  Realtors  how  to  produce  their 
own  real  estate  publications. 

Black  and  Williams  believe  real  es¬ 
tate  classified  sections  are  in  trouble 
for  several  reasons. 

Major  complaints  voiced  by  the  real 
estate  agents  include  unjustified  rate 
increases,  unneeded  or  wasted  circula¬ 
tion,  and  negative  editorial  coverage. 
The  agents  also  complain  that  the 
newspapers  do  not  understand  or  meet 
their  needs. 

“We  talk  to  Realtors  365  days  out  of 
the  year  and,  boy,  do  they  hate  news¬ 
papers,”  said  Black.  “That  is  a  central 
theme.  It’s  not  a  rational  hatred;  it’s 
just  something  that’s  out  there.” 

Basically,  Black  said,  newspapers 
have  a  perception  problem.  Real  estate 
agents  are  generally  not  sophisticated 
buyers  of  advertising. 

“It’s  an  emotional-type  decision  they 


make  based  on  how  much  money  they 
have  at  the  time.  .  .  .  They  don’t  really 
think  about  things  as  carefully  as  you 
do  in  the  newspaper  industry.  When 
you  cite  statistics  and  numbers,  facts, 
figures,  that  doesn’t  really  mean  a  lot 
to  Realtors,”  Black  said. 

The  decision  on  advertising  is  usual¬ 
ly  visceral  and  based  on  whether  Real¬ 
tors  like  the  homes  magazine  or  the 
newspaper  in  the  market,  he  said.  They 
are  not  interested  in  how  large  a  news¬ 
paper’s  circulation  is  because  they  want 
to  reach  only  an  extremely  targeted  au¬ 
dience  of  buyers. 


“Two  to  three  percent  of  the  people 
in  the  marketplace  are  maybe  looking 
for  a  home.  They  think  about  all  the 
wasted  copies  they  are  paying  for  with 
a  newspaper  that  has  700,000  circula¬ 
tion,”  Black  said. 

Williams,  whose  background  in¬ 
cludes  10  years  as  a  real  estate  agent 
and  a  Realtor  association  member  in 
Jackson,  Miss.,  listed  several  goals  the 
associations  cite  most  often  when  they 
consider  starting  their  own  weekly  real 
estate  tabloid. 

The  first  is  the  desire  to  create  the 
marketplace  for  real  estate.  Most  real 
estate  agents,  he  said,  do  not  believe 
that  in  1993  there  is  a  single  market¬ 
place  for  real  estate. 

“There  is  not  a  single  daily  newspa¬ 
per  in  here  that  creates  the  market¬ 


place.  Realtors  create  the  marketplace 
by  where  they  choose  to  place  their 
ads,”  Williams  said.  “Should  they 
choose,  by  some  magic,  not  to  give  you 
any  ads  on  a  single  day,  then  your 
product  ceases  to  exist.  That  is  the 
kind  of  control  that  Realtors  are  now 
realizing  they  have.” 

Williams  pointed  to  the  Asheville, 
N.C.,  Realtors  association,  which  took 
over  a  weekly  real  estate  tabloid  after 
another  publisher  bought  it  from  Mar¬ 
col. 

The  listing  was  producing  $125,000  a 
year  in  revenue  when  Marcol  sold  it. 
However,  the  new  publisher  failed  to 
maintain  communication  with  the  Re¬ 
altors  association  and  did  not  tell 
members  why  certain  rates  had  to  go 
up  or  what  they  were  getting  for  their 
money. 

The  association  realized  it  con¬ 
trolled  the  market  and  raided  the  pub¬ 
lication’s  staff  and  vendors.  Overnight, 
the  Realtors  began  producing  their 
own  weekly  and  the  other  product 
folded. 

“Realtors  have  that  kind  of  control. 
They  are  going  to  create  the  market¬ 
place.  They  want  an  effective,  eco¬ 
nomical  alternative  ...  to  ROP,” 
Williams  explained. 

“I’m  not  here  to  say  newspapers  are 


bad.  Newspapers  are  good.  .  .  .  I’m  just 
saying  there  are  solutions  to  problems 
and  if  you  don’t  find  them,  someone 
else  is  going  to  find  them  for  you,” 
Williams  told  a  meeting  of  classified  ad 
managers. 

Another  common  goal  of  Realtor  as¬ 
sociations  is  to  increase  the  number 
of  responses  they  get  from  buyers. 
Williams  took  exception  to  the  prelim¬ 
inary  findings  of  the  Newspaper  Asso¬ 
ciation  of  America’s  survey  of  home 
buyers  study. 

“I  don’t  care  what  the  home  buyer 
says,  or  the  people  who  are  buying  a 
home,  in  all  due  respect  to  the  NAA. 
The  people  who  buy  the  ads  and  place 
the  ads  and  pay  for  the  ads  are  the 
people  that  say  to  me,  we  are  getting  a 
better  response  [with  the  homes  maga- 


“I  believe  that  it  is  no  longer  a  matter  of  if  this  is 
going  to  happen  to  your  newspaper,  it’s  a  matter  of 
when  and  by  whom,”  Williams  said. 
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They  camey  they  read, 
they  acted  on  real  estate 
classified  ads:  study 

Data  show  newspaper  real  estate  classified  ads 
work  better  than  ads  in  homes  magazines 


zines],”  Williams  said. 

[See  the  following  related  story  on 
industry  study  of  real  estate  classified 
advertising.] 

While  he  said  that  attitudes  vary 
from  market  to  market,  the  bottom  line 
is  the  perception  of  the  real  estate 
agents,  and  they  generally  believe  ads 
get  better  responses  when  a  picture  of 
the  property  is  included,  he  said. 

The  National  Association  of  Real¬ 
tors  knows,  Williams  said,  that  “the 
best  kind  of  sales  call  you  can  generate 
is  a  drive  by  a  yard  sign”  because  the 
potential  buyer  has  seen  the  property, 
knows  the  location,  and  likes  what  he 
or  she  sees.  Thus  the  buyer  is  prequal¬ 
ified. 

“If  you  can  prequalify  with  a  photo, 
then  your  incoming  phone  call  is  bet¬ 
ter,”  Williams  said. 

Realtor  associations,  which  often 
look  to  provide  services  to  members, 
find  association-based  publications  a 
good  way  to  keep  members. 

In  the  past,  real  estate  associations 
were  indispensable  to  members  be¬ 
cause  they  provided  a  link  to  local 
multiple  listing  services.  But  lawsuits 
have  forced  associations  to  make  the 
MLS  available  to  the  public. 

“MLS  as  we  know  it  will  not  exist  in 
the  year  2000,”  Williams  said.  He  said 
the  National  Association  of  Realtors 
needs  to  find  a  way  to  offer  real  estate 
agents  more  services. 

“What  is  happening  in  the  market¬ 
place  should  scare  you  to  death,”  he 
said,  but  not  because  of  entrepreneurs 
such  as  Williams  and  Black. 

He  said  multibillion-dollar  corpora¬ 
tions  are  targeting  real  estate  dollars. 
Companies  such  as  AT&T,  IBM, 
Moore  Data  (a  provider  of  multiple 
listing  services  software)  and  real  es¬ 
tate  publisher  Harmon  Homes  have 
started  products  that  compete  with 
newspaper  ROP  classified  sections. 

“I  believe  that  it  is  no  longer  a  mat¬ 
ter  of  if  this  is  going  to  happen  to  your 
newspaper,  it’s  a  matter  of  when  and  by 
whom,”  Williams  said.  “Alternative 
products,  we  believe,  are  the  solution.” 

He  suggested  forming  a  focus  group 
of  local  real  estate  agents  to  find  out 
what  they  want,  and  then  launching  a 
product  that  meets  those  needs. 

Both  Black  and  Williams  warned 
against  launching  any  product  half¬ 
heartedly  or  without  consulting  local 
real  estate  agents.  “If  you  do  a  product, 
it’s  got  to  be  a  cooperative,  well 
thought-out  effort.  You  can  save  your 
full-run  classified  and  you  can  save 
your  franchise,”  Black  concluded.BE^P 


by  Ann  Marie  Kertvin 

PRELIMINARY  RESULTS  OF  a  study 
of  home  buyers  indicate  that  newspa¬ 
per  real  estate  classified  ads  propel 
buyers  to  act,  according  to  the  News¬ 
paper  Association  of  America. 

“The  data  indicates  that  virtually 
everyone  who  used  the  newspaper  clas¬ 
sifieds  took  some  action,  ranging  from 
buying  the  house  to  calling  about  the 
house,”  said  B.  Stuart  Tolley,  NAA 
market  researcher. 

Fully  93%  of  those  interviewed  said 
they  took  action  in  response  to  a  news¬ 
paper  classified  home  listing.  That  ex¬ 
cludes  the  2%  who  said  they  did  not 
know  what  they  did  and  5%  said  they 
did  nothing. 

When  asked  what  actions  they  took 
as  a  result  of  using  the  newspaper, 
many  respondents  gave  two  or  three 
answers.  Virtually  everyone  who  used 
newspaper  classifieds  said  they  took 
some  action  as  a  result:  82%  called 
about  the  houses;  76%  went  to  see  the 
houses,  1%  said  they  actually  bought 
the  house. 

The  study  by  Minnesota  Opinion 
Research  Inc.  is  based  on  1,200  tele¬ 
phone  interviews  with  home  owners 
who  bought  their  houses  within  the 
previous  seven  months.  Approximately 
200  interviews  were  conducted  with 
people  in  each  of  the  following  mar¬ 
kets:  New  Haven,  Conn.;  Toledo, 
Ohio;  Chattanooga,  Tenn.;  Little 
Rock,  Ark.;  Las  Vegas,  Nev.;  and 
Sacramento,  Calif. 

The  data  also  show  that  newspaper 
real  estate  classified  ads  work  better 
than  ads  in  homes  magazines. 

The  average  home  buyer  using  the 
classified  ads  took  more  actions  as  a  re¬ 
sult  of  the  ads  than  did  the  average 
home  buyer  using  homes  magazines, 
perhaps  because  buyers  are  more  likely 
to  distrust  homes  magazine  ads  than 
newspaper  classified  ads. 

Survey  results  indicate  that  an  im¬ 
pression  exists  that  homes  magazine 


photos  are  deceptive  or  misleading. 
Newspaper  ad  photos  do  not  convey 
the  same  impression,  according  to  sur¬ 
vey  data. 

More  buyers  say  that  ads  in  homes 
magazines  are  misleading,  deceptive  or 
inaccurate  than  say  the  same  things 
about  ads  in  newspaper  classifieds. 
Those  findings  hold  true  even  among 
those  recent  home  buyers  who  used 
both  newspapers  and  homes  maga¬ 
zines,  Tolley  reported. 

Nearly  seven  out  of  out  of  10,  68%, 
said  newspaper  classified  ads  were  ei¬ 
ther  very  important  or  somewhat  im¬ 
portant,  while  26%  said  only  marginal¬ 
ly  important  and  the  rest,  6%,  did  not 
know.  Among  those  who  had  sold 
their  previous  house,  69%  said  classi¬ 
fied  ads  were  very  or  somewhat  impor¬ 
tant. 

One  finding  —  that  the  most  com¬ 
mon  source  of  information  about  de¬ 
ciding  what  house  to  buy  comes  from 
driving  around  —  disputes  the  findings 
of  an  national  study  by  the  National 
Association  of  Realtors. 

Tolley  emphasized  that  this  is  not 
casual  cruising  on  the  part  of  home 
buyers.  Ninety-six  percent  used  “for 
sale”  signs  as  a  source  of  information 
on  what  house  to  buy.  This  group  in¬ 
cludes  91%  of  those  who  use  open 
houses;  87%  who  use  newspaper  classi¬ 
fied  ads;  81%  of  those  who  use  realtors. 

“These  are  active,  serious  people,” 
Tolley  said. 

Big  differences  exist  from  market  to 
market,  the  study  found.  They  include 
how  much  houses  cost,  how  much 
money  home  buyers  make,  the  time  it 
takes  to  make  a  decision  to  buy,  how 
far  away  the  last  home  was,  and  the 
ages  of  the  buyers. 

These  differences  make  it  clear  that 
buying  a  house  is  a  different  process 
from  market  to  market.  That  means, 
Tolley  said,  that  selling  a  house  also 
has  to  be  different  and,  at  least  in  this 
field,  local  information  is  worth  more 
than  national  information.  BE^P 
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After  the  Flood 

Questions  about  ad  boom  as  Midwest  floodwaters  recede; 
publishers  hope  rebuilding  fuels  advertising 


A  home  normally  near  the  banks  of  the  Mississipi  River  in  Prairie  du  Chien,  Wis., 
surrounded  by  floodwaters  that  crested  at  21  feet  over  flood  stage.  Newspapers 
along  the  Mississippi  River  basin  ponder  the  effects  as  the  worst  flood  in  at  least  a 
century  recedes. 


by  Mark  Fitzgerald 

WILL  THIS  SUMMER’S  disastrous 
Midwest  flooding  generate  the  kind  of 
advertising  boom  that  helped  Florida 
newspapers  recover  from  Hurricane 
Andrew? 

Newspaper  executives  along  the  still- 
swollen  tributaries  of  the  Mississippi 
and  Missouri  rivers  just  aren’t  sure. 

Alton  (Ill.)  Telegraph  publisher  Don¬ 
ald  V.  Miller,  for  one,  doubts  it. 

“As  opposed  to  Florida  after  Hurri¬ 
cane  Andrew,  most  people  here  are  not 
insured  for  floods  and  water  damage,” 
he  said.  “So  I  don’t  think  there  is  going 
to  be  any  boom.” 

Instead  of  employing  contractors. 
Miller  said,  residents  “are  going  to  be 
going  over  to  the  lumber  yard  in  their 
brother-in-law’s  pickup  to  get  their  ma¬ 
terials.” 

On  the  other  hand.  Miller  said, 
there  may  be  an  increase  in  advertising 
for  carpeting  and  furniture,  goods  that 
may  be  beyond  cleaning  after  pro¬ 
longed  submersion. 

Hannibal  (Mo.)  Courier-Post  editor 
and  publisher  John  D.  Goosen  also  said 
he  doubts  advertising  will  rebound  dra¬ 
matically  in  his  area. 

“The  biggest  losses  are  in  the  land 
and  agriculture,”  he  said.  “The  number 
of  houses  flooded,  at  least  in  this  area, 
is  relatively  small.” 

Nevertheless,  the  Courier-Post  is 
preparing  several  packages  in  anticipa¬ 
tion  of  renewed  advertising  once  the 
bridge  between  Hannibal  and  Illinois 
reopens,  probably  by  the  end  of  Au¬ 
gust. 

“We  may  see  a  boom  of  advertising 
from  the  Illinois  side  of  the  river,” 
Goosen  said. 

However,  the  flood  has  virtually  de¬ 
stroyed  the  important  tourism  industry 
in  Mark  Twain’s  hometown  of  Hanni¬ 
bal. 

“Some  businesses  are  down  as  much 
as  90%  of  normal,  and  I  don’t  see  that 
coming  back  this  year.  Of  course  that 
affects  us  all  in  different  ways,”  Goosen 
said. 

Quincy  (Ill.)  Herald-Whig  general 


manager  Max  Crotser  said  history  pro¬ 
vides  some  justification  for  optimism. 

After  Quincy’s  last  big  flood  in  1973, 
there  was  “a  pretty  good  rebound”  in 
advertising  once  the  bridge  linking 
Hannibal,  Mo.,  with  Illinois  reopened. 

“I  look  for  it  to  rebound,”  Crotser 
said.  “My  guesstimate  is  we’ll  have  a 
nice  increase.” 


Still,  this  flood  has  confounded 
Midwest  publishers  throughout  its 
maddening  course. 

The  Herald'Whig,  for  example,  nev¬ 
er  figured  that  it  would  be  hurt  by  the 
flooding.  The  newspaper  plant  sits  on 
a  steep  bluff,  and  its  circulation  area 
was  protected  by  seemingly  solid  lev¬ 
ees. 

By  mid-July,  however,  the  historic 


Bay  View  Bridge  was  the  only  connec¬ 
tion  between  Illinois  and  Missouri  for 
250  miles. 

And  when  a  Quincy  levee  broke  on 
July  16,  the  bridge  was  rendered  im¬ 
passable — stranding  some  6,000  Mis¬ 
souri  subscribers  to  the  26,000-circula¬ 
tion  evening  daily. 

“For  a  few  days  we  flew  the  papers 


across,”  general  manager  Max  Crotser 
said.  “Then  the  Keokuk,  Iowa,  bridge 
opened  and  we  began  trucking  them 
over  that  way.” 

Even  so,  the  paper  lost  about  500 
subscribers  who  were  either  forced  to 
abandon  their  homes  or  were  unreach¬ 
able  because  of  floodwaters. 

The  surging  Mississippi  also  forced 
the  Herald-Whig  to  rescue  $250,000 


“Some  businesses  are  down  as  much  as  90%  of 
normal,  and  I  don^t  see  that  coming  back  this  year. 
Of  course  that  affects  us  all  in  different  ways,” 
Goosen  said. 
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worth  of  newsprint  it  was  storing  in 
underground  warehouses  near  the  riv¬ 
er. 

“These  warehouses  were  protected 
by  a  500-year  levee.  We  went  to  the 
levee  and  frankly  it  did  not  look  good, 
so  in  two  days  we  moved  those  700 
rolls  of  newsprint  to  a  warehouse 
across  the  street  from  the  newspaper,” 
Crotser  recalled. 

The  levee  held. 

Speaking  as  the  river  was  rapidly  re¬ 
ceding  the  second  week  of  August, 
Crotser  said  the  newspaper’s  advertis¬ 
ing  held  steady  in  July,  and  circulation 
surged  on  the  strength  of  strong  single¬ 
copy  sales. 

Similarly,  the  Dubuque  (Iowa)  Tele¬ 
graph  Herald  has  had  strong  single¬ 
copy  sales  for  the  past  eight  weeks. 

Telegraph  Herald  circulation  director 
Steve  Swails  noted  the  increase  coin¬ 
cided  not  only  with  the  flood  but  with 
the  beginning  of  a  long-planned  effort 
to  pursue  single-copy  sales  more  ag¬ 
gressively. 

Home  delivery  was  not  hurt  appre¬ 
ciably  because  virtually  all  the  newspa¬ 
per’s  circulation  was  in  protected  areas, 
Swails  said. 

“We’ve  delivered  to  100%  of  our  dis¬ 
tribution  area,”  Swails  said.  “We  had 
one  day  when  we  couldn’t  serve  one 
town,  Darlington,  but  other  than  that 
we’ve  had  no  problems.”  ■ES’P 

San  Francisco 
passes  Fol  law 

A  SUNSHINE  ORDINANCE  inspired 
by  the  California  First  Amendment 
Coalition  providing  for  faster,  broader 
and  cheaper  access  to  public  informa¬ 
tion  than  required  by  state  law  has 
been  adopted  by  the  San  Francisco 
Board  of  Supervisors.  The  board  unani¬ 
mously  approved  the  45 -page  measure 
this  month,  giving  San  Francisco  resi¬ 
dents  what  the  CFAC  said  is  probably 
the  most  generous  Fol  policy  in  the 
state.  Mayor  Frank  Jordan  was  expected 
to  sign  the  ordinance  into  law,  the 
CFAC  reported. 

New  name 

THE  FAIRFIELD  COUNTY  Advocate 
in  Connecticut  has  changed  its  name  to 
the  Fairfield  County  Weekly.  The  paper 
also  underwent  a  redesign,  expanded  its 
entertainment  coverage  and  added  new 
features. 


In  Brief 


USPS  shelves 
day-certain  test 

THE  U.S.  POSTAL  Service  post¬ 
poned  testing  a  day-certain  delivery 
program  and  will  instead  begin  a  pro¬ 
gram  designed  to  assure  delivery  of 
third-class  mail  within  three  days. 

Research  conducted  by  the  USPS 
and  direct  mailers  has  shown  that  if 
the  Postal  Service  concentrates  on  im¬ 
proving  its  current  services  for  deliver¬ 
ies  from  sectional  center  facilities 
(SCFs),  the  demand  for  day-certain 
delivery  is  minimal.  In  fact,  the  post¬ 
ponement  was  attributed  to  lack  of  in¬ 
terest. 

A  sectional  center  serves  a  group  of 
ZIP  codes  determined  by  the  first  three 
numbers.  Postal  standards  say  that  mail 
arriving  at  the  centers  should  be  deliv¬ 
ered  within  48  hours. 

The  program,  called  Destination 
SCF,  is  designed  for  third-class  mail 
that  is  dropped  off  at  sectional  center 
facilities  but  is  not  presorted  by  carrier 
routes. 

While  final  plans  for  the  program 
are  not  yet  in  place,  initial  thinking 
calls  for  mail  to  be  color  coded  so 
postal  workers  know  its  target  delivery 
date.  — Ann  Marie  Kerwin 

Knight  grant  eyes 
press,  citizenship 

A  $514,000  grant  from  the  John  S.  and 
James  L.  Knight  Foundation  is  aimed  at 
reviving  citizenship  through  the  press. 

The  grant  supports  the  Project  on 
Public  Life  and  the  Press,  a  two-year  col¬ 
laboration  between  Miami-based 
Knight;  the  Kettering  Foundation  in 
Dayton,  Ohio;  New  York  University;  and 
the  American  Press  Institute  in  Res- 
ton,Va. 

“The  role  of  the  press  in  increasing 
public  involvement  in  politics  and  civic 
life  is  a  fundamental  issue  of  concern  to 
us,”  said  Knight  Foundation  chief  Creed 
Black.  “This  project  addresses  that  role 
in  concrete  terms  with  journalists  on 
the  front  line. 

“Looking  at  what  good  newspapers 
are  already  doing,  how  they  are  doing  it, 
and  encouraging  them  and  others  to  do 
more  of  the  same  is  what  this  project  is 
all  about,”  he  said. 

The  project  includes  two  two-day 


workshops  a  year  at  API  for  editors  and 
educators,  a  weeklong  summer  institute 
for  30  people,  research  into  community 
connections  and  an  annual  roundup  of 
newspaper  experiments  in  reaching  out 
to  citizens. 

Mississippi 

hall-of-famers 

inducted 

THREE  NEWSPAPERMEN  HAVE 
been  inducted  into  the  Mississippi  Press 
Association  Hall  of  Fame. 

They  are  Pulitzer  Prize  winner  Ira 
Harkey,  former  editor  and  publisher  of 
the  Pascagoula  Chronicle;  the  late  Purs¬ 
er  Hewitt,  who  was  an  editor,  reporter 
and  columnist  for  the  Clarion-Ledger  of 
Jackson;  and  the  late  James  Henry 
Skewes,  who  owned  or  co-owned  sever¬ 
al  Mississippi  newspapers,  including  the 
Meriden  Star  and  the  Laurel  Leader- 
Call. 

Syracuse  paper 
sponsors  festival 

THE  SYRACUSE  (N.Y.)  New  Times’ 
third  annual  Street  Painting  Festival 
brought  a  European  tradition  to  a  local 
arts  and  crafts  festival,  according  to  Sue 
Nappi,  New  Times  classified  manager 
and  director  of  the  event. 

On  July  17,  artists  decorated  the  side¬ 
walks  in  Syracuse  with  chalk  and  com¬ 
peted  for  several  cash  prizes  awarded  by 
a  panel  of  local  artists. 

“Artists  draw  on  sidewalks  outside 
museums  in  large  European  cities,” 
Nappi  said.  “Now  it  has  spread  to  U.S. 
cities.” 

Sidewalk  spaces  in  10-foot  squares 
were  available  for  $15.  The  squares  were 
sold  to  individual  artists  and  groups  on 
a  first-come,  first-serve  basis.  Chalk  was 
also  supplied. 

TAB  on-line  service 

TAB  NEWSPAPERS  OF  Newton, 
Mass.,  is  offering  a  new  on-line  service 
called  TABnet.  It  enables  anyone  with  a 
personal  computer  and  modem  to  send 
letters  to  the  editor,  complaints,  sugges¬ 
tions  or  other  correspondence  directly 
to  tab’s  14  weekly  newspapers. 
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Pollution  testing 
at  Orlando  Sentinel 

Blame  for  industrial  solvents  in  groundwater 
is  disputed  by  landowners ,  consultants 

by  Jim  Rosenberg 


FLORIDA  OFFICIALS  dril¬ 
led  wells  on  Orlando  Sentinel 
property  last  month  to  mea¬ 
sure  groundwater  contamina¬ 
tion  and  possibly  locate  its 
source  or  sources. 

A  plume  of  the  solvent 
trichloroethene  (TCE)  has 
spread  under  a  section  of 
downtown  Orlando,  where 
water  below  other  properties 
also  is  being  tested.  Tainted 
groundwater  in  some  areas 
contains  24,000  times  the 
amount  of  TCE  permitted  in 
drinking  water,  according  to 
results  of  a  study  conducted 
by  a  consultant  hired  by  local 
businesses. 

Earlier  this  year  Florida’s 
Department  of  Environmen¬ 
tal  Protection  considered  su¬ 
ing  Sentinel  Communica¬ 
tions  Co.  to  gain  access  to  its 
property. 

Sentinel’s  position  was  that 
it  was  awaiting  state  testing 
guidelines,  that  the  state  was 
planning  no  similar  tests  of 
nearby  properties,  that  a  con¬ 
sultant  found  contamination 
did  not  originate  at  the  Sen¬ 
tinel  and  that  TCE  had  been 
used  by  65  companies  within 
a  10-block  area. 

Last  year  Sentinel  began 
examining  the  matter  after 
tests  for  nearby  Walkup  Ex¬ 
terminating  and  a  later  state 
study  by  Westinghouse  Envi¬ 
ronmental  and  Geotechnical 
Services  Inc.  (now  Rust  Envi¬ 
ronmental  and  Infrastructure, 
in  neighboring  Altamonte 
Springs)  showed  high  levels 


of  the  once-common  but  now  highly 
restricted  degreaser  and  fumigant 
(E&P,  May  16,  1992).  The  newspaper¬ 
publishing  company  confirmed  it  had 
used  TCE  between  1978  and  1981. 

Tests  so  far  have  shown  no  TCE 
near  Lake  Concord,  northwest  of  the 
exterminating  company’s  property. 
Florida  DEP  geologist  Bret  LeRoux 
said  there  was  no  reliable  estimate  of 
the  groundwater  flow  rate  toward  Lake 
Concord.  He  added  that  there  are  “a 
lot  of  different  estimates 
throughout  the  area.” 

In  any  event,  the  lake  does 
not  supply  Orlando’s  drinking 
water,  which  LeRoux  said  is 
pumped  from  “wells  in  a 
much  deeper  zone  than  this 
contamination.” 


Consultants  for  Sentinel  Communications  contend  that  deep 
contamination  migrated  southeast  to  Sentinel  property  along  a 
sloping  layer  of  impermeable  clay,  even  though  the  aquifer 
above  it  flows  northwest.  Although  two  sites,  north  and  south 
of  the  polluted  areas  marked  by  shading  on  the  map,  show 
contamination,  dozens  of  closer  wells  (not  shown)  around  the 
plumes  show  little  or  no  contamination. 

The  area  of  contamination  is  at  least  as  big  as  shown  on 
the  map,  said  Qeraghty  &  Miller  group  manager  David  R. 
Buss.  The  deep  contamination  found  on  the  south  side  of  Sen¬ 
tinel  property,  he  said,  “probably  represents  the  edge  of  the 
dense  nonaqueous  plume  that  has  migrated  down”  from  the 
source.  Deep  contamination  a  half-block  north  of  the  plume, 
he  added,  may  result  from  a  separate  and  lesser  release,  sug¬ 
gested  by  adjacent,  low-level  shallow  contamination. 

Since  dozens  of  nearby  businesses  used  similar  chemicals. 
Buss  said,  “There  could  be  small  sources  or  releases  of  TCE 
anywhere  throughout  this  area.” 


Equal  access  for  more  tests 

Access  to  Sentinel’s  proper¬ 
ty  was  disputed  for  months. 
The  DEP  wanted  samples 
from  new  test  wells  in  addi¬ 
tion  to  those  from  Sentinel’s 
existing  wells.  According  to 
Associated  Press  and  Orlando 
Business  Journal  reports,  the 
state  and  Sentinel  twice  came 
close  to  agreeing  on  access,  in 
winter  and  spring.  But  not 
until  July  1  did  the  company 
grant  the  state  full  access. 

Three  landholding  partner¬ 
ships  had  informed  the  DEP 
that  in  view  of  its  earlier  ac¬ 
ceptance  of  limited  access  to 
Sentinel  property,  they  were 
retracting  their  own  prior 
agreements  that  granted  the 
state  full  access  to  drill  for 
groundwater  samples. 

The  partnerships’  attorney, 
William  G.  Osborne,  of  the 
Orlando  law  firm  Osborne 
and  Aikin  PA,  told  E&P  his 
clients  restored  permission  for 
full  access  to  their  land  once 
Sentinel  granted  the  state  full 
access. 

The  state  was  to  sample 
both  soil  and  water  at  various 
depths  from  15  new  and  exist¬ 
ing  wells.  The  Sentinel  report¬ 
ed  50  more  samples  were  to 
be  taken  from  nine  other  area 
properties.  Results  are  expect¬ 
ed  this  fall.  The  paper  said 
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DEP  agreed  to  share  samples  with  Sen¬ 
tinel  so  the  company  can  have  them  in¬ 
dependently  analyzed. 

Osborne  represents  the  partnerships 
in  lawsuits  that  blame  Sentinel  Com¬ 
munications  and  Walkup  Exterminat¬ 
ing  for  the  TCE  in  their  groundwater. 
He  said  the  suits,  still  pending  in  Or¬ 
ange  County  Circuit  Court,  will  not 
likely  go  before  a  jury  for  at  least  anoth¬ 
er  18  to  24  months.  Although  Sentinel 
persuaded  the  state  to  withdraw  its 
original  contamination  warning  notice, 
Osborne  said  that  does  not  relieve  the 
company  of  possible  responsibility. 

Following  the  flows 

According  to  Osborne,  the  toxic 
plume  flows  northwest  from  the  direc¬ 
tion  of  the  Sentinel  property  to  the 
plaintiffs’  properties.  Although  further 
testing  may  be  done  at  the  southeast 
end  of  Sentinel’s  property,  the  one  well 
drilled  to  date  showed  “there  was  no 
TCE  to  speak  of  there,”  he  said. 

A  map,  provided  by  Sentinel  consul¬ 
tants  Geraghty  &  Miller  Inc.  and  con¬ 
taining  information  as  of  last  February, 
shows  contamination  at  the  south  end 
of  Sentinel  property,  but  it  lies  on  a  lay¬ 
er  of  impermeable  clay  beneath  the 


groundwater.  The  Reston,  Va. -based 
consultants,  with  offices  in  Melbourne, 
Fla.,  said  the  contamination  probably 
reached  the  company’s  property  from 
the  northwest. 

Explaining  the  apparent  contradic¬ 
tion,  Sentinel  spokeswoman  Bette  Jore 
said  that  although  the  area’s  groundwa¬ 
ter  flows  northwest,  the  lower  imperme¬ 
able  layer  of  clay  slopes  down  toward 
the  southeast.  In  sufficient  quantities, 
she  continued,  TCE,  which  is  heavier 
than  water,  could  sink  to  that  imperme¬ 
able  layer  and  flow  southeast  under 
Sentinel-owned  land. 

Geraghty  &  Miller  associate/group 
manager  David  R.  Buss  said  his  firm 
had  found  no  residual  soil  contamina¬ 
tion  on  the  north  side  of  Sentinel’s 
property  as  would  be  expected  had  the 
release  occurred  there. 

Buss  said  gravity  would  pull  the 
denser,  mostly  immiscible  TCE  down 
from  its  release  point  through  the  sandy 
subsoil  to  the  impermeable  clay  and 
along  that  layer’s  natural  southeastward 
slope.  Groundwater,  he  continued, 
could  pick  up  some  TCE  as  it  sank 
through  the  aquifer  and  from  the  sur¬ 
face  layer  of  the  TCE  that  accumulated 
or  flowed  below  it. 


Buss  said  his  firm  suspects  the  deep¬ 
er  TCE  represents  a  dense  nonaqueous 
phase  liquid  (DNAPL)  because  “con¬ 
centrations  found  in  wells  had  values 
that  were  greater  than  1%  of  the  aque¬ 
ous  solubility  limit  for  TCE.” 

Unhappy  outlook 

The  U.S.  Environmental  Protection 
Agency  defines  DNAPLs  as  “separate- 
phase  hydrocarbon  liquids  that  are 
denser  than  water,  such  as  chlorinated 
solvents.”  They  can  be  pooled  or  mobile 
and  can  reside  in  subsurface  pores  and 
fractures.  Most,  says  the  EPA,  “undergo 
only  limited  degradation  in  the  subsur¬ 
face,  and  persist  for  long  periods  while 
slowly  releasing  soluble  organic  con¬ 
stituents  to  groundwater  through  disso¬ 
lution  [that]  may  continue  for  hundreds 
of  years  or  longer  under  natural  condi¬ 
tions  before  all  the  DNAPL  is  dissipat¬ 
ed.” 

Once  below  ground,  it  is  “difficult  or 
impossible  to  recover  all  of  the  trapped 
residual  DNAPL,”  EPA  says. 

Though  removal  techniques  are  be¬ 
ing  tested,  none  has  succeeded  in  ex¬ 
tracting  enough  contaminant  to  return 
an  aquifer  to  drinking  water  quality,  ac¬ 
cording  to  the  EPA.  BE^P 
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Vendor  appointments 

Who's  moving  where  at  newspapers'  suppliers 


Pete  Medina,  who  recently  formed 
his  own  South  Florida  company,  Tiger 
Marketing  and  Sales,  was  appointed 
East  Coast  representative  of  Machine 
Design  Services  Inc.,  the  Denver-based 
manufacturer  of  custom  equipment  for 
handling  newsprint  rolls,  mailroom 
bundles  and  waste.  Medina’s  20  years 
with  vendors  to  newspapers  include  his 
most  recent  service  as  Idab  Inc.  na¬ 
tional  sales  manager. 

Scott  Renkes  is  now  a  Mid-Atlantic 
States  sales  representative  for  AM 
Graphics,  Dayton,  Ohio.  Before  join¬ 
ing  AM,  Renkes  spent  nine  years  with 
Idab,  two  in  project  management  and 
seven  in  sales.  He  also  worked  in  sales 
for  two  years  at  Quipp. 

Keith  Murphy  joined  Muller  Marti¬ 
ni  as  Michigan-Indiana  regional  sales 
manager.  His  background  in  bindery 
equipment  includes  sales  and  produc¬ 
tion  experience.  He  earlier  covered  up¬ 
state  New  York,  Connecticut  and  the 
Pacific  Northwest  for  Muller  Martini. 

Tony  Genower,  formerly  Linotype- 
Hell  Ltd.  international  sales  general 
manager,  was  named  international 
sales  vice  president  at  Atex  Publishing 
Systems  Corp.,  Bedford,  Mass.  Re¬ 
sponsible  for  international  distributors 
and  sales  agents  in  Europe,  Africa  and 
the  Asia-Pacific  area,  he  is  based  in  the 
U.K.  and  reports  to  Atex  president 
Danny  Chapchal.  Beginning  his  career 
in  sales  at  IBM,  Genower  moved  to 
sales  at  Linotype  in  1973,  rising 
through  several  positions  to  become 
newspaper  sales  manager  before  being 
named  vice  president. 

Kevin  M.  Delaney  was  appoint¬ 
ed  managing  director  of  Atex  Aus¬ 
tralia,  with  responsibility  for  day-to- 
day  management  of  the  Australia-New 
Zealand  operation.  Most  recently  man¬ 
ager  of  Editorial  Systems  Engineering’s 
U.K.  operations,  Delaney  earlier  served 
as  manager  of  Unisys  Corp.’s  European 
printing  and  publishing  operations.  He 
also  held  positions  at  Xenotron  Ltd. 
and  Itek  Corp. 


C.P.  Enrique  PArez  Cirera  was 

named  director  general  of  Sun  Chemi¬ 
cal  Mexico.  Responsible  for  day-to-day 
operations,  he  will  also  develop  long- 
range  plans  for  ink  sales  in  Mexico.  Be¬ 
fore  joining  Sun  Chemical,  Perez 
owned  an  engineering  consulting  firm. 
He  was  employed  by  Sun  Chemical 
from  1972  until  1974,  at  which  time  he 
worked  out  of  General  Printing  Ink’s 
Chicago  headquarters  as  controller  for 
the  Midwest  region. 

Todd  Carter  holds  the  newly  created 
position  of  product  development  man¬ 
ager  at  PressLink  Inc.,  Reston,  Va., 
where  he  promotes  and  manages  devel¬ 
opment  and  deployment  of  products 
and  network  services  —  creating  and 
delivering  services  to  subscribers,  com¬ 
municating  plans,  identifying  co-mar¬ 
keting  opportunities  and  coordinating 
PressLink  plans  with  developers’  busi¬ 
ness  objectives. 

Carter  spent  three  years  as  New 
York  office  sales  and  marketing  manag¬ 
er  for  AXS  Optical  Technology  Re¬ 
source.  Owned  by  Knight-Ridder  Inc., 
the  PressLink  media  communications 
network  has  worked  with  AXS  for  the 
last  19  months  in  electronic  image 
management. 

Andrew  P.  Butler  was  promoted 
from  sales  vice  president  to  president 
of  Butler  Automatic  Inc.  The  Canton, 
Mass.,  company  designs,  makes  and 
sells  web-handling  and  automation 
products  and  provides  services. 

Todd  Soda,  formerly  Ohio  Valley 
sales  manager  for  Western  Lithotech, 
was  promoted  to  Eastern  regional  sales 
manager,  newspaper  division,  where  he 
is  responsible  for  sales  and  support  of 
Western  Lithotech  plates,  chemicals 
and  plateroom  equipment.  Before  join¬ 
ing  the  St.  Louis-based  company,  Socia 
was  assistant  production  manager  for 
the  New  Orleans  TimeS'Picayune .  He 
holds  a  degree  in  newspaper  produc¬ 
tion  from  Rochester  Institute  of  Tech¬ 
nology. 

Stephan  P.  Mumford  was  pro¬ 


moted  from  Toronto-based  sales  repre¬ 
sentative  to  Canadian  sales  manager 
for  Western  Lithotech.  Originally  from 
England,  he  took  a  degree  in  lithogra¬ 
phy  from  London  College  of  Printing 
and  later  went  to  work  for  Canadian 
Fine  Color,  a  graphic  arts  dealer  and 
ink  manufacturer. 

Charles  D.  "Chris"  George  was 

appointed  plant  manager  of  the  Har- 
risonville,  Ind.,  manufacturing,  distrib¬ 
ution  and  corporate  headquarters  of 
Mid-America  Graphics  Inc.  He  joined 
the  post-press  equipment  manufactur¬ 
er  and  refurbisher  after  20  years  in  the 
newspaper  industry,  including  16  years 
in  production  and  operations  manage¬ 
ment  at  the  Oakland  Press,  Pontiac, 
Mich. 

Burton  H.  Waxman  was  appointed 
vice  president,  worldwide  film  opera¬ 
tions,  at  Polychrome  Corp.,  Fort  Lee, 
N.J.  In  the  expanded  position,  he  has 
full  responsibility  for  manufacturing 
and  R&D  at  the  company’s  New  Jersey 
and  Netherlands  (Chemco  Europe) 
film  facilities. 

Waxman  joined  the  plate,  films  and 
prepress  equipment  supplier  as  film 
R&D  director  in  1984.  He  rose  through 
development  and  quality  management 
to  divisional  vice  president  in  1988. 
Last  year,  he  was  named  PCA  Film 
Products  divisional  general  manager. 
Before  joining  Polychrome,  the  organ¬ 
ic  chemist  held  similar  research  and 
development  posts  at  GAF  Corp. 

Hoechst  Printing  Products  North 
America  filled  four  new  sales  and  mar¬ 
keting  positions.  Deherah  A. 
Hutcheson  is  corporate  accounts 
manager,  supervising  sales  managers 
and  an  export  sales  manager.  Associat¬ 
ed  with  PPNA  since  1980,  she  has 
served  in  applications,  product  man¬ 
agement  and  technical  support. 

Daniel  J.  Victory  was  named 
technical  sales  manager,  supervising 
plate  and  proofing  field  technical  man¬ 
agers.  Associated  with  the  company 
since  1989  as  plate  product  manager, 
commercial  markets,  and  in  plate  mar¬ 
keting  and  promotion,  David  K. 
Bartram  is  now  senior  marketing 
manager,  plates.  Originally  Pressmatch 
proofing  manager  and  later  proofing 
marketing  manager,  five-year  employee 
John  J.  MarkowskI  was  named  se¬ 
nior  marketing  manager,  proofing. 
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Awards:  Learning 
On  Deadline 


College  journalists  in  Hearst  Foundation’s  Championship  Finals  grill  former 
Secretary  of  State  Qeorge  Shultz  during  a  news  conference  in  San  Frarwisco  this  sum- 
mer.  The  program  put  20  top  students  through  a  crash  course  in  real-life  journalism. 


by  M.L.  Stein 

IN  A  PERIOD  when  reporting  jobs  are 
in  short  supply  for  journalism  gradu¬ 
ates,  Wendy  Bounds’  only  problem  is 
deciding  which  of  two  major  news¬ 
papers  to  work  for. 

The  University  of  North  Carolina 
senior  has  received  offers  from  the  Mi¬ 
ami  Herald  and  the  St.  Petersburg 
(Fla.)  Times.  Moreover,  she  will  spend 
the  summer  as  an  intern  at  the  Wall 
Street  Journal. 

Bounds  is  a  member  of  an  elite 
group  of  journalism  majors.  She  was 
among  20  finalists  in  the  1992-93  Jour¬ 
nalism  Awards  Program  funded  by  the 
William  Randolph  Hearst  Foundation 
and  operated  under  the  auspices  of  the 
Association  of  Schools  of  journalism 
and  Mass  Communication. 

The  finalists  in  writing,  photojour¬ 
nalism  and  broadcasting  recently  flew 
to  San  Francisco,  stayed  in  a  luxury 
hotel,  ate  lavishly  and  then  went  to 
work  for  glory  and  big  money  in  the 
Championship  Finals,  sometimes 
called  the  “Pulitzers  of  college  journal¬ 
ism.” 

Indeed,  the  33-year-old  program’s 
alumni  include  20  real  Pulitzer  Prize 
winners  and  four  finalists.  Everyone  in 
the  San  Francisco  contingent  won  first 
place  in  six  monthly  competitions  in 
which  the  foundation  paid  out 
$280,300,  including  matching  money 
for  the  students’  schools.  Participation 
is  limited  to  schools  and  departments 
of  journalism  accredited  by  the  Ac¬ 
crediting  Council  on  Education  in 
Journalism  and  Mass  Communication. 

Whatever  their  inner  turmoil,  the 
writing  and  photography  contestants 
displayed  professional  cool  in  handling 
their  competitive  assignments  in  San 
Francisco. 

The  writers  arose  before  dawn  to 
cover  the  annual  San  Francisco  Exam- 
iner  Bay  to  Breakers  race  —  billed  as 
the  world’s  largest  marathon  —  and 
interviewed  former  Secretary  of  State 
George  Shultz  at  Stanford  University’s 
Hoover  Institution,  where  he  is  a  fel¬ 
low. 


The  photographers  shot  a  picture 
story  called  the  “Romance  of  San 
Francisco”  at  the  Breakers  run  and 
turned  in  portraits. 

All  this  was  under  the  watchful  eyes 
of  program  director  Jan  C.  Watten  and 
professional  judges,  who  sat  in  on  the 
Shultz  news  conference  and  later 
sweated  over  the  students’  coded,  un¬ 
signed  copy. 

The  contestants,  who  were  given 
background  material  on  Shultz  the 


night  before,  swung  for  a  home  run  in 
their  first  questions,  asking  for  his  view 
on  what  the  U.S.  should  do  about 
Bosnia-Herzegovina. 

“Picking  the  best  stories  was  a  very 
tough  call,”  said  one  of  the  writing 
judges,  Michael  F.  Foley,  director  of 
community  relations  for  the  St.  Peters¬ 
burg  Times  and  its  former  executive  ed¬ 
itor.  “I  would  publish  a  bunch  of  their 


stuff.” 

Apparently  other  newspapers  agree. 
Bounds,  who  took  the  $3,000  first 
place  prize  in  San  Francisco,  already 
has  interned  at  the  Miami  Herald  and 
has  been  a  correspondent  for  the 
Raleigh,  N.C.,  News  &  Observer. 

The  second-place  winner,  Warren 
Hynes,  also  a  North  Carolina  j-school 
graduate,  spent  a  summer  with  the 
Fayetteville  (N.C.)  Observer-Times. 

Arizona  State  University’s  Michelle 


Campbell,  who  tied  for  third  with 
Doug  Ferguson,  still  another  North 
Carolina  product,  has  interned  for  the 
AP  and  the  Arizona  Republic. 

Finalist  Patricia  Callahan  of  North¬ 
western  will  leave  an  internship  at  the 
Chicago  Tribune  to  work  for  the  Or¬ 
ange  County  edition  of  the  Los  Ange- 


Said  Bounds:  “Pm  not  perfect  but  Pm  willing  to 
give  a  newspaper  willing  to  take  a  chance  on  me 
everthing  Pve  got.” 
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Timely  commentary 
from  ^Modem^  man 

Tom  Tomorrow  utilizes  yesterday’s  images  to  offer 
humorous  and  hard-hitting  satire  on  today’s  world 


by  David  As  tor 

BACK  IN  1982,  the  new-wavish  Wait¬ 
resses  group  released  an  album  called 
Wasn’t  Tomorrow  Wonderful?. 

Two  years  later,  a  young  man  with 
the  nom  de  plume  of  Tom  Tomorrow 
began  giving  readers  food  for  thought 
with  a  new-wavish  cartoon  feature 
called  “This  Modern  World.”  And 
many  people  began  answering  “yes”  to 
the  question  posed  in  the  Waitresses’ 
album  title. 

“I  think  he’s  hilarious,”  said  Des 
Moines  Register  editor  of  the  editorial 
pages  Dennis  Ryerson.  “When  he  first 
sampled  us,  1  found  myself  laughing 
out  loud.  And  he  was  doing  something 
completely  different.  We  signed  him, 
and  I’m  glad  we  did.” 

Ryerson  said  “This  Modern  World,” 
which  runs  in  the  Register's  Sunday 
opinion  section,  has  become  one  of 
the  few  cartoons  in  the  paper  to  elicit 
reader  mail  on  a  regular  basis. 


“We  like  that  it  is  different  and  a  lit¬ 
tle  unusual  for  a  metropolitan  daily 
newspaper,”  added  San  Francisco  Ex¬ 
aminer  editor  of  the  editorial  pages 
James  A.  Finefrock,  whose  paper  was 
the  first  daily  to  sign  Tomorrow’s  fea¬ 
ture  in  1991.  “Many  cartoons  tend  to 
look  alike.  Tom  Tomorrow  is  certainly 
his  own  fellow.  His  satirical  outlook  on 
the  world  and  the  media  really  adds 
something  to  our  op-ed  page.” 

In  fact,  the  Examiner  is  impressed 
enough  with  “This  Modern  World”  to 
run  the  syndicated  version  on  its  Tues¬ 
day  op-ed  page  as  well  as  a  special  To¬ 
morrow  cartoon  in  its  Sunday  Image 
magazine. 

And  “Zippy  the  Pinhead”  creator 
Bill  Griffith  of  King  Features  Syndi¬ 
cate  said,  “I’m.  a  fan.  I  find  ‘This  Mod¬ 
ern  World’  to  be  one  of  the  few  so- 
called  political  strips  that’s  willing  to 
go  out  on  a  limb  as  far  as  it  does  so 
consistently.  Dan’s  got  guts.” 

Tom  Tomorrow  —  who,  like  Grif¬ 


fith,  lives  in  San  Francisco  —  is  Dan 
Perkins  in  real  life. 

Griffith  added,  “Dan’s  use  of  clip-art 
—  this  1950s,  nuclear  family,  ‘Ozzie 
and  Harriet’  look  —  really  works.  He 
delivers  a  very  strong  message  dressed 
up  in  a  comfortable  coating.  It’s  a  very 
successful  marriage  of  elements.” 

Indeed,  Perkins’  use  of  collage 
makes  his  editorial  cartoon/comic  fea¬ 
ture  look  like  little  else  in  syndication. 
The  creator  has  a  large  file  of  1940s 
and  1950s  magazines  from  which  he 
culls  pictures  of  “obscenely  cheerful” 
people  pictured  in  ads.  Perkins  runs 
these  vapid  images,  or  photos  of  cur¬ 
rent  politicians  and  other  public  fig¬ 
ures,  through  his  copier.  Then  he 
changes  or  enhances  the  photocopied 
material  with  his  own  drawing  and 
adds  background  details. 

Perkins  is  fascinated  by  old  ad  im¬ 
ages  and  messages.  “They  were  so  bla¬ 
tant,”  he  said.  “You  had  a  woman 
coughing,  a  man  recoiling  in  horror 
and  the  tagline,  ‘He  won’t  love  you  if 
you  cough.’  Advertising  has  gotten 
more  sophisticated,  but  that’s  still  the 
basic  message. 

“It’s  easy  to  segue  from  satirizing 
consumerism  to  satirizing  politics. 
You’ll  be  happy  if  you  buy  this  product 
....  You’ll  be  happy  if  you  vote  for  this 
politician.” 

The  cartoonist  did  feel  his  feature 
also  needed  a  “Greek  chorus”  who 
doesn’t  mouth  advertising  or  political 
“happy  talk,”  so  he  introduced  Sparky 


I  JUST  THINK  OF  IT-A  PHEiloeNTlUL  INAUfcUH- 


AL  REATvBiMC,  TMK  LIKES  of  BARRY  mMIU*/ 
♦•^fjiKrwooo  mAc;  who  woolo  have  Eveh 

PttEAMEB  A  PRESIDENT  rauLC  BE  so  HiR? 


X  AM  ISOUNO  ret- 
WARD  To  TMC  HIBM 
aUALITY  OF  personal 
CARE  TB  BE  PROVIDER 
BY  THE  PLAN'S  6I6AN- 
TIC,  INSURER-OREAH- 
IZEO,  PROFIT-ORWEN 


I  TELL  YOU  boy,  Tuc  TikesI 
[THEY  ARE  A-CHANtIM'.'  | 


ACCoRDINO  TO  A  C0H6RESSI0NAL  BUDEET  OFFkE 
STuOY,  A  CANADIAN-STYLE  SYSHM  in  AMERICA 
MOULD  PROVIDE  UNIVERSAL  (OVERAEE  AMD  SAVE 
SM  BILLION  A  YEAR„ HOWEVER.  SINCE  IT  WOULD 
ALSO  ELIMINATE  PRIVATE  INSURERS,  iT  IS  CONSlO- 
ERED  •roUtiCAUr  MHWASIttg-.. _ 


YES,  THINDS  ARE  DoiND  TO  BE  DIFFERENT  AMR 
SURE,  SOVEKMMENT  is  still TAIUC  WITH  CORPOR¬ 
ATE  LOBBYISTS... THE  U  S.  WILL  MOST  LIKELY 
CONTINUE  TO  FLEF  its  military  MUSCLE  ALL 
OVER  THE  OLoBE...DESPERiirE  HAITIAN  REFu- 

sEEs  Will  5T)u  be  Turned  away  prom  ooA 

shores...  But  WHoKAe&-WHEN  WE  YE  60TA 
PRESIDENT  WHO  WEARS  AAT-BAMS? 


‘This  Modem  World'  takes  acerbic  looks  at  the  insurance  industry  and  President  Clinton. 
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Dan  ‘Tom  Tomorrow’  Perkins 


the  Wonder  Penguin  about  two  years 
ago.  This  Perkins-drawn  bird,  who 
sports  ultrahip  sunglasses,  often  offers 
pungent  commentary  about  political 
and  social  matters. 

Which  is  what  Perkins  does  in  “This 
Modern  World.”  While  he  uses  plenty 
of  humor  (and  sometimes  creates  a 
purely  silly  cartoon  to  mix  things  up), 
Perkins’s  specialty  is  providing  hard¬ 
hitting  commentary  from  a  progressive 
perspective. 

He  satirizes  consumerism,  hits  the 
entertainment  industry  for  churning 
out  pap,  and  criticizes  the  media  for 
toeing  the  government  and  corporate 
line.  One  topic  Perkins  has  focused  on 
recently  is  the  way  the  media  and  in¬ 
surance  companies  have  limited 
health-care  reform  debate  to  “managed 
competition”  rather  than  the  national 
health  insurance  the  majority  of 
Americans  seem  to  prefer. 

And  Perkins,  despite  liking  the  pre¬ 
sent  presidential  administration  some¬ 
what  more  than  the  previous  Bush  and 
Reagan  ones,  said  he  has  “been  on 
Clinton’s  case”  quite  a  bit  in  his  weekly 
feature. 

“The  Republicans  were  so  blatant  in 
their  favor-the-rich,  screw-the-poor 
policies,”  said  Perkins.  “But  Bill  Clin¬ 
ton  is,  at  best,  a  center-right  politician. 
If  he’s  left-wing,  I’m  from  Mars.” 

Perkins  added  that  politicians  are 
people  beholden  to  corporate  interests 
and  “should  not  be  trusted.”  One  ex¬ 
ception  might  be  Sparky,  who  mount¬ 
ed  a  presidential  effort  last  year  that 
resulted  in  thousands  of  “This  Modern 
World”  readers  sending  in  for  the  pen¬ 
guin’s  campaign  buttons  and  stickers. 

Given  the  uncompromising  nature 
of  his  feature,  Perkins  is  a  little  sur¬ 
prised  that  several  dailies  carry  it. 

“I  never  expected  to  be  doing  some¬ 
thing  that  the  mainstream  press  would 


have  any  interest  in,”  commented  the 
cartoonist,  who  said  it  was  the  Examin¬ 
er  that  approached  him  in  1991. 

Perkins  recalled  that  he  was  fearful 
at  the  time  that  the  San  Francisco  dai¬ 
ly  would  try  to  change  his  feature,  but 
said  this  hasn’t  happened. 

The  Des  Moines  Register  became  a 
client  about  eight  months  ago,  accord¬ 
ing  to  Ryerson.  Perkins  said  he  was  es¬ 
pecially  proud  of  that  sale  because  he 
grew  up  in  Iowa  reading  the  paper  and 
because  the  Register  is  in  a  relatively 
conservative  state. 

“In  this  business,  it  often  comes 
down  to  one  guy’s  opinion,”  observed 
Perkins,  when  explaining  why  some 
dailies  are  willing  to  buy  his  offbeat 
feature. 

The  cartoonist  added  that  he  is 
glad  there  are  at  least  some  editors 
who  believe  a  newspaper  should  offer 
a  variety  of  material  aimed  at  different 
readerships,  rather  than  just  be  a 
bland  dispenser  of  “all  things  to  all 
people.” 

Perkins’  mail  indicates  that  he  has 
a  diverse  audience,  with  a  skew  to¬ 
ward  the  young  adults  many  news¬ 
papers  claim  they  are  trying  to  reach. 
However,  he  said  some  editors  “get 
cold  feet”  when  offered  the  chance 
actually  to  buy  a  feature  young  people 
like. 

“This  Modern  World”  did  attract 
the  interest  of  a  large  syndicate,  which 
Perkins  declined  to  name.  The  self- 
syndicated  cartoonist  said  he  ultimate¬ 
ly  decided  not  to  sign  with  this  compa¬ 
ny  for  several  reasons. 

For  one  thing,  Perkins  recalled  that 
the  syndicate  wanted  to  sell  “This 
Modern  World”  to  dailies  in  cities 
where  he  already  had  alternative  week¬ 
ly  newspaper  clients. 

“It  just  seemed  like  an  incredibly 
unethical  way  to  do  business,”  said 
Perkins,  whose  70-paper  subscriber  list 
includes  nearly  50  weeklies.  “1  didn’t 
want  to  stab  loyal  clients  in  the  back. 
There  were  still  more  than  1,500  other 
dailies  the  syndicate  could  have  tried 
to  sell  to.” 

Perkins  added  that  weeklies  in  vari¬ 
ous  cities  are  “important”  publications 
deserving  of  more  respect.  He  noted 
that  many  young  people  read  these  pa¬ 
pers  more  than  they  read  dailies. 

The  cartoonist  said  he  would  still 
like  to  sign  with  a  syndicate  in  order  to 
spend  less  time  selling  and  distributing 
his  feature,  but  that  it  would  have  to  be 
the  right  deal.  Unlike  some  young 
artists,  Perkins  does  not  absolutely 
need  a  syndicate. 


•mw  lk!rtOl4C  »MG«T  OSJEcr  To  T|«I%  IS  p«og- 
IRRCXEVANT  CONSIbERSnoU...  COVER¬ 
ALL,  Would  happilt  scaml 
OiREctlt  into  ouR  BRf^lNS  tP 
techmolooy  existed... 


Part  of  a  jab  at  advertising. 


“I’m  paying  my  rent,”  said  the  32- 
year-old  creator.  “I’m  not  rich,  but  I’m 
getting  by.” 

Perkins  also  has  earned  money 
through  the  Greetings  From  This  Mod' 
ern  World  collection  (St.  Martin’s 
Press,  1992),  which  featured  an  intro¬ 
duction  by  Bill  Griffith.  Perkins’  car¬ 
toons  have  appeared  in  other  books, 
too,  including  the  new  Adventures  in 
Medialand  column  collection  by  Jeff 
Cohen  and  Norman  Solomon  of  Cre¬ 
ators  Syndicate. 

In  addition,  examples  of  “This  Mod¬ 
ern  World”  have  been  displayed  at  the 
Cartoon  Art  Museum  of  San  Francisco 


Ps  ANDQs 
ARE  HOT  NEWS 
FOR  READERS. 


No  one  offers  better  advice  on  I 
manners  than  Letitia  Baldrige.  I 
This  etiquette  doyenne  counseled  I 
(  four  First  Ladies  and  authored  | 
I  The  Complete  Guide  to  Executive 

I  Manners.  To  insure  your  readers’ 
business  and  social  success,  order 
her  coliuim  today. 

Call  collect  (619)  293-1818  to  or¬ 
der  a  free  sample  today.  Get  the 
package  that  ties  up  readership 
and  revenues. 
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and  at  last  year’s  Lollapalooza  concert 
tour  featuring  Pearl  jam  and  other  cut¬ 
ting-edge  bands. 

Then  there  has  been  free-lance 
work  for  publications  ranging  from  the 
New  York  Times  to  LJtne  Reader. 

The  Times  and  Lime  are  among  the 
publications  Perkins  peruses  regularly 
to  find  cartoon  material.  He  also  reads 
the  San  Francisco  newspapers,  major 
newsweeklies,  Harper’s,  Mother  Jones, 
The  Nation,  Extra!  (published  by  the 
Fairness  &  Accuracy  in  Reporting  me¬ 
dia-watch  group)  and  alternative 
weeklies. 

“There  is  a  lot  of  information  in  the 
alternative  press  that  doesn’t  make  it 
into  the  corporate  mainstream  media,” 
said  Perkins,  who  noted  that  he  can 
get  some  of  this  information  into  daily 
papers  via  “This  Modern  World.” 

The  cartoonist,  who  was  a  big  Mad 
magazine  fan  in  his  younger  days,  also 
watches  a  lot  of  CNN. 

Perkins  spends  time  following  other 
cartoonists,  too,  including  political  and 
social  commentator  Griffith.  “I  think 
what  he  does  with  ‘Zippy’  in  a  daily 
format  is  amazing,”  he  said.  “No  one 


Introducing 
Randy  Handy  . . . 


...  and  a  few 
of  his  friends! 


They're  the  hosts  of  Kidz  Kraftz,  a 
new  feature  for  boys  and  girls  ages  6-12. 

Kidz  Kraftz  is  full  of  specially 
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takes  chances  and  pushes  the  limits  as 
much  as  him  every  day.” 

The  “This  Modern  World”  creator 
thinks  there  are  few  editorial  cartoon¬ 
ists  with  really  strong,  establishment¬ 
bucking  opinions,  but  said  he  does  en¬ 
joy  the  work  of  people  such  as  Joel  Pett 
of  the  Lexington  (Ky.)  Herald-Leader 
and  North  America  Syndicate,  Mark 
Alan  Stamaty  of  the  Village  Voice  and 
Washington  Post  Writers  Group, 
Tom  Toles  of  the  Buffalo  News  and 
Universal  Press  Syndicate  and  Signe 
Wilkinson  of  the  Philadelphia  Daily 
News  and  Cartoonists  &  Writers 
Syndicate. 

Perkins  —  based  at  P.O.  Box  170515, 
San  Francisco,  Calif.  94117  —  also 
spends  his  spare  time  pursuing  his  hob¬ 
bies  of  stereoscopic  photography  and 
guitar  playing.  He  once  backed  up 
Kitchen  God’s  Wife  author  Amy  Tan 
when  she  sang  at  an  AIDS  benefit. 

However,  there  is  no  record  of 
Perkins  having  any  connection  with 
the  Waitresses.  BEd?? 

King  sued  by  paper 

THE  PITTSBURGH  POST-Gazette 
has  sued  King  Features  Syndicate 
over  the  sale  of  comics  to  the  PittS' 
burgh  Tribune-Review . 

At  issue  in  the  case  is  whether  the 
Pittsburgh  Tribune 'Review  is  a  separate 
newspaper  or  an  edition  of  the  Greens- 
burg.  Pa.,  Tribune 'Review. 

The  Post'Gazette  says  the  Tribune' 
Review  is  indeed  a  separate  paper,  and 
thus  should  not  be  running  the  same 
syndicated  features  as  the  Post' 
Gazette. 

“We  have  a  contract  with  King  that 
provides  us  with  exclusivity,”  stated 
Post'Gazette  editor  John  G.  Craig  Jr. 
“If  we  don’t  defend  exclusivity,  it’s 
worth  nothing.” 

Craig  said  the  Post'Gazette  pays 
King  a  small  premium  for  exclusivity 
on  the  features,  which  include  “Andy 
Capp,”  “Beetle  Bailey,”  “Blondie,” 
“Ernie,”  “Hagar  the  Horrible”  and 
“Prince  Valiant.” 

The  Tribune' Review  says  it  also  has 
been  running  these  comics  for  a  num¬ 
ber  of  years,  and  that  the  Pittsburgh 
Tribune'Review  is  an  edition  of  the 
Greensburg  paper  that  shares  the  same 
plant  and  many  of  the  same  pages. 

Susan  Yohe,  a  partner  with  the  Pitts¬ 
burgh-based  Strassburger  McKenna 
Gutnick  &  Potter  law  firm  that  repre¬ 


sents  the  Tribune'Review,  said  the 
Greensburg  paper  started  an  Alleghe¬ 
ny  County  edition  about  10  years  ago 
and  began  calling  it  the  Pittsburgh  Tri- 
bune'Review  in  late  1992.  That  was 
during  the  lengthy  Post'Gazette/PittS' 
burgh  Press  strike  which  ended  with 
the  folding  of  the  Press  this  January. 

Yohe  said  the  Pittsburgh  Tribune-Re- 
view  now  has  about  10,000  daily  and 
14,000  Sunday  circulation. 

“The  Post'Gazette  is  fighting  for  a 
small  number  of  readers  not  by  beefing 
up  its  paper  but  by  trying  to  squelch 
the  competition,”  commented  the  at¬ 
torney. 

Craig  said  the  suit  was  filed  as  a  “last 
resort”  after  the  Post'Gazette  asked 
King  “a  number”  of  times  to  enforce 
their  exclusivity  agreement,  which  he 
said  was  reaffirmed  in  a  March  9,  1993 
letter. 

In  the  letter,  a  copy  of  which  the 
Post'Gazette  faxed  to  E&P,  King  told 
the  Post'Gazette  that  it  has  “exclusive 
rights”  to  the  syndicate’s  features  in  Al¬ 
legheny  County. 

King  declined  to  comment  on  the 
case. 

Craig  said  other  syndicates  that  sell 
features  to  both  the  Post'Gazette  and 
Tribune'Review  have  been  more  re¬ 
sponsive  to  his  paper’s  complaints. 

The  Post-Gazette  filed  the  suit  Aug. 
3  in  the  Common  Pleas  Court  of  Al¬ 
legheny  County.  It  did  not  sue  the  Tri- 
bune'Review,  which  nonetheless  has 
moved  to  intervene  in  the  case  in  or¬ 
der  to  defend  its  position. 

— David  Astor 

A  ‘Manners’  special 

“MISS  MANNERS”  ETIQUETTE 
columnist  Judith  Martin  of  United 
Feature  Syndicate  will  star  in  a  PBS 
television  special  airing  Aug.  25. 

One  Miss  Manners  &  Company  ex¬ 
ecutive  producer  is  David  Hendin, 
Martin’s  agent  and  United’s  former  se¬ 
nior  vice  president/editorial  director. 

Created  crosswords 

RENOWNED  CROSSWORD  puzzle 
creator/editor  Eugene  T.  Maleska,  77, 
has  died  of  throat  cancer  in  Florida. 

Maleska  (profiled  in  E&P,  Nov.  5, 
1983)  was  associated  with  the  New 
York  Times  and  New  York  Times 
Syndicate. 
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In  Brief 


API  names  fellows 

TWELVE  JOURNALISM  TEACHERS 
have  been  chosen  to  participate  in  the 
American  Press  Institute’s  Minority  Jour¬ 
nalism  Educators  Fellowship  Program. 

Organizations  funding  the  program 
are  the  Scripps  Howard  Foundation, 
the  John  S.  and  James  L.  Knight  Foun¬ 
dation,  Cox  Newspapers,  Capital 
Cities/ABC  Inc.  and  the  Boston  Globe. 
An  additional  fellowship  is  named  for 
Dayton  (Ohio)  Daily  News  editorial 
cartoonist  Mike  Peters,  whose  work  is 
syndicated  by  Tribune  Media  Services. 

The  fellows,  the  colleges  and  univer¬ 
sities  at  which  they  teach  and  their  in¬ 
ternship  locations  are  listed  as  follows 
by  those  organizations  which  are  spon¬ 
soring  them. 

The  Scripps  Howard  Foundation: 
Samuel  A.  Adeleye,  Hampton  (Va.) 
University,  the  Virginian-Pilot  and 
Ledger-Star,  Norfolk;  William  C.  Allen, 
Xavier  University,  Metairie,  La.,  the 
New  Orleans  Times-Picayune;  Shirley 
H.  Bell,  North  Carolina  A&T  Univer¬ 
sity,  Greensboro,  the  Washington  Post; 
Hatti  M.  Jones,  Alcorn  State  Universi¬ 
ty,  Lorman,  Miss.,  the  Star-Telegram, 
Fort  Worth,  Texas. 

The  Knight  Foundation:  Michael 
Abrams,  Florida  A&M  University,  Tal¬ 
lahassee,  the  Miami  Herald;  Cathy  M. 
Jackson,  Johnson  C.  Smith  University, 
Charlotte,  N.C.,  the  Charlotte  Observ¬ 
er;  Sandra  Lee,  Grambling  (La.)  State 
University,  the  Dallas  Morning  News; 
and  Francis  C.  McDonald,  Norfolk 
State  University,  the  Daily  Press,  New¬ 
port  News,  Va. 

Capital  Cities/ABC:  Emmanuel  C. 
Alozie,  Lincoln  University,  Jefferson 
City,  Mo.,  the  Topeka  (Kan.)  Capital' 
Journal. 

Cox  Newspapers:  James  D.  Mcjunk- 
ins,  Clark  Atlanta  University,  the  At¬ 
lanta  Journal  and  Constitution. 

The  Boston  Globe:  Richard  M’Bayo, 
Bowie  (Md.)  State  University,  the  An¬ 
napolis,  Md.,  Capitol. 

Mike  Peters:  Gaylon  E.  Murray, 
Grambling  State  University,  the  Mon¬ 
roe,  La.,  NewS'Star. 

Bennett  scholarships 

THE  JAMES  GORDON  Bennett 
Memorial  Corp.  has  announced  that  it 
awarded  $105,000  in  college  scholar¬ 


ships  to  69  students  for  the  1993-94 
academic  year. 

The  scholarships  range  from  $1,000 
to  $2,000.  To  date,  the  organization  has 
presented  more  than  $2  million  in 
scholarships. 

The  non-profit  group  awards  scholar¬ 
ships  annually  to  dependents  of  New 
York  City  newspaper  employees  with  at 
least  10  years  of  service. 

The  corporation  also  provides  mone¬ 
tary  assistance  to  newspaper  employees 
and  their  families  who  are  in  need.  This 
year,  aid  will  total  $91,000,  the  group 
said.  Funding  for  the  scholarships  and 
other  financial  aid  comes  from  newspa¬ 
per  workers  and  their  friends. 

The  Bennett  Corp.  was  formed  in 
1919  under  the  will  of  James  Gordon 
Bennett  Jr.  to  honor  his  father,  the 
founder  of  the  New  York  Herald. 

A  quarter  buys 
Sunday  Rocky 

DENVER’S  ROCKY  MOUNTAIN 
News  has  cut  the  cost  of  its  Sunday  pa¬ 
per  to  25y  cents  for  home-delivery  and 
single-copy  customers. 

For  a  limited  time,  home  delivery  is 
$13  for  a  12-month,  paid-in-advance 
subscription  anywhere  in  Colorado. 
The  same  price  is  available  at  7,000 
metro  area  locations. 


News  publisher  Larry  Strutton  said 
the  reduction  came  in  response  to  the 
Denver  Post's  offer  to  give  non-sub¬ 
scribers  a  year’s  subscription  to  its  Sun¬ 
day  paper  for  $13,  or  25  cents  a  copy. 

“As  the  city’s  largest  publication,  we 
refuse  to  let  the  competition  buy  the 
market,”  Strutton  said. 

Exiled  editor 
returns  home 

VENEZUELAN  JOURNALIST  Rafael 
Poleo  went  back  to  Venezuela  June  22 
after  two  years  in  exile  in  Miami. 

Poleo,  owner  and  editor  of  the  daily 
El  Nuevo  Pais  and  of  weekly  magazines, 
said  the  Inter  American  Press  Associa¬ 
tion  defended  him  and  helped  make 
the  return  possible. 

The  editor  was  forced  to  leave  the 
country  in  November  1991  after  he  had 
received  death  threats  following  the 
publication  of  stories  about  corruption 
in  former  President  Carlos  Andres 
Perez’s  government. 

The  lAPA  sent  a  representative  with 
Poleo,  the  Fort  Lauderdale,  Fla.,  Sun- 
Sentinel’s  Roberto  Fabricio,  a  regional 
vice  chairman  of  the  association’s  Press 
Freedom  Committee. 

Said  Poleo,  “The  lAPA  was  instru¬ 
mental  in  keeping  my  publications 
alive.” 


Readers  love  science  news 

Medical  Center  News  tells  your  readers  how  current  research  at 
medical  centers  here  and  abroad  may  improve  their  lives. 

Written  by  Rayma  Prince,  former  editor  of 
Rheumatology  News  and 
contributor  to 
The  New  York  Times, 
this  column  is  a 
wise  addition  to  your 
newspaper’s  health  or 
science  section. 
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les  Times  this  summer. 

Those  who  finished  below  third 
place  could  take  solace  in  Watten’s 
statement:  “If  they’ve  been  invited 
here,  they’re  winners. 

“They  are  all  the  best  and  the 
brightest,’’  added  Foley.  But  he  warned 
that,  if  retrenchment  continues  to  cre¬ 
ate  a  tough  job  market,  the  contestants 
and  other  promising  journalism  gradu¬ 
ates  “will  decide  that  newspapers  are 
not  the  place  for  them.  We’ll  be  losing 
some  very  fine  talent.’’ 

Another  judge,  Caesar  Andrews,  ex¬ 
ecutive  editor  of  the  Rockland  (N.Y.) 
JournaTNews,  expressed  fear  that  a 
sluggish  job  market  would  steer  jour¬ 
nalism  graduates  away  from  news¬ 
papers.  But,  he  also  had  concerns 
about  those  hired. 

“The  talent  will  be  there,”  he  said. 
“The  question  is  how  that  talent  will 
be  used.  Newspapers  have  a  tendency 
to  force  young  staff  members  to  con¬ 
form  to  old  ways  of  doing  things.  Now, 
more  than  ever,  we  need  new  blood 
and  new  ideas.  We  should  not  discour¬ 
age  these  graduates  from  staying  with 
us.” 

The  program  received  high  marks. 

“One  of  the  joys  in  judging  a  contest 
that  involves  students  is  that  it  reinvig¬ 
orates  you  about  where  things  are 
headed,”  Andrews  said.  “They  are 
turning  out  great  stuff.  You  get  ideas 
about  what  your  newsroom  should  be 
doing.  And  it’s  also  a  great  recruiting 
tool  by  letting  you  know  what’s  out 
there.” 

A  third  judge,  the  Orange  County 
Register  editor  Tonnie  Katz,  also  was 
impressed  by  the  entties  and  said, 
“There  is  lots  of  fine  detail  and  good 
quotes.” 

The  future  of  newspaper  photogra¬ 
phy  also  seemed  to  be  in  capable 
hands,  according  to  the  judges. 

“There  were  so  many  fine  entries 
that  judging  has  been  very  difficult  this 
year,”  observed  C.  Thomas  Hardin,  di¬ 
rector  of  photography  at  the  Detroit 
News.  “There  is  a  high  level  of  compe¬ 
tence.” 

The  first-place  photo  winner,  James 
T.  Weber  of  Ohio  University,  has  in¬ 
terned  at  the  Springfield  (Ill.)  State 
Journal  Register  and  the  Troy  (Ohio) 
Daily  News. 

Second-place  finisher  Tyler  R.  Mal¬ 
lory,  a  junior  at  American  University, 
has  free-lanced  for  the  Washington 
Post. 


Al  Schaben,  of  the  University  of 
Nebraska,  Lincoln,  who  placed  third, 
has  shot  for  the  Detroit  Free  Press  and 
the  Wichita  (Kan.)  Eagle  as  an  intern 
and  was  a  U.S.  Army  journalist  in  Op¬ 
eration  Desert  Storm. 

Mallory,  who  wants  a  newspaper  ca¬ 
reer,  said  of  the  finals:  “It’s  very  useful 
to  see  the  stiff  competition  I  will  be 
facing.  These  are  really  top  photogra¬ 
phers.” 

Richard  A.  Ruelas,  a  writing  finalist 
from  Arizona  State,  appeared  to  al- 
teady  have  mastered  the  persistence 
and  creative  thinking  often  tequired  to 
land  a  job. 

He  tecalled  that  after  Phoenix  AP 
bureau  chief  Charlotte  Porter  spoke  to 
his  reporting  class,  he  alone  followed 
her  out  to  her  car,  “pestered  her”  for  a 
job  and  finally  persuaded  her  to  look  at 
some  of  his  clips.  The  payoff:  an  edito¬ 
rial  assistantship. 

Of  the  725  finalists  between  1960 
and  1988,  who  responded  to  a  founda¬ 
tion  survey,  443  were  active  journalists. 
The  rest  ranged  from  95  public  rela¬ 
tions  and  “communications”  employ¬ 
ees  to  27  attorneys  and  25  university 
professors.  There  also  were  two  minis¬ 
ters,  a  winemaker  and  the  owner  of  a 
bed-and-breakfast  inn.  Since  the  pro¬ 
gram  started  in  1960,  the  Hearst  Foun¬ 
dation  has  handed  out  over  $4.5  mil¬ 
lion  in  awards. 

The  money  is  nice  but  the  young 
journalists,  like  many  of  those  before 


them,  say  their  career  motivations  are 
stronger. 

“I  want  to  do  investigative  report¬ 
ing,”  said  Callahan  of  Northwestern. 
“I’m  an  idealist.  I  still  believe  that  jour¬ 
nalists  have  a  role  to  play  in  making 
this  a  better  world.” 

The  first-place  story,  published  in 
the  Chicago  Reader,  that  earned  her  a 
trip  to  San  Francisco,  was  about  an 
AIDS-prevention  outreach  worker 
whose  clients  were  gang  members, 
heroin  dealers,  dope  addicts  and  pros¬ 
titutes. 

Doug  Ferguson’s  winning  entry  in 
the  past  year  was  an  op-ed  piece  in 
North  Carolina’s  Daily  Tar  Heel  in 
which  he  revealed  he  was  gay  and  ar¬ 
gued  that  “family  values'*  can  be  de¬ 
fined  in  different  ways. 

Matt  Bordelon,  a  finalist  from 
Louisiana  State  University,  investigat¬ 
ed  teen-age  shooting  deaths  in  Baton 
Rouge  and  found  that  loopholes  in 
state  laws  make  it  easy  for  minors  to 
buy  guns. 

Bounds’  first-place  entry  originally 
appeared  in  the  Miami  Herald.  It  con¬ 
cerned  a  counterfeiter  who  found 
everything  he  needed  for  his  trade  in 
the  yellow  pages. 

They  were  all  good  stories  that 
promised  even  better  ones  to  come. 

Said  Bounds:  “I’m  not  perfect  but 
I’m  willing  to  give  a  newspaper  willing 
to  take  a  chance  on  me  everything  I’ve 
got.” 


Whole  ‘hog’  on  biker  reunion 


WITH  THOUSANDS  OF  black 
leather-clad  Harley-Davidson  bikers 
set  to  converge  on  their  Midwest  city 
during  a  hot  summer  weekend,  Mil¬ 
waukee’s  two  daily  newspapers  had  one 
reaction:  “It’s  marketing  time!” 

“The  Harley-Davidson  reunion  was 
probably  the  most  exciting  event  in  re¬ 
cent  Milwaukee  history,”  said  Ben  Kor- 
dus,  vice  president  of  advertising  fot 
Journal/Sentinel  Inc.,  publisher  of  the 
Milwaukee  Journal  and  the  Milwaukee 
Sentinel. 

“It  was  an  event  that  was  good  for 
Milwaukee  and  business  and  good  for 
Harley-Davidson,”  he  added. 

Indeed,  the  two  newspapers  aggres¬ 
sively  promoted  themselves  during  the 
90th  anniversary  of  Harley-Davidson 
motorcycles  —  a  June  weekend  event 
that  atttacted  an  estimated  60,000  mo¬ 
torcycles  and  riders  and  tens  of  thou¬ 
sands  of  spectators. 


journal/Sentinel  signed  on  early  as 
an  official  sponsor  of  the  Milwaukee- 
based  company’s  celebration. 

The  Journal  produced  three  special 
section  wraparounds  while  the  Sentinel 
produced  a  fourth. 

Circulation  employees  sold  an  esti¬ 
mated  30,000  extra  copies  during  the 
event  by  greeting  bikers  at  several 
points  along  the  “reunion”  route. 

Both  newspapers  mounted  a  photo 
display  at  the  reunion’s  main  event  and 
opened  special  audiotex  lines. 

A  Journal  reporter,  Dave  Hendrick¬ 
son,  sent  stories  beginning  a  week  be¬ 
fore  the  event  as  he  rode  along  with  a 
Harley  Owners  Group  (HOG)  contin¬ 
gent  that  left  from  San  Francisco. 

“The  Harley-Davidson  birthday  cel¬ 
ebration  was  one  of  those  stories  an 
editor  dreams  about,”  Sentinel  editor 
Keith  Spore  said. 

— Mark  Fitzgerald 
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Wicker,  one-time  Times  bureau  chief 
in  Washington,  also  said  presidential 
debates  provide  “misinformation,  dis¬ 
information  and  posturing”  and  fail  as 
a  “test  of  presidential  ability.”  He  dis¬ 
missed  the  debates  as  his  “pet  peeve.” 

John  Seigenthaler,  now  chairman  of 
the  First  Amendment  Center  at  Van¬ 
derbilt  University  and  former  Nash¬ 
ville  Tennesseean  editor  and  publisher, 
weighed  in  with  Wicker. 

He  said  that  politicians  can  find 
their  way  around  the  “hard  press”  by 
choosing  where  and  how  to  make  their 
answers  to  the  “soft  press.” 

Politicians  know  that  “to  some  de¬ 
gree  they  can  do  without  us,  and  the 
people  have  learned  more  and  more 
they  can  do  without  us  too,”  Seigen¬ 
thaler  said,  adding  that  the  press  “ig¬ 
nores  this  lesson  at  its  own  peril.” 

Seigenthaler  said  the  press  had  not 
really  learned  any  lessons  from  either 
the  1988  or  the  1992  campaigns  “be¬ 
cause  we  have  no  sense  of  our  own 
history.” 

He  said  the  press  believes  it  has 
“crossed  a  new  frontier”  in  its  coverage 
of  private  lives,  especially  sexual  activi¬ 
ties,  of  presidential  candidates. 

A  look  at  history,  however,  shows 
the  press  engaged  in  these  reports  as 
far  back  as  Alexander  Hamilton, 
Thomas  Jefferson  and  Andrew  Jack- 
son. 

“Did  we  let  the  privacy  genie  out  of 
the  bottle  never  to  get  it  back?”  he 
asked.  No,  it  was  let  out  at  the  birth  of 
the  republic,  he  claimed.  BEOT 

NAA  Foundation 
names  trustees 

THE  NEWSPAPER  ASSOCIATION 
of  America  Foundation  has  appointed  a 
newly-structured  board  of  trustees. 

Foundation  president  William  O. 
Taylor  said  the  board,  made  up  of  18 
newspaper  executives,  academics  and 
foundation  executives,  was  created  to 
develop  strategic  plans  to  advance  liter¬ 
acy,  education,  diversity  and  First 
Amendment  rights. 

Taylor,  who  is  publisher,  chairman 
and  chief  executive  officer  of  the  Boston 
Globe,  serves  as  chairman  of  the  board. 
Bangor  (Maine)  Daily  News  publisher 
Richard  J.  Warren  is  vice  chairman. 

Other  board  members  are  Alejandro 
Jose  Aguirre,  publisher  and  deputy  edi¬ 
tor  of  Diario  Las  Americas  in  Miami; 


Frank  A.  Bennack  Jr.,  president  and 
CEO,  Hearst  Corp.;  Charles  T.  Brum- 
back,  president  and  CEO,  Tribune  Co.; 
Alfred  E.  Corey  Jr.,  vice  president  of 
marketing.  Times  Publishing  Co.,  St. 
Petersburg,  Fla.;  Neal  Creighton,  presi¬ 
dent  and  CEO,  Robert  R.  McCormick 
Tribune  Foundation;  James  Crutchfield, 
senior  vice  president  and  executive  edi¬ 
tor,  the  Long  Beach  (Calif.)  Press- 
Telegram. 

John  J.  Curley,  chairman,  president 
and  CEO,  Gannett  Co.;  James  C.  Cur- 
row,  president,  Journal/Sentinel  Inc., 
Milwaukee;  Mary  Hatwood  Futrell,  as¬ 
sociate  professor,  George  Washington 
University,  Washington,  D.C.;  Sandra 
C.  Hardy,  vice  president  and  director, 
Calkins  Newspapers,  Levittown,  Pa.; 
Harold  Hodgkinson,  director  of  the 
Center  for  Demographic  Policy,  Insti¬ 
tute  for  Educational  Leadership,  Wash¬ 
ington,  D.C. 

Roger  Kintzel,  publisher,  the  Austin 
(Texas)  American-Statesman;  Leslie 
Mardenborough,  corporate  personnel 
director.  New  York  Times  Co.;  Uzal  H. 
Martz  Jr.,  president  and  publisher,  the 
Pottsville  (Pa.)  Republican;  Sharon 
Murphy,  dean  of  the  College  of  Com¬ 
munication,  Journalism  and  Performing 
Arts,  Marquette  University,  Milwaukee; 
and  Donald  E.  Newhouse,  president, 
the  Star-Ledger  in  Newark,  N.J. 

Calif,  daily  collects 
200  new  subscribers 
at  fireworks  show 

THE  PASADENA  (CALIF.)  Star- 
News  employed  a  patriotic  motif  to  col¬ 
lect  over  200  new  subscriptions  at  a  July 
4  fireworks  show. 

The  Southern  California  newspaper, 
a  major  sponsor  of  the  annual  event  in 
the  Rose  Bowl,  promoted  it  in  advance 
with  rack  cards  containing  a  picture  of 
a  previous  fireworks  display  and  the 
message:  “We’ll  see  you  there.” 

Outside  the  Rose  Bowl,  Ron  Wood, 
group  circulation  director  of  the  San 
Gabriel  Valley  Publishing  Co.,  the  Star- 
News’  parent  firm,  and  circulation  and 
marketing  manager  Art  Broadstock  set 
up  six  tables  with  red,  white  and  blue 
tablecloths. 

Each  table  had  several  sales  reps 
dressed  in  T-shirts  and  hats  of  the 
same  color  combination  with  a  Star- 
News  Logo. 

In  addition,  free  programs  were 
passed  out  and  a  free  American  flag 
was  offered  with  an  eight-week  sub¬ 


scription.  The  tables  also  bore  point- 
of-purchase  materials  promoting  the 
premium  offer.  Mounted  flags  flew 
from  each  table. 

Sales  started  slow  at  first  but  picked 
up  later  as  the  event  drew  to  a  close, 
said  Broadstock. 

Senate  bigs  praise 
UPFs  Gerstel 

IT  IS  NEWSWORTHY,  indeed,  when 
Republican  and  Democratic  leaders  in 
the  U.S.  Senate  publicly  agree,  and  it  is 
even  more  remarkable  when  they  agree 
on  praising  a  reporter. 

That  is  exactly  what  happened  in 
June,  when  veteran  United  Press  Inter¬ 
national  reporter  Steve  Gerstel  retired. 

Senate  Majority  Leader  George  J. 
Mitchell  (D-Maine)  and  Minority 
Leader  Robert  Dole  (R-Kan.)  took  the 
floor  to  pay  tribute  to  Gerstel,  who  had 
covered  the  Senate  since  1959. 

Gerstel  retired  after  accepting  an 
early-retirement  package  offered  by 
UPI’s  new  owners. 

Only  Sen.  Robert  C.  Byrd  (D-W. 
Va.),  the  Senate  president  pro  tempore 
and  Sen.  Strom  Thurmond  (R-S.C.) 
have  been  in  the  Senate  longer  than 
Gerstel. 

Noting  that  Gerstel  “will  be  sorely 
missed,”  Mitchell  said  he  often  found 
his  reporting  and  comments  “intuitive 
and  enlightening. 

“I  know  that  he  served  as  a  mentor 
to  many  reporters  covering  the  Con¬ 
gress  and  helped  more  than  one  rookie 
press  secretary  learn  the  ropes  in  the 
Capitol.” 

Dole  joked  that  “When  the  statue 
was  recently  moved  from  the  top  of  the 
Capitol  dome,  many  folks  thought  it 
was  Steve  himself. 

“That  is  the  kind  of  presence  he  has 
had  around  this  place  since  1959. ...  It 
takes  a  lot  of  dedication  and  a  lot  of 
talent  to  stay  on  the  job  as  long  as 
Steve  has.  He  had  plenty  of  both.” 

Calling  Gerstel’s  life  the  “American 
Dream,”  Byrd  recalled  how  9-year-old 
Gerstel  and  his  family  came  to  Ameri¬ 
ca  in  1939,  following  Hitler’s  invasion 
of  Czechoslovakia. 

“Having  literally  lived  history,  Steve 
pursued  the  opportunity  of  recording 
history,”  Byrd  said. 

The  senator  called  the  reporter  “an 
institution  in  the  Senate,”  who 
“brought  a  fine  quality  to  his  work.  He 
was  a  hard  worker.  He  sought  to  deliver 
the  news  and  not  interpret  it.” 

— Debra  Gersh 
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The  phone  companies  are  not  just 
buying  cable  systems.  They  are  working 
with  computer  hardware  and  software 
mavens.  Apple  recently  announced  a 
venture  with  BellSouth,  Ameritech 
and  US  West  to  develop  a  variety  of 
electronic  information  services. 

The  phone  companies  are  not  the 
only  players.  Knight-Ridder,  the  news¬ 
paper  company,  has  built  an  electronic 
newspaper  system  at  the  San  Jose  Mer¬ 
cury  News,  using  the  network  of 
America  Online. 

Microsoft,  TCI  and  Time  Warner 
Cable  announced  they  would  establish 
a  joint  venture  to  develop  “compatible 
hardware  and  software”  for  interactive 
services  such  as  movies  on  demand 
and  home  shopping. 

Macy’s  is  taking  to  the  airwaves  its 
own  shopping  channel.  British  Tele¬ 
com  will  pay  $4.5  billion  for  a  piece  of 
MCI,  and  one  report  suggests  that  part 
of  MCI’s  booty  will  go  into  electronic 
information  services. 

Now  what  about  newspapers?  Not  a 
player  on  the  field  has  a  greater  stake 
in  the  future  of  electronic  information 
services  than  newspapers. 

For  the  most  part,  as  1  have  said,  we 
have  learned  our  lesson  —  the  same  as 
the  phone  companies  —  that  we  can¬ 
not  do  it  all  either.  We  are  not  going  to 
run  away  with  the  developing  electron¬ 
ic  information  market,  but  we  can  par¬ 
ticipate  and  we  can  contribute  much 
to  the  game. 

Most  newspaper  people  understand, 
at  least  vaguely,  that  they  need  to  be  a 
player.  What  has  been  missing  is  a  “vi¬ 
sion”  —  a  dream  simple  enough  to  put 
into  action  and  rewarding  enough  to 
arouse  our  passion,  or  at  least  greed. 

We  ink-stained  wretches  need  a 
script  leading  us  into  the  next  act.  I  am 
not  the  playwright,  but  I  will  suggest  a 
scenario  in  the  hope  that  it  galvanizes 
newspapers  into  action. 

Maybe  we  had  better  deal  with  a 
newspaper  myth  or  two  before  I  go  too 
far  with  the  “vision  thing,”  as  George 
Bush  would  call  it. 

Myth  *1.  Nobody  reads  newspapers 
anymore. 

Myth  #2.  Advertisers  don’t  buy 
newspapers  anymore. 

Yes,  newspapers  are  challenged.  We 
have  lost  some  readership,  just  as 
broadcast  networks  have  lost  some 
viewership  and,  yes,  the  ad  market  is 
more  competitive  than  ever  before. 

But  remember,  if  you  chop  a  foot  or 


so  off  a  boa  constrictor,  you  have  still 
got  a  damn  big  snake,  and  you  will  not 
have  improved  his  temperament  any. 

Let  us  look  at  how  big.  On  the  basis 
of  employment,  the  newspaper  indus¬ 
try  probably  is  450,000,  or  somewhat 
bigger  than  the  manufacturing  compo¬ 
nents  of  the  computer  industry  and  the 
office  equipment  industry  added  to¬ 
gether.  Expressed  differently,  newspa¬ 
per  employment  is  about  double  that 
of  the  U.S.  coal  and  oil  business. 

About  115  million  U.S.  adults,  or 
62%,  read  a  newspaper  yesterday.  Sun¬ 
day  readership  has  ballooned  to  125 
million,  or  63%.  While  daily  circula¬ 
tion  has  been  flat  since  1965,  Sunday 
circulation  has  grown  by  almost  30%. 

And  here  is  one  of  the  best  kept  se¬ 
crets  in  the  media  business;  Young 
people  read  newspapers.  In  the  18-  to 


a  new  medium  is  more  the  idea. 

We  can  use  inky  newspapers  to  take 
the  broad  consumer  market  into  the 
new  medium  through  the  promotional 
power  of  the  local  daily  newspaper.  We 
can  also  use  printed  newspapers  as  the 
ultimate  guide  to  the  use  of  other  in¬ 
formation  services. 

In  Scene  I,  newspapers  agree  to 
merge  their  classified  database  with 
the  RBOCs’  yellow  pages. 

That  is  the  deal  between  Cox  and 
BellSouth.  Our  new  joint  venture  ex¬ 
ists  to  convert  classifieds  and  yellow 
pages  into  one  integrated  and  coherent 
database.  We  intend  to  manage  the 
data  for  future  forms  of  electronic  dis¬ 
tribution. 

We  don’t  care  if  it  is  cable  or  screen- 
phone  or  on-line  computer  services. 
Our  joint  venture,  the  Newspaper/Yel¬ 


It  is  my  hunch  that  making  inky  newspapers  into 
electronic  newspapers  is  not  the  right  focus  at  all. 
Using  newspaper  resources  to  create  a  new 
medium  is  more  the  idea. 


24'age  bracket,  53%  read  a  daily  news¬ 
paper  and  almost  60%  read  on  Sunday. 

And  try  this  for  shock  value:  That 
daily  audience  of  young  folks  is  more 
than  double  the  cumulative  reach  of 
MTV  measured  over  a  full  week. 

What  about  advertising? 

While  the  rate  is  slow,  newspaper  ad 
revenues  have  grown  by  more  than  $15 
billion  in  the  past  decade.  Newspaper 
ad  revenues  now  total  almost  $31  bil¬ 
lion,  or  23%  of  all  U.S.  advertising  ex¬ 
penditures.  That  compares  with  net¬ 
work  television’s  7%  share. 

The  point  is  that  newspaper  compa¬ 
nies  still  have  a  powerful  market  pres¬ 
ence,  a  lot  of  money  and  the  ability  to 
make  things  happen  locally.  Don’t  ever 
forget  that  all  business  is  local  when 
you  get  down  to  the  last  customer. 

Now  let  me  come  back  to  my  “vi¬ 
sion”  of  newspapers  in  the  electronic 
world  by  rejecting  a  common  notion. 
Most  folks  in  the  newspapers  and  elec¬ 
tronic  information  services  seem  to  as¬ 
sume  that  the  newspaper’s  job  is  to 
convert  the  print-on- ink  product  into 
a  digital  data  stream  that  looks  and 
works  about  the  same  as  a  convention¬ 
al  newspaper. 

It  is  my  hunch  that  making  inky 
newspapers  into  electronic  newspapers 
is  not  the  right  focus  at  all. 

Using  newspaper  resources  to  create 


low  Page  Network,  has  the  smarts  to 
make  data  available  in  any  electronic 
format  that  serves  the  consumer. 

The  network  is  approaching  other 
newspapers  throughout  the  Southeast 
to  accomplish  partnerships  like  the 
one  in  Atlanta.  We  have  no  intention 
of  competing  with  other  newspapers. 
We  want  to  partner  with  them. 

The  network  will  serve  newspapers 
large  and  small  when  they  decide  to 
enter  agreements  with  yellow  page 
providers  in  their  markets. 

Already  we  have  announced  net¬ 
work  relationships  with  newspapers  in 
Jacksonville  and  St.  Augustine  in 
Florida;  Savannah,  Augusta  and 
Athens  in  Georgia;  and  Greensboro, 
N.C.  Discussions  are  under  way  with 
dozens  of  other  papers. 

All  our  partners  want  to  respect  per¬ 
sonal  privacy.  Where  we  can  satisfy 
ourselves  that  we  have  no  privacy  is¬ 
sues,  we  will  measure  usage  of  elec¬ 
tronic  data  and  return  that  informa¬ 
tion  to  the  new  newspaper  and  yellow 
page  partners.  Obviously,  that  will 
have  real  value  for  database  marketing 
purposes,  and  I  think  that  people  who 
are  fishermen,  like  me,  can  never  get 
enough  information  on  new  fishing 
lures. 

Finally,  we  believe  the  Cox/Bell¬ 
South  company  will  develop  the  trans- 
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actional  skills  to  help  buyers  and  sellers 
do  their  business  after  we  have  brought 
them  together  in  the  first  place. 

1  believe  similar  arrangements  will 
be  negotiated  with  many  of  the 
RBOCs,  and  ultimately  a  network  of 
goods  and  services  for  sale  will  be  ac¬ 
cessible  across  the  country.  1  assure  you 
that  there  will  be  interest  in  Mobile, 
Ala.,  in  reading  the  employment  ads  in 
the  Atlanta  system. 

The  first  Atlanta  application  will 
not  seem  too  exciting.  It  will  be  an  op¬ 
erator-assisted  system  accessed 
through  a  three-digit  phone  number, 
probably  511.  That  number  has  been 
awarded  Cox  by  Georgia’s  Public  Ser¬ 
vice  Commission.  We  believe  abbrevi¬ 
ated  phone  numbers  such  as  511  will 
become  as  common  as  the  standard 
411  information  number. 

Can  that  be  a  business?  It  remains 
to  be  seen.  But  consider  that  in  one 
Southern  state  there  were  300  million 
411  calls  last  year,  most  of  them  at  50 
cents  each.  That  tells  me  we  may  be  on 
to  something  with  511. 

In  the  Southeastern  states,  I  would 
estimate  the  combination  of  yellow 
page  and  classified  advertising  totals 
about  $3  billion  in  revenues.  My  Bell¬ 
South  friends  and  I  believe  much  of 
that  information  will  largely  be  distrib¬ 
uted  electronically  in  the  coming 
decade. 

Now,  let  us  talk  about  news-gather¬ 
ing  resources  and  the  Prodigy  affilia¬ 
tion  we  have  announced  in  Atlanta 
and  West  Palm  Beach,  Fla. 

Our  newspaper  in  Atlanta  employs 
almost  500  people  in  the  news  depart¬ 
ment.  We  print  13  zoned  editions,  by 
neighborhood,  along  with  our  morning 
and  afternoon  newspapers. 

Like  other  papers  around  the  coun¬ 
try,  we  have  credibility  with  readers, 
we  work  hard  to  communicate  infor¬ 
mation  of  local  interest,  and  we  have 
helped  set  the  local  political  agenda  for 
generations. 

Daily  newspapers  are  in  a  sense  local 
bibles.  Newspaper  libraries  contain  the 
most  complete  history  ever  written  of 
many  cities.  Like  most  newspapers,  we 
leave  out  about  90%  of  the  informa¬ 
tion  we  have  every  day. 

Why?  Newsprint  is  expensive  stuff. 
Computer  storage  is  cheap.  News¬ 
papers  in  any  on-line  format  can  mul¬ 
tiply  their  offerings  to  readers  by  10,  at 
little  cost. 

Yes,  we  will  put  much  of  the  printed 
newspaper  on  line,  but  that  is  just  the 
beginning.  Our  Prodigy  electronic 
news  will  be  even  more  local  than 


printed  newspapers.  I  think  the  big  de¬ 
mand  will  be  for  content  that  disap¬ 
peared  from  newspapers  30  years  ago. 

Divorces,  births,  house  sales  with 
prices,  police  logs,  fire  calls.  Lions 
Club  meeting  notices,  homework  lines 
for  students  and  parents,  and  full- 
length  obituaries  —  that  is  the  kind  of 
stuff  that  will  drive  usage,  in  my  view. 

Local  bulletin  boards  will  be  as  pop¬ 
ular  as  local  talk  radio.  Can  you  think 
of  a  mayor  or  county  commissioner 
who  will  not  want  his  own  bulletin 
board?  Local  celebrities  will  answer 
questions  on  line. 

In  Atlanta,  you  will  not  be  able  to 
produce  a  bulletin  board  as  general  as 
one  on  the  Atlanta  Braves.  I  think 
each  player  will  need  to  be  a  bulletin 
board  subject  and  an  occasional  partic¬ 
ipant. 

We  will  have  local  hunting  and  fish¬ 
ing  bulletin  boards,  concert  bulletin 
boards,  and  bulletin  boards  on  local 
political  issues  of  all  kinds. 

The  printed  newspaper  will  be  total¬ 
ly  moved  to  the  electronic  service.  Al¬ 
most  every  story  in  the  paper  will  refer 
readers  to  more  information  available 
on  Prodigy.  The  back  pages  of  the  local 


TV  book  will  provide  a  directory  of 
on-line  services  and  will  teach  readers 
how  to  use  Prodigy. 

You  can  already  glimpse  this  dream 
by  grazing  through  the  America  On¬ 
line  service  in  Chicago  and  San  Jose, 
where  the  local  papers  are  on  line  now. 

Computer  hobbyists  and  early 
adopters  may  pay  long-distance  rates 
to  play  on  that  network,  but  con¬ 
sumers  in  the  real  world  will  not,  not 
when  they  have  a  cheaper  option. 

The  network  newspapers  will  build 
on  will  be  distributed  with  powerful 
computers  in  every  major  market.  Most 
of  the  traffic  will  be  to  local  computer 
nodes,  with  occasional  national  con¬ 
nections  by  long  distance. 

This  is  the  power  of  the  current 
Prodigy  network,  which  has  been  mis¬ 
understood  and  largely  unappreciated 
by  advanced  computer  whizzes. 

Prodigy  owners  IBM  and  Sears  un¬ 
derstood  from  the  very  beginning  the 


power  of  their  network,  but  too  few  of 
us  have  looked  closely  enough  at  it  to 
understand  its  advantages.  Many  of  us 
last  used  Prodigy  at  1200  or  2400  baud 
and  do  not  know  what  the  9600  mo¬ 
dem  has  done  for  the  service. 

Prodigy  has  deployed  computers  into 
more  than  130  major  U.S.  markets. 
The  investment  in  computer  nodes 
throughout  the  country  is  one  reason 
Prodigy  has  cost  $1  billion  or  so  and 
why  it  is  the  best  bet  for  the  coming 
consumer  revolution.  Prodigy  is  posi¬ 
tioned  to  be  the  low-cost  provider. 

Prodigy  subscriptions  have  gone 
over  the  million  mark  and  Prodigy  now 
serves  more  than  two  million  users. 
Over  the  last  three  years.  Prodigy  user- 
ship  has  increased  by  40%  per  year. 

I  believe  hundreds  of  newspapers 
will  affiliate  with  Prodigy  and  build  the 
kind  of  local  information  services  I 
have  described. 

Our  papers  in  Atlanta  and  West 
Palm  Beach  are  the  original  Prodigy  af¬ 
filiates,  and  BellSouth  intends  to  join 
us  in  making  their  yellow  pages  acces¬ 
sible  on  Prodigy  in  those  areas. 

Today  in  Atlanta,  Prodigy  already 
has  23,000  subscribers  and  more  than 


twice  that  many  users.  Our  South 
Florida  service  from  West  Palm  Beach 
will  immediately  be  available  to  more 
than  60,000  Prodigy  users. 

We  think  subscriber  and  user  num¬ 
bers  will  double  or  triple  in  less  than 
18  months.  Our  local  services  will  be 
priced  as  low  as  a  flat  $6.95  per  month, 
with  no  timed  charges.  We  can  do  that 
because  all  our  local  information  will 
reside  on  the  local  Prodigy  computers 
in  Atlanta  and  West  Palm  Beach,  and 
we  will  not  have  any  long-distance 
charges  for  most  services. 

Prodigy  has  another  enormous  edge 
for  newspapers:  It  understands  adver¬ 
tising. 

While  some  network  operators  de¬ 
plore  advertising’s  “intrusiveness,” 
Prodigy  has  been  building  an  advertis¬ 
ing  base.  Through  our  Prodigy  affili¬ 
ates,  we  will  take  the  power  of  address¬ 
able,  interactive  advertising  to  retail¬ 
ers,  auto  dealers  and  Realtors.  BEOT 


I  think  the  big  demand  will  be  for  content 
that  disappeared  from  newspapers  30  years  ago. 
We  will  have  local  hunting  and  fishing  bulletin 
boards,  concert  bulletin  boards,  and  bulletin  boards 
on  local  political  issues  of  all  kinds. 
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ACCURATE  FORECASTS 


Precise,  Reliable  Price  Forecasts  on 
6,000  NYSE  +  AMEX  +  OTC  Stocks.  FREE 
TRIAL  by  loucb-lone  phone.  Coll  (408) 
733-9341  or  (408)  746-0477. 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


AUTOMOTIVE 


CAR  FEATURES  are  our  business; 
Columns  available  on  road  tests,  car 
care,  auto  trivia,  auto  history. 
(313)  573-2755. 


BUSINESS 


'SMAli  BUSINESS  FOR  LESS!!!' 
$10/3  1000-word  columns  every  week. 
Expert  odvice  on  computing,  low,  nrarket- 
ing,  management.  Call  (305)  443-1634. 


ENVIRONMENT  CARTOON  FEATURES 
Wildlife  humor 

For  samples  call  (216)  251-1389 


ENTERTAINMENT 


WEEKLIES:  Hook  readers  on  lively 
Hollywood  gossip  column.  Camera- 
reacfy.  Affordable.  (800)  533-0073. 


"IN  A  NUTSHEa" 

Because  life  is  too  important  to  be 
taken  seriously.  Award-winning,  700- 
word  weekly  humor  column,  syndicated 
5  years.  Free  samples,  rates.  Barbara 
Naness,  119  Washington  Ave.,  Staten 
Islond,  NY  10314,  (718)  698-6979. 

In  the  midst  of  life  we  ore  in  debt. 

Ethel  Walts  Mumford 


A4AGAZINES  FOR  SALE 


Established  So.  Calif,  magazine. 
Must  sell  due  to  illness.  $32,500. 
2202  Sunset  Blvd.,  San  Diego,  CA 
92103. 

NATIONAL  TRADE  MAGAZINE. 
18,000  circ.  Quarterly.  3  years  aid. 
Great  add-on  book.  (800)  748-7690. 


NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority 
buyouts.  Reasonable  fees.  C.  Peter 
Jorgensen,  Media  Consultants  &  Asso¬ 
ciates,  Box  C,  Boston,  MA  02174. 
(617)  643-1863. 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for  ac¬ 
curacy  and  detail.  Established  reason¬ 
able  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 

EXPERIENCED  APPRAISERS 
For  estates,  tax,  stack,  asset, 
depreciation,  insurance,  bank,  part¬ 
ners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolilho, 

Box  3008,  Palm  Beach, 

FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozeman, 
MT  59715,  (406)  586-6621 

NEWSPAPER  BROKERS 

BOLITHO-CRIBB 
&  Associates 

Our  Firm  Established  in  1923 
Bob  Bolilho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspoper  -  Shopper  -  Specially 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illus¬ 
trated).  Great  for  weekend  section  or 
entertainment  pages.  Camera  ready. 
Star  photos.  Our  18th  year.  Cineman 
Syndicate,  7  Charles  Court,  Middletown, 
NY  10940;  (914)  692-4572.  Fax  (914) 
692-8311. 


PUZZLE  FEATURES  SYNDICATE 
Crossward  Puzzles 
Phone  (909)  926-4843. 

WORD  SEARCH  &  CROSSWORD 
Daily-Weekly-Monthly 
SHANTA  (914)  939-2111 
Suppliers  to  national  and  regional 
publications.  Camera  Ready! 
On  Time!  Very  Reasonable  Rates! 


SYNDICATION  SERVICES 


FREE  TR!AL  1  (800)-PUNCHIN 
Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 


SENIOR  HEALTH 


'SENIOR  CLINIC.'  America's 
ONLY  doctor  written  column  on  Senior 
Health.  10  years  in  Rochester  (NY) 
Democrat  &  Chronicle.  Weekly,  600 
words.  Samples,  rales.  Frank  Macln- 
nis,  M.D.  HFM  Literary  Enterprises, 
#104-3283  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VI W  3L6. 
(604)  868-8603 


"SPORTS  WORDS"  and  expressions; 
Origins  ond  legends  behind  them.  600 
words,  weekly.  (713)  442-7200.  Box 
11652-E,  Houston,  TX  77293. 


Living  in  the  past  is  a  dull  and  lonely 
business;  looking  back  strains  the  neck 
muscles  and  causes  you  to  bump  into 
people  not  going  your  way. 

Ferber 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Dick  Smith-South/SE-(601)  627-7906 
D.  Claussen-MWest-(414)  272-6173 
Geoff  Edwards-East-(703)  750-8675 
Bob  Derr-SEast-(919)  626-7630 
Bruce  Lantz-CANADA-(51 9)  631-5709 

BILL  MATTHEW  COMPANY  condu^ 
professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  af  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  properly,  you  should  call 
(813)  73^-8053 

or  write  Box  3364,  Clearwater  Beach,  FL 
34630.  No  obligation  of  course. 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.-Ste.  3 
Stockton,  CA  95209  (209)  952-0852 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES,  INC. 

Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St  ,  Suite  214-8 
Boca  Raton,  FL  33432 

C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  (or  a  brochure  and  proposal  before 
listing  your  paper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 

Fournier  Media  Service  Inc. 
Appraisal'Brokerage'Consulting 
John  L.  Fournier  Jr. 

PO  Box  750,  Prosser,  WA  99350 
Office  (509)  786-4470 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Tray,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

JM&A.  Established  1983 
Merger  &  Acquisition 
(614)  889-9747 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MEL  HODELL,  NEW^APER  BROKeY 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  FAX  (909)  624-8852 

MICHAEL  D.  LINDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


NEWSPAPER  BROKERS 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,  VA  27116-3308 
Ph.  703-846-8410  Fax  703-846-8406 

RICKENBACHER  /^1a  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


HAWAII-Community  monthly  news¬ 
paper,  profitable  5299,000.  Bruce 
Wright,  Media  Consultant.  (209)  952- 
0852  or  (916)  684-3987  (home). 

CANADA-CANADA 
We  have  several  super  weekly  situa¬ 
tions.  Moke  sure  you're  in  our  active 
Buyer's  Files.  Contact:  Bruce  Lantz, 
W.B.  Grimes,  (519)  631-5709. 


It’S  a  Classified  Secret 

We'll  never  reveal  the  identity  of  an 
E&P  box  bolder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers 
(or  companies),  seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified  Advertising  Department 
with  an  attached  note  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on  your  list,  we'll  discard 
your  reply. 
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NEWSPAPERS  FOR  SALE 


GROUP  OF  4  WEEKLY  NEWSPAPERS, 
46,600  circulation,  1.5  million 
Gross.  5  Unit  Goss  Community  Press 
located  in  Fastest  growing  market  in 
Washington  State  2.4  million  (206) 
425-4322. 

MOTIVATED  -  Majority  stock  or 
outright  sale.  30,000+  upscale  weekly. 
$600k+  gross.  Awards,  turnaround, 
more.  Ideal  ocean/ suburb  area  Zone  1 . 
$275k  includes  prime  R.E.,  terms. 
PSI  (207)  856-7034. 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS  for  sale,  $15K  to  $1 
million.  Some  Financing,  free  list. 
Daily,  weekly.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition,  Austin,  TX  78703  (512) 
476-3950. 

Weekly  paper  -  Tampa  Boy  area.  Gross 
over  $200K.  Ready  to  grow.  Princi¬ 
pals  only.  Will  sacrifice.  Send  to 
Box  6298,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


AGFA  RPS  6100  Daylite  camera. 

Like  new  condition.  $6,000. 
Wesco  Graphics  (510)  443-2400 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical 
310/372-0372 


COMPUTER  SOFTWARE 


39  specialists,  generalists  avail¬ 
able  nationwide.  No  obligation 
consultation.  American  Newspaper 
Consultants,  Ltd.,  (414)  272-6173. 


COMPUTER  TERMINALS 


COMPLETE  MYCRO-TEK  SYSTEM.  Ele¬ 
ven  MC  12800  VDT's  in  good  condi¬ 
tion.  Six  AT's  in  excellent  condition  plus 
controllers  and  60  MB  hard  drives. 
Spare  parts  also  available.  One  Compu- 
graphic  8600  typesetter  In  good 
condition  plus  one  for  spore  parts. 
Additional  Mycro-Tek  equipment 
available  at  other  Freedom  News¬ 
papers.  Call  John  Graham,  Sun  Journal, 
New  BernNC  (919)  638-8101. 


1980  NEWS  KING  with  4  stacked 
units,  KJ6  folder,  40  HP  drive,  low 
usage,  must  sell.  (913)  362-8901. 

1990  MULLER-MARTINI  227S  7  INTO 
1  INSERTER  AVAILABLE  9/15/93. 
INCLUDES  WARRANTY.  CALL 
MIDAMERICA  GRAPHICS  AT  (800) 
356-4886. 

CHESHIRE  JETSTRE^X  II  with  Mo^ 
697  Ink  Jet  base.  New  in  1990.  Excel¬ 
lent  condition.  Call  Paul  Daunt  (313) 
664-7403  for  more  information. 

MAGNACRAFT  LABELER  (3-UP  -  4-0^- 
5-UP)  Model  #1530  -  $3,500.  Contact 
Bill  Brown  at  (301)  953-7202. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 

Fblenk^  holdings 

Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-6611 

SUBSCRIPTION  SALES  special¬ 
ists  in  our  twentieth  year.  DCA  Promo¬ 
tions  Inc.,  (216)  225-7440. 


CIRCULATION  SERVICES 


KEVIN  S.  PAPPERT 
(313)  673-9533 


THE  CUSTOMER 
CONNECTION 

1-800-327-8463 


WE  ARE  owner/operators  of  more  than 
200  daily  and  weekly  newspapers  in 
the  U.S.  We  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  All  correspondence  and 
discussions  are  confidential.  Con¬ 
tact 

Kenneth  W.  Cope 
Executive  Vice-President 
American  Publishing  Co. 

1006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 
FAX  (417)  451-6408 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors,  stack¬ 
ers,  strappers,  labelers  and  inserters. 
Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed 
discount  prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


3  Muller-Martini  5-1  227S 

Inserters 

4  Ferag  single  gripper  conveyors 
200'  long  each 

Signode  MLN-2A 
Signode  MLEE 

1  Stepper  tying  &  inserting  machines 
1987 

2  Cheshire  quarter  folders 
and  labeling  machines 

Northeast  Industries  (213) 
256-4791 

MAILROOM 

Kansa  Model  320  2  into  1  inserter, 
can  be  seen  running.  $14,000. 

Bunn  tying  machines  1-$800, 
1  -$1  000 

Wesco  Graphics  (510)  443-2400 

McCAIN  NEWSPAPER  INSERTER 
Excellent  Condition.  Only  run  ONE 
NIGHT  a  week.  Loss  of  business  reason 
for  sale.  (201)  334-7600. 

ASK  FOR  Nils  Redmond. 


PUBLICATIONS  FOR  SALE 


MOM  &  POP  trader  needs  professional 
manpower  and  capital  to  fulfill  nation¬ 
al  franchise  potential.  (904) 
237-0045. 


NOW  ON  SALE 

1995  Editor  &  Publisher 
International  Year  Book 

To  order  your  copy  contact 
E&P’s  Circulation  Department  at 
(212)  675-4380. 


MAILROOM _ 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 

REMANUFAQURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFAQURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886 

RBWkNUFAaURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

~  USED  MAILROOM  EQUIPMENT  ~ 
Standlee  and  Associates,  Inc. 

(407)  273-5218  or  (800)  741-1937 


MISCELLANEOUS 


Compugraphic  ONE/65  front  end  sys¬ 
tem,  terminals;  two  8400  HS  typeset¬ 
ters;  3-station  MCSIOO  ad  system  with 
preview  screen;  LogeTek  16  RC  proces¬ 
sor.  Contact  Art  Graziano,  Hammond 
(La.)  Daily  Star,  (504)  345-2333. 


PRESSES 


ADD-ON  UNITS: 

•  Urbanite,  (1)  1100  series,  (2) 
1200  series,  (1)  500  series,  (1) 
1200  series  3  color,  (1)  600 
series  3  color 

•  Community,  (1)  SC- 1978  mfg,  (2) 
Community  1971 

•  Harris  N-845,  22  3/4"  (1974) 

BEd-CAMP,  INC. 

Tel:  (201)  492-8877 
Fax:  (201)  492-9777 


WE  BUY  Urbanite  Units  and  Folders  up 
to  1 ,000  series  and  News  King 
Unites.  No  Brokers. 

Multimedia  Supply,  Inc. 

(210)  725-4160  Fox  (210)  725-4260 

COLOR  KING  PRESS 
5  unit  installed  new  1988.  Brush  damp 
central  lubrication.  Cross  perf,  D.P. 

Wesco  Graphics  (510)  443-2400 


HARRIS  VI 5A  4  units  w/brush  damp 
H.D.  JF-15  folder,  can  be  seen  running. 
Wesco  Graphics  (510)  443-2400 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)552-1528  FAX  (404)552-2669 


MAN-Roland  Folders 
160  pages  -  double  out  -  22-3/4 
with  3  high  former  &  angle  bars 
Only  7  years  old 

8  Unit  Hoe  Colormatic  Press 
4  color  humps  -  3/2  folder  &  balloon 
8  40"  or  42"  RTPs 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 
Only  7  years  old 

Northeast  Industries  (213) 
256-4791 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800) 
356-4886  or  Fax  (816)  887-2762. 

CAa  US  —  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATA  BASE  MARKETING 
1  (800)  776-6397 

'  TELEMARKETING  PROFESSIONALS 
'The  paper  people'  specializing  in 
upgrades  and  stop  savers. 

Allan  Schreibman,  (313)  399-6100. 
When  a  stupid  man  is  doing  something 
he  is  ashamed  of,  he  always  declares  it 
is  his  duty. 

George  Bernard  Show 


CIRCULATION  SERVICES 


SAVE  MONEY  ON  POSTAGE 
GET  ACCURATE  COST  ANALYSES 
It's  easy  with  our  3541  computer  prog¬ 
ram.  Use  with  Excel/123  Windows  soft¬ 
ware  to  determine  postage  accurately, 
project  effects  of  changes  in  page  count, 
amount  of  advertising  and  more!  USPS 
approved  printout.  MAC/IBM  compati¬ 
ble.  (We  carry  most  PS  Mail  State¬ 
ments).  Call  or  Write  for  informa¬ 
tion:  Peter  Rader,  PO  Box  252, 
Greenwood  Lake,  NY  10925-0252, 
(914)  477-3212. 
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INDUSTRY  SERVICES 


CONSULTANTS 


URBANITE  PROBLEMS?  20+  years  ex¬ 
perience,  printing,  maintenance,  trouble 
shooting.  Also  carey  reels,  3  knife 
trimmers.  References.  (803)  224-4113. 


MARKETING  SERVICES 


INCREASE  REVENUE 
on  special  sections  or  regular  maga¬ 
zine  format  products.  Print  your 
product  on  our  heat  set  presses.  Fine 
selection  of  coated  paper  at  competitive 
rates.  Samples  available.  Call  today 
and  let's  discuss  how  our  services 
can  meet  your  needs.  Let  our  experience 
work  for  you. 

Able  Printing  Company 
Rodd  K.  Winscott 
(609)  663-8181 


MARKETING  SERVICES 


MARKETING  SERVICES 
Media  kits,  sales  promotion  and 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  for  newspap¬ 
ers.  Consulting  for  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 


COMMUNITY 

NEWSPAPER  DESIGN 

Future 

9612/351-0816 

360°  MARKETING  COMMUNICATIONS,  nc 


ACCOUNTING 


DIREaOR  OF  FINANCE 
Metro  paper  seeks  director  of  finance  to 
provide  affirmative,  aggressive,  and 
market-driven  leadership  to  financial 
operations.  Ideal  candidate  should 
hove  significant  manogerial  experience 
and  CPA.  This  is  an  attractive  oppor¬ 
tunity  in  terms  of  professional  growth 
ond  contribution  and  in  desirable 
geographical  setting. 

Please  send  resume,  includirrg  salary 
requirements,  to  Box  6477,  Editor  & 
Publisher. 

An  equal  opportunity  employer 


INVESTIGATIVE  REPORTERS  AND  EDITORS  (IRE) 

AND  THE  UNIVERSITY  OF  MISSOURI 

The  leading  educational  association  of  journalists,  based  at  the  nation's  first 
journalism  school,  is  seeking  a  management  team  to  lead  IRE  into  the  21st  cen¬ 
tury.  The  fastest-growing  organization  in  journalism,  IRE  offers  a  host  of  ser¬ 
vices  to  the  profession  and  is  expanding  efforts  to  train  journalists  in  the  use 
ot  computers  in  reporting.  If  you  have  proven  yourself  as  a  journalist  and  man¬ 
ager,  we  vrant  to  hear  from  you. 

EXECUTIVE  DIRECTOR,  We're  seeking  an  energetic  CEO  who  will  relish  helping 
other  journalists  worldwide;  oversee  a  half  million  dollar  budget;  manage  a 
crockerjack  staff  of  eight;  raise  funds;  oversee  development  of  raucational  pro¬ 
grams  and  publications;  plan  confererKes;  spread  the  ward  about  the  services 
of  IRE.  The  executive  director  reports  to  an  elected  volunteer  board  of  1 1  journal¬ 
ists.  A  seasoned  journalist  is  preferred  but  not  required.  The  ideal  candidote 
will  have  demonstrated  administrative  effectiveness;  a  master's  degree  or  equiv- 
olent  combination  and  experience;  and  well-developed  skills  or  organization 
and  communication.  If  you  know  about  using  computers  to  get  stories,  you  will 
hove  an  edge.  This  faculty  position  may  include  teaching,  and  enjoys  gener¬ 
ous  benefits. 

MANAGING  DIRECTOR,  institute  for  computer-assisted  reporting.  This 
hands-on  manager  will  hove  the  unique  opportunity  to  design  and  implement 
programs  to  train  journalists,  educators  and  students  in  computer- 
assisted  reporting.  These  programs  will  include  training  in  newsrooms; 
an  electronic  bulletin  board  for  journalists  and  journalism  organiza¬ 
tions  around  the  woHd  to  share  information;  a  newsletter  and  other  publica¬ 
tions;  a  library  of  government  databases;  advice  and  assistance  on 
manogement  and  technical  issues;  and  training  materials.  This  is  a  non¬ 
teaching  faculty  position.  The  ideal  candidate  will  have  a  strong  back- 
grouna  in  computer-assisted  reporting;  demonstrated  administrative 
effectiveness  in  journalism  or  academia;  an  entrepreneurial  spirit; 
a  master's  degree  or  an  ^uivalent  combination  of  education  and  experi¬ 
ence;  and  excdlent  communication  skills. 

IRE  is  a  nonprofit  educational  association,  founded  in  1975,  with  4,500  mem¬ 
bers  viroHdwide.  The  University  of  Missouri  is  one  of  the  Midwest's  largest  ed¬ 
ucational  institutions.  It  is  in  Columbia,  a  city  of  65,000  halfway  between  St. 
Louis  and  Kansas  City,  chosen  by  Money  Magazine  as  one  of  America's  most- 
livable  cities. 

As  affirmative  action/equal  oppartunity  employers,  IRE  and  the  University  of 
Missouri  encourage  minorities,  women  and  persons  with  disabilities  to  apply. 
Candidates  should  send  a  cover  letter,  resume  and  three  reference  letters  to 
Steve  Weinberg,  IRE/Journalism  Search  Committee,  100  Neff  Hall,  University 
of  Missouri,  Columbia,  MO  6521 1.  A  review  of  applications  will  begin  Oct.  1. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  alsa 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls, 
beams?  Unsafe  floors,  catwalks  and 
ladderways?  Dirty  oir  handling 
systems,  duct  work? 

Daijy  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 

PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1(800)  657-2110 


CLASSIFIED  ADVERTISING  DEADLINES 

IN  COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 
Friday  5pm  (EST)  8  days  prior  to  publication 


ADMINISTRATIVE 


HUMAN  RESOURCE  opportunity  in 
Arizona.  Daily,  weekly,  commercial 
printing  group.  Family  owned.  Follow¬ 
ing  helpful:  training,  safety,  OSHA, 
Workman's  Comp.,  testing,  hazard 
communications,  insurance,  benefits 
administration,  employee  relations 
and  salary  administration.  Send 
resume,  must  indicate  salary 
history,  and  references  to  Donovan  M. 
Kramer  Sr.,  President/Publisher, 
Casa  Grande  Valley  Newspapers  Inc., 
PO  Box  15002,  Casa  Grande,  AZ 
85230-5002. 


ADMINISTRATIVE 


POLISH  SPEAKING  PRESIDENT 
sought  for  Krakow  based  newspaper 
printing  company  with  second  plant  in 
Gdansk.  Privatized  1991,  profitable, 
400  staff.  Plants  run  Metroliner,  Urba¬ 
nites  (3),  72P's.  Printing  industry 
management  experience  a  must.  Salary 
open,  car,  options,  etc.  Fax  resume  to: 
(713)  528-3506. 


ADVERTISING 


ADVERTISING  DIREQOR 
Major  metropolitan  mid-west  newspaper 
is  looking  for  an  experienced  advertis¬ 
ing  executive  to  direct  all  activi¬ 
ties  of  the  newspaper  advertising  sales 
division. 

Primary  responsibility  will  be  to 
develop  a  highly  motivated,  talented, 
and  diverse  ao^ertising  team  of  approx¬ 
imately  280  employees.  Responsibil¬ 
ities  further  include  strategic  plan¬ 
ning  and  key  operational  decision¬ 
making.  This  person  will  play  a  key 
role  in  the  development  and  implementa¬ 
tion  of  new  sources  of  advertising 
revenue  and  will  understand  the  needs 
and  interest  of  our  advertisers,  readers, 
and  employees. 

The  successful  candidate  must  be  a 
dynamic  leader  who  believes  strongly 
in  a  team  effort  and  can  communicate  at 
all  levels,  both  within  and  outside  the 
organization  in  an  environment  of 
continuing  technological  evolution. 
Creative  and  energetic,  this  executive 
will  possess  the  ability  to  implement 
new  and  innovative  sales  and  marketing 
concepts.  It  is  essential  that  this 
individual  possess  a  broad-based 
business  perspective  and  hove  the  poten¬ 
tial  fo'-  further  growth  in  monagement. 

Minimum  qualifications  include  a 
Bachelor's  degree;  M.B.A.,  a  plus,  with  a 
concentration  in  marketing.  Fifteen 
years  of  odvertising  experience  is 
preferred.  A  proven  track  record  of  ac¬ 
complishment  in  advertising  leadership 
roles  in  medio-related  business 
activities  is  a  must.  Experience  in 
the  magazine  or  newspaper  industry  is 
advantogeous. 

We  offer  an  excellent  salary  and  an  ex¬ 
ceptional  benefits  package.  Qualified 
candidates  should  send  a  resume  along 
with  salary  history  and  current 
salary  requirements  to: 

Box  6437,  Editor  &  Publisher 
An  Equal  Opportunity  Employer 
M/F/D/V 


ADVERTISING 


ADVERTISING  OPERATIONS 
MANAGER 

Major  metropolitan  mid-west  newspaper 
is  seeking  a  creative,  hands-on  leader 
to  direct  the  activities  of  its 
Advertising  Operations  Department. 

The  Advertising  Operations  Department 
is  responsible  for  the  processing  of 
advertising  material  into  a  form 
used  to  produce  negatives  for  printing. 
Highly  technical  equipment  such  as  the 
Camex  Breeze,  Harris  Workstations, 
Scanners,  Macintoshes,  and  CSI 
terminals  are  used  in  the  production  of 
advertisements  and  creative  artwork. 
The  Advertising  Operations  Manager 
will  report  directly  to  the  Advertis¬ 
ing  Director  and  will  supervise 
approximately  90  employees  to  include 
managers,  supervisors,  clerical 
personnel,  and  artists  in  a  three  shift 
operation.  This  individual  will 
coordinate  the  daily  production  of  all 
advertising  materiaf  with  the  needs  of 
the  sales  staffs. 

Minimum  qualifications  include  a 
Bachelor  degree  in  Business  or  a 
related  technical  area  plus  five  years 
of  experience  in  newspaper  pre-press 
operations.  Technical  knowledge  of  the 
production  equipment  is  a  must.  The  suc¬ 
cessful  candidate  must  be  a  strong  team 
leader  with  excellent  interpersonal 
skills  and  be  able  to  communicate  at 
all  levels  of  the  organization. 

We  offer  an  excellent  salary  and  an  ex¬ 
ceptional  benefits  package.  Qualified 
candidates  should  send  a  resume  along 
with  salary  history  and  current 
salary  requirements  to: 

Box  6457,  Editor  &  Publisher 
An  Equal  Opportunity  Employer 
M/F/D/V 

FAST  GROWING  CHAIN  of  weekly 
newspapers  in  Queens,  NY  seeks  man¬ 
ager  for  classified  ad  department.  Strong 
telemarketing  and  training  skills  a 
must.  Call  Steven  Blank  at  (718) 
229-0300. 

TEXAS  DAILY  IN  40,000  circula¬ 
tion  size  range  is  taking  applica¬ 
tion  for  an  Advertising  Director. 
Newspaper  is  located  in  a  growing 
market.  Please  send  resume  and  salary 
requirements  to  Box  6475,  Editor  & 
Publisher. 
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ACADEMIC 


DEAN,  SCHOOL  OF  XXJRNAUSM 
AND  MASS  COMMUNICATION 

DRAKE  UNIVERSITY 
Drake  University's  School  of  Jour¬ 
nalism  and  Mass  Communication 
invites  applicants  for  the  position 
of  dean,  a  person  to  build  upon  the  exist¬ 
ing  strengths  of  the  School  and  Univer¬ 
sity,  drawing  upon  the  resources  of 
collegial  faculty  and  motivated 
students. 

The  successful  candidate  will  bring; 

-  Accomplishments  in  teaching,  scho¬ 
larship  and  administrative  service. 

-  The  Ph.D.  in  mass  communication  or  a 
related  field  and  a  record  meriting 
tenured  status  is  preferred.  We  will, 
however,  consider  candidates  without 
these  credentials  if  they  possess 
outstanding  accomplishments  and 
demonstrated  leadership  skills  with¬ 
in  the  prafession. 

-  An  awareness  and  appreciation  of  the 
opportunities  facing  Journalism  and 
Mass  Cammunication  in  the  21st 
Century,  including  the  impacts  of 
societal  and  technological  change. 

The  School,  University  and  Community 
of  Des  Moines  offer: 

-  A  diverse  undergraduate  program, 
which  enralls  more  than  1 5  percent  of  the 
University's  3,200  full-time  undergradu¬ 
ate  students  and  affers  a  strong  M.A. 

rogram.  The  School  was  reaccredited 
y  ACEJMC  in  1993. 

-  A  University  that  supports  School 
autonomy  and  traditionally  blends 
instruction  in  the  Arts  and  Sciences 
with  professional  study  in  Journal¬ 
ism  and  Mass  Cammunicatian,  Law, 
Pharmacy,  Education,  and  Business  and 
Public  Administration. 

-  An  academic  environment  that  em¬ 
phasizes  excellence  in  teaching. 

-  A  competitive  salary  ana  fringe- 
benefit  package. 

-  A  metropolitan  area  of  some  300,000 
people  that  serves  as  home  to  media  that 
include  the  Meredith  Corporation,  the 
Des  Moines  Register,  five  network- 
affiliated  television  stations,  TCI  of 
Central  Iowa  for  cable,  and  strong  ad¬ 
vertising  and  public  relations  communi¬ 
ties. 

Nominations  or  applications  should 
be  sent  to  Professor  Robert  D.  Wood¬ 
ward,  chair,  dean  search  committee. 
School  of  Journalism  and  Mass 
Communication,  Drake  University,  Des 
Moines,  Iowa  50311.  Applications 
should  include  a  letter  that  diKusses  the 
candidate's  administrative  and 
educational  philosophy — including  the 
criteria  listed  above — a  vitae,  and  the 
names  and  telephone  numbers  of  three 
references.  Committee  screening  of  can¬ 
didates  will  begin  October  8,  but  ap¬ 
plications  will  be  octively  pursued 
until  the  position  is  filled. 
Duties  as  dean  will  begin  July  1, 
1994,  or  sooner. 

Drake  University  is  an  Equal 
Opportunity/Affirmative  Actian 
Employer. 

God  may  forgive  your  sins-but  your 
nervous  system  won't. 

Alfred  Korzybski 


ADVERTISING 


CLASSIFIED  ADVERTISING 
MANAGER 

Memorial  Press  Group  seeks  a  Clas¬ 
sified  Advertising  Manager  to  deve¬ 
lop  and  direct  a  sales  staff  for  our  10 
weekly  community  newspapers.  Repor¬ 
ting  directly  to  the  Publisher,  this  posi¬ 
tion  requires  a  demonstrated  ability  to 
develop  innovative  and  customized  mar¬ 
keting  tools  which  produce  strong  sales 
results.  Market  share  aggressiveness, 
sales  training  and  strong  leadership  are 
key  elements  In  this  position.  The  ideal 
candidate  will  have  both  classified  tele¬ 
phone  and  outside  sales  experierKe  in 
competitive  markets,  possess  excellent  in¬ 
terpersonal  skills  combined  with  the  abil¬ 
ity  to  manoge  multiple  zones  and  de¬ 
velop  new  opportunities.  Qualified  can¬ 
didates  will  hove  a  strong  soles  and 
marketing  txxkground  in  classified  and 
newspaper  advertising.  Budgeting  expe¬ 
rience  and  knowledge  of  computer  sys¬ 
tems  a  must.  We  offer  a  comprehensive 
benefits  package.  If  you  meet  our  re¬ 
quirements  and  want  to  ploy  a  key  role 
in  helping  us  maximize  our  market  po¬ 
tential,  please  send  resume  with  cover 
letter  including  salary  history  in  confi¬ 
dence. 

Memorial  Press  Group 

9  Long  Pond  Road 
Plymouih,  MA  02360 
Attn:  Human  Resources 

ART/GRAPHICS 

ARTIST-DESIGNER 

Newly  redesigned  35,000  daily  seeks 
Macintosh  artist  with  copy  editing 
skills.  Freehand,  Quark  proficiency  a 
must.  Would  work  as  assistant  to 
graphics  editor  in  intensely  competi¬ 
tive  Northeast  Ohio.  Resume,  samples 
to  Patti  Ewald,  Graphics  Editor,  The 
Chronicle-Telegram,  PO  Box  4010, 
Elyria,  OH  44036. 

CREATIVE  SERVICES  MANAGER. 
Position  open  for  a  working  manager  of 
a  small  art  department  that  serves  both 
news  and  advertising  departments.  Ex¬ 
perience  with  newspaper  ad  layouts, 
special  sections  and  news  fronts 
layouts  and  news  graphics  a  must. 
Candidate  must  be  equally  versatile 
with  computer  art  as  with  board  art. 
Candidate  needs  to  have  manage¬ 
ment  experience.  We  are  a  medium  size 
daily  paper  located  in  the  South  East. 
Company  offers  good  salary  and  ben¬ 
efit  package.  Send  resume  and  salary 
requirements  to  Box  6466,  Editor  & 
Publisher.  Zone  3. 

THE  PALM  BEACH  POST  has  a  position 
open  for  a  quick,  experienced  informa¬ 
tional  graphic  artist. 

Must  hove  very  strong  informational 
graphic  skills.  Illustrations  a 
plus.  Macintosh  skills  must  include  Aldus 
Freehand,  Adobe  Illustrator,  Quark 
XPress.  Adobe  Photoshop  a  plus. 

Send  cover  letter,  samples  of  graphics, 
illustrations,  resume  and  references 
to: 

Lina  Lawson,  Art  Director 
The  Palm  Beoch  Post 
PO  Box  24700 
West  Palm  Beach,  FL  33416 
(407)  820-4451  between  lOam-noon 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST 

We're  laoking  far  an  experienced 
graphic  artist  with  daily  newspaper  and 
Macintosh  experience.  The  ideal  candi¬ 
date  will  hove  an  eye  for  design  and 
strong  illustration  and  inrofma- 
tional  graphic  skills.  Send  resume, 
references,  and  samples  of  illustra¬ 
tions,  graphics,  layouts  and  design 
to  Anne  Harpham,  Monaging  Editor, 
Honolulu  Advertiser,  PO  Box  3110, 
Honolulu,  HI  96802. 


GRAPHICS  PRO.  In  the  sleepy  little 
village  of  Little  Rock  in  the  state 
Bill  Clinton  made  famous  is  a  great 
newspaper  in  the  making.  If  you  can 
lead  a  small,  but  growing  graphics  staff 
to  greater  levels  we  want  to  talk  to  you. 
We  demand  high  quality,  state  or  the 
art  graphics,  and  we  will  give  you  the 
tools  you  need.  Our  newsroom  is  com¬ 
pletely  [Xjginated  now  including  color 
work.  If  you're  now  number  two  on  your 
graphics  staff  with  nowhere  to  go,  send 
us  the  best  clips  you  hove.  If  they're 
good  the  clips  will  go  to  the  top  for  re¬ 
view.  Send  resume,  clips  and  letter  to 
Rhonda  Owen,  Assistant  Managing 
Editor-Administration,  Arkansas  Demo¬ 
crat-Gazette,  PO  Box  2221,  Little  Rock, 
AR  72203. 

UNPAID  INTERNSHIPS  available 
in  Editor  &  Publisher's  Graphics/ 
Art  Department.  Zone  2  applicants  only. 
Please  send  letters,  resumes  to  Box 
6089,  Editor  &  Publisher.  No  phone 
calls,  please. 

CIRCUIATION 

37,000  plus  Texas  Daily  is  taking 
applications  for  a  Circulation 
Sales  &  Promotion  Manager.  News¬ 
paper  is  located  in  a  growing  market. 
Please  send  resume  and  salary  require¬ 
ments  to  Box  6480,  Editor  &  Publisher. 

^OFESSIONAL  CIRCULATOR  to 
assist  circulation  director  with 
sales,  service,  and  collections  for 
9,000  ABC  daily,  four  weeklies,  etc. 
Send  resume',  references,  and  salary 
requirements  to:  Donovan  M.  Kramer  Sr., 
President/Publisher,  Casa  Grande 
Valley  Newspapers  Inc.,  PO  Box  1 5002, 
Casa  Granoe,  AZ  85230-5002. 

STATE~CIRCULATION  TmNAGER 
Progressive  75,000  newspaper  in  zone  4 
seeks  experienced  circulation  manager 
to  lead  home  delivery  and  single  copy 
operation  in  the  state  area.  Candidates 
must  be  growth  oriented  and  possess 
strong  communication  skills,  know¬ 
ledge  of  personal  computers  and  ABC. 
Please  send  resume  and  salary  require¬ 
ments  to  Box  6483,  Editor  &  Publisher. 

THE  SAN  JOSE  MERCURY  NEWS,  a 
282  K  daily  Knight-Ridder  paper  located 
in  Narthern  California,  seeks  a 
TRANSPORTATION/REGIONAL  MAN¬ 
AGER,  with  previous  circulation 
management  experierKe,  preferably  in  a 
Teamster  Union  work  environment.  Ex¬ 
perience  with  transportation  logistics, 
agent  delivery,  independent  distribu¬ 
tors,  and  proven  track  record  of  success 
in  increasing  circulation.  Must 
possess  strong  administrative 
management  and  budgeting  skills.  BS 
in  Business  Adminsitration  or 
Marketing  is  preferred.  If  Interested, 
please  send  resume  and  salary  history 
to  Jaime  Naranjo,  Operations  Manager, 
SJMN,  750  Ridder  Park  Dr.,  San 
Jose,  CA  95190.  E.O.E. 


EDITORIAL 


ASSISTANT  EDITOR:Wordsmith 
with  people  skills  to  join  5-person 
newsroom  on  10,000  weekly.  Must 
have  excellent  grammar  skills,  solid 
news  judgment  and  an  eye  for  design. 
Knowledge  of  Quark  and  pagination  a 
plus.  Three-five  years  reporting,  one  year 
editing  experierKe.  Serxi  clips,  resume, 
samples  af  pages  you've  designed  to: 
Editor,  The  Inquirer  And  Mirror,  PO 
1 1 98,  Nantucket,  MA  02554. 

AM  METRO  is  seeking  a  proficient 
sports  copy  editor  with  experierKe  in 
page  design.  Job  includes  some  rim 
work,  as  well  as  2-3  nights  per  week 
laying  out  sports  section  and  oversee¬ 
ing  a  copy  desk  of  6-8  people.  Women 
and  minorities  are  highly  erKouroged 
to  apply.  Contact  Glen  Kemery,  Sports 
Editor,  Indianapolis  Star,  PO  Box 
145,  Indiortopolis,  IN  46206. 

ARTS  EDITOR-Award-winning  daily 
seeks  journalist  experienced  in  cover¬ 
ing  the  news  ond  feature  aspects  of  the 
arts  —  theater,  darKe,  music,  litera¬ 
ture,  visual  arts  and  arts  funding. 
Emphasis  is  on  writing  that  engages 
readers.  This  editor  writes  lead 
stories,  oversees  a  stable  of  communi¬ 
ty  reviewers,  and  coordinates  coverage 
with  a  popular-culture  tab  on  Fridays. 
Minimum  5  years'  experience.  Seixl 
resume,  clips  (stories  and/or 
sections  you  hove  edited)  and  references 
to  Kathleen  McCoy,  Features  Editor,  c/o 
Human  Resources,  Anchorage  Daily 
News,  PO  Box  149001,  Anchorage, 
AK  99514-9001.  The  AtKhorage  Daily 
News  is  an  Equal  Employment 
Opportunity  Employer.  MirK>rities  are 
erKouraged  to  appfy. 

ASST.  CITY  EDITOR 
Energetic  assistant  city  editor  to 
si^ervise  regional  coverage  in 
12-county  region  surrounding 
metro  area  of  1 25,000.  Must  have  pre¬ 
vious  editing  experierKe.  Sertd  resume 
and  samples  of  work  to  Soul  Shapiro, 
Editor,  Waterloo  Courier,  PO  Box  540, 
Wateikxj,  lA  50704. 

ASSISTANT  COPY  DESK  CHlS 
needed  for  mid-size  daily  newspaper  in 
West  Texas.  ExperierKe  required.  Pogi- 
nation  and  graphics  experierKe  a  plus. 
Send  resumes  and  layout  samples  to 
Kim  Kirkham,  News  Editor,  The  Odessa 
American,  PO  Box  2952,  Odessa,  TX 
79760-2952. 

AWARD-WINNING  paper  in  exciting 
and  livable  Puget  SourKi  area  seeks: 

LIFESTYLES  EDITOR  who  brings 
section  alive  as  well  as  pushes  enter¬ 
prise  for  1A.  Knack  for  spotting 
trerrds,  sharing  life  marKigement  tips, 
finding  local  voice  for  notional 
issues.  Proven  organizational,  super¬ 
vision  skills. 

GRAPHIC  ARTIST  who  sees  self  as 
visual  reporter.  Strong  Mac  skills 
needed  to  devise  logically  flowing 
infographics  and  attention-getting 
illustration.  Freehand  a  must.  Photo¬ 
shop,  Quark,  Pagemaker  a  plus. 

Contact  Human  Resources,  The  Olym¬ 
pian,  1 268  East  4th  Ave,  Olympia,  WA 
98507. 

BANKING  AND  REAL  ESTATE  weekly 
newspaper  in  Connecticut  seeks  energe¬ 
tic,  intelligent  reporter  who  can  fmd 
exciting  stories  in  grey  topics. 
Sabry  in  high  teens.  At  least  one  year 
experience  required.  Resume  and  clips  to 
Vincent  Valvo,  The  Commercial  Record, 
PO  Box  902,  South  Windsor,  CT 
06074. 
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BUSINESS  REPORTER 
Innovative  two-time  winner  of  notional 
award  for  excellence  located  in  a  center 
of  high  technology  and  international 
trade  seeks  a  writer  with  at  least  two 
years'  daily  experience.  Applicants  must 
be  skilled  in  hard  news  and  in-depth 
reporting;  background  covering  man¬ 
ufacturing  preferred.  Send  resume,  clips 
to  Dept.  E,  Rochester  Business  Journal, 
55  St.  Paul  St.,  Rochester,  NY  14604. 

BUSINESS  EDITOR 

The  Toledo  Blade  is  looking  for  a 
business  editor  to  oversee  and  direct 
staff  of  8  in  local  and  regional  cover¬ 
age.  Competitive  salary  and  benefits. 
Send  resume  and  cover  letter  to  Jo  Kerns, 
Human  Resources  Director,  The  Toledo 
Blade,  541  N.  Superior  St.,  Toledo, 
OH  43660 

BUSINESS  REPORTER 
The  Anchorage  Daily  News  is  looking 
for  an  experienced,  energetic  person  to 
join  on  award-winning  team  as  a  general 
assignment  business  reporter.  Five 
years  daily  newspaper  experience 
required;  must  be  inquisitive, 
perceptive  and  hard  driving.  Business 
journalism  background  helpful.  Send 
resume,  work  samples  and  reference  list 
to:  Anchorage  Daily  News,  Bill 
White,  Business  Editor,  c/o  Human 
Resources,  PO  Box  149001,  Anchor¬ 
age,  AK  99514-9001.  The  Anchorage 
Daily  News  is  an  Equal  Opportunity 
Employer.  Minorities  encouraged  to  ap- 

ply^ _ 

BUSINESS  REPORTER 

The  Cincinnati  Enquirer,  a  Gannett 
newspaper  of  2O0,OOO  circulation 
daily  and  360,000  Sundays  -  in  a  key 
business-news  town,  seeks  one  of  Ameri¬ 
ca's  leading  business  journalists 
for  its  consumer-products  beat,  which 
includes  Procter  &  Gamble.  The  Enquirer 
emphasizes  hard-news  enterprise  and 
sophisticated  business  reporting. 
Candidates  should  have  at  least  five 
years'  experience  as  a  business  writer 
for  0  major  metro  and  the  ideas,  energy 
and  talent  to  help  make  The  Enquirer  into 
one  of  America's  best  newspapers.  Send 
resume,  cover  letter  outlining  your 
goals  and  a  recent  week's  worth  of  clips 
to:  Jon  Talton,  Business  Editor,  Tne 
Cincinnati  Enquirer,  312  Elm  Street, 
Cincinnati,  OH  45202. 

The  Enquirer/Gannett  are  equal  oppor¬ 
tunity  employers  who  recognize  and  ap¬ 
preciate  the  benefits  of  diversity  in  the 
workplace. 

COPY  EDITOR 

The  Anchorage  Daily  News  is  looking 
for  a  talented  copy  editor  to  be  a  leader 
in  producing  our  main  news  sections. 
This  job  not  only  requires  good  edit¬ 
ing  and  headline  writing  skills  but 
also  ability  in  the  use  of  color, 
graphics  and  design.  A  minimum  of 
five  years  daily  editing  experience 
is  required.  Send  resume,  work  samples 
and  reference  list  to: 

Anchorage  Daily  News 
Jim  Mocknicki,  Copy  Desk  Chief 

c/o  Human  Resources 

PO  Box  149001 
Anchorage,  AK  99514-9001 


EDITORIAL 


FEATURES  EDITOR 

Gannett's  first  newspaper  (35,000 
daily/50,000  Sunday),  in  scenic, 
family-oriented  Finger  Lakes  area  of 
Upstate  New  York,  seeks  o  creative 
editor  who  can  bring  excitement  to  a 
features  section.  This  is  a  hands-on 
position  that  involves  planning, 
assigning,  editing  and  designing. 
Supervisory  experience  on  a  daiTy 
features  section  is  essential.  Send 
resume  and  a  recent  week's  features 
sections  to  Charles  Nutt,  Editor, 
Star-Gazette,  201  Baldwin  St.,  Elmira, 
NY  1 4901 .  The  Star-Gazette  and  Gan¬ 
nett  are  equal  opportunity  employers. 

COPY  EDITOR 

The  Daily  Star  needs  an  oggressive, 
enthusiastic  professional  Tor  its 
No.  2  newsroom  position.  Copy  editing 
and  organizational  skills  neces¬ 
sary.  Macintosh  and  pagination 
skills  helpful.  Contact  Managing 
Editor  Lil  Mirando,  Daily  Star,  PO 
Box  1 1 49,  Hammond,  LA  70404. 

COPY/LAYOUT  EDITOR 
Versatile,  creative  copy  editor  sought 
for  fast-paced  desk  at  60,000  circula¬ 
tion  New  Jersey-New  York  metro  area 
daily.  Strong  background  in  handling 
local  news  and  lifestyle  copy  and  writ¬ 
ing  accurate,  lively  headlines  is 
essential.  Applicants  must  show  an 
ability  to  design  pages  on  deadline, 
and  oe  able  to  step  into  any  desk  slot. 
Opportunity  for  advancement.  Send  res¬ 
ume  and  tear  sheets  to  Box  6478,  Editor 
&  Publisher. 

DESIGN  EDITOR 

We've  got  award  winning  photo  and 
graphics  departments  in  one  of  the  most 
competitive  newspaper  markets  in  the 
country.  But  we  need  an  editor  with 
vision  as  well  as  hands  on  skills  to 
bring  it  all  together.  The  editor  we're 
looking  for  will  have  at  least  5  years 
experience,  strong  management  skills 
and  be  able  to  envision  and  execute 
design  principles  as  well  as  roll  up 
their  sleeves.  Mac  experience  with  Free¬ 
hand  and  Quark  XPress  a  must.  Color 
experience  helpful.  We  are  a  7  day 
Gannett  newspaper  in  central  New 
Jersey  with  excellent  benefits.  Salary  ne¬ 
gotiable.  Send  resume  and  clips  to  the 
Courier-News,  PO  Box  6600, 
Bridgewater,  NJ  08807. 

EDITORIAL/POUTICAL 

CARTOONISTS: 

Editorial  cartoons  and  cartoonists 
needed:  Syndicated  columnist  is 
launching  another  column.  No  cartoon 
will  be  published  without  written 
permission.  If  accepted,  author  credit 
and  monetary  compensation  to  be  given. 
Send  copies  of  1-3  topical  editorial 
cartoons  along  with  brief  biography  or 
resume  to:  PO  Box  128,  Beverly  Hills, 
CA  90211. 

EDITORS  &  WRITERS  WANITd^ 
Monthly  bulletin  lists  200-I-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  PO  Box 
40550,  5136  MacArthur,  Washington, 
DC  20016;  (703)  506-4400. 

lEG  SPONSORSHIP  REPORT,  the 
woHd's  foremost  event  marketing  publi¬ 
cation,  seeks  experienced,  aggressive 
reporter.  We  pay  top  dollar  for  the  busi¬ 
ness  reporting  skills  and  vision 
needed  to  lead  our  biweekly  newsletter 
to  the  next  level.  Send  resume,  clips,  ref¬ 
erences  and  salary  requirements  to 
Editorial  Directar,  lEG,  213  W. 
Institute  PI.,  #303,  Chicago,  IL 
60610. 


_ EDITORIAL _ 

EDITOR  -  The  Congressional  Quarterly 
Weekly  Report,  a  news  magazine  on 
Congress,  legislation  and  poli¬ 
tics,  seeks  a  news  editor  to  manage  a 
section  of  the  magazine  and  to  super¬ 
vise  a  staff  of  three  to  four  beat  repor¬ 
ters.  The  preferred  condidote  will  have 
Washington  journalism  experience  and 
demonstrated  editing  and  supervisory 
skills.  The  job  involves  the  concep¬ 
tion,  development  and  packaging  of 
stories  and  graphics  for  an  audience  of 
public  policy  experts,  journalists 
and  academics.  Apply  to  David  Rapp, 
Assistant  Managing  Editor,  1414 
22nd  Street  NW,  Washington,  DC 
20037.  No  phone  calls,  please. 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
We're  looking  for  an  assistant  city 
editor  with  strong  editing,  planning 
and  organizational  skills.  Must  be 
able  to  develop  good  local  packages  and 
see  them  through.  Send  cover  letter, 
resume  and  clips  to  Anne  Harpham, 
Managing  Editor,  Honolulu  Advertiser, 
PO  Box  3110,  Honolulu,  HI  96802. 


COPY  EDITOR 

Work  for  a  14,000  daily  newspaper. 
Must  have  good  command  of  English 
and  journalistic  style  as  well  as  a 
willingness  to  work  night  hours.  Exper¬ 
ience  laying  out  and  designing  pages 
helpful.  Send  resume,  work  samples  and 
other  information  to  Shelly  Kulhanek, 
The  North  Platte  Telegraph,  PO  Box 
370,  North  Platte,  NE  69103. 


Use  the  Classified 
Ad  Pages  of 
E&P! 

E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used  equip¬ 
ment  you  want  to  sell,  discover  new  employment 
opportunities  and  hire  the  key  people  who  will 
make  your  newspaper  run. 

E&P  Classified  contains  up  to  10  pages  of  new, 
fresh  and  up-to-date  classified  listings  every  week  I 

Rates  and  order  form  are  in  this  section.  To  place 
your  classified  ad  call  212.675.4380,  or  mail  it 
to:  E&P  Classified  Department,  1 1  West  19th  St., 
New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  ADI 


EOT 


E&P  Classified 

...the  difference  is  in  the  results 
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EDITORIAL 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


EDITOR 

We  are  expanding  our  staff!  Rodale 
Books  has  openings  for  experienced  ed¬ 
itors  to  plan,  edit  and  oversee  staff-writ- 
ten  health  books.  Must  have  profession¬ 
al  writing  experience,  strong  line¬ 
editing  skills,  a  good  eye  for  detail 
and  the  ability  to  manage  and  develop 
in-house  writers.  A  strong  interest  in 
health,  fitness,  self-help  and  how-to  is  a 
plus.  Rodale  offers  a  creative,  healthy 
working  environment  and  excellent  be¬ 
nefits  —  401 K  plan,  no  smoking  pol¬ 
icy,  company-subsidized  food  service, 
fitness  center,  day-care  center  and  more. 
Editing  test  will  be  required.  Compe¬ 
titive  salary.  Located  in  Pennsylva¬ 
nia,  90  miles  from  New  York  and  60 
miles  from  Philadelphia.  Please  send 
cover  letter,  writing  clips,  resume  and 
salary  requirements  to: 

Personnel  Department  (EP-BE) 
Rodale  Press,  Inc. 

33  E.  Minor  Street 
Emmaus,  PA  18098 


_ EDtTORIAL _ 

GENERAL  ASSIGNMENT  REPORTER 

100K  NE  Ohio  PM  wants  an  experi¬ 
enced  reporter  who's  not  afraid  to  work, 
thrives  on  deadline  pressure,  appreci¬ 
ates  the  art  of  the  written  word,  under¬ 
stands  the  need  to  meld  words  and 
graphics  to  grab  the  reader's  attention, 
and  is  flexible  in  fielding  reporting 
assignments.  If  that  describes  you, 
sencT  a  cover  letter,  resume  and  work 
samples  to; 

Anthony  G.  Poglia 
Senior  Regional  Editor 
THE  VINDICATOR 
107  Vindicator  Square 
PO  Box  780 

Youngstown,  OH  44501-0780 
(No  phone  calls,  please.) 

GROWING  ~NEW  ENGLAND"  daily 
looking  for  experienced  sports  layout 
person.  Must  be  able  to  work  with  color 
and  graphics  and  do  some  writing.  No 
phone  calls.  Send  resume  and  samples 
to:  Donald  Mahler,  Sports  Editor,  Valley 
News,  Box  877,  White  River  Junction, 
VT  05001. 

GROWING  NEW  ENGLAND  DAILY  in 
the  beautiful  upper  Connecticut  River 
Valley  seeks  a  talented  editor  with  at 
least  two  years  of  experience  to  work 
with  an  able  local  news  staff.  Successful 
applicant  will  be  challenged  to  bring 
out  the  best  in  others  in  an  environment 
shaped  by  high  standards  of  reporting, 
writing  and  editing.  No  phone  calls. 
Send  resume,  clips,  editing  samples 
to:  Jim  Fox,  Editor,  Valley  News,  PO 
Box  877,  White  River  Junction,  VT 
05001. 

In  ^RCH  OF  SOUTHERN  EXPOSURE? 

One  of  the  best  small  newspapers  in 
Florida  is  looking  for  some  journalists 
to  join  the  team.  We  are  looking  for 
candidates  who  have  3  or  more  years 
experience  and  are  ready  to  take  the  next 
step  in  their  career. 

-  News  Editor  to  lead  copy  desk  toward 
better  editing  and  pagination. 

-  GA  reporter  to  cover  one  of  the  most 
competitive  areas  in  the  country. 

-  Government  beat  reporter 

-  Police  beat  reporter 

-  Entertainment  reporter 

-  Copy  Editor  with  strong  headline 
writing  skills;  Mac  experience 
helpful. 

Send  a  consecutive  week  of  your  current 
clips,  ond  3  clips  of  your  best  efforts 
to  Tom  Porter,  The  Tribune,  Fort  Pierce, 
FL  34954. 

MANAGING  EDITOR 
Aggressive,  colorful  Northeastern 
daily  seeks  No.  2  editor  for  newsroom 
to  edit  front  page  stories;  dream  up 
great  story,  photo  and  graphic  ideas; 
coach  staffers;  and  tie  all  the  pieces 
together.  The  ideal  candidate  has  strong 
planning  skills  and  is  the  editor  or 
monaging  editor  of  a  40,000-plus 
daily  who  is  ready  to  show  vdiat  he/she 
can  do  at  a  larger  paper.  Great  oppor¬ 
tunity,  with  good  compensation.  Resume, 
copy  of  your  paper  to  Box  6474,  Editor 
&  Publisher. 

REPORTER  for  strong  weekly.  Letter, 
resume,  clips  to:  Editor,  The  Fauquier 
Citizen,  Box  3430,  V/arrenton,  VA 
22186. 


MOVIE  CRITIC 

Seeking  film  expertise  plus  lively 
>writing,  proven  ability  to  do  reviews, 
rofiles,  analyses.  Tell  us  how  you'd 
reok  the  mold  and  make  our  movies 
coverage  the  most-talked  about  in  town. 
Send  cover  letter,  resume,  nonretumable 
clips  to:  Patricia  McMorrow,  Deputy 
Features  Editor. 

ASSISTANT  VISUALS  EDITOR 
Seeking  an  assistant  visuals 
editor  for  graphics,  responsible  for 
setting/maintaining  newsgraphics 
standards  for  the  paper.  We  are  looking 
for  a  person  vdto  is  willing  to  be  hands 
on,  yet  has  the  ability  to  direct  work 
flow  for  a  6-member  staff.  This  position 
was  created  through  a  reorganization  of 
the  visual  side  of  the  paper,  creating 
assistant  editor  positions  in  graphics,  de¬ 
sign  and  photo.  This  is  an  opportunity 
to  redefine  an  already  visually  literate 
Knight-Ridder  daily  located  in  the  Twin 
Cities.  Contact  Peter  Weinberger, 
Visuals  Editor. 

The  Saint  Paul  Pioneer  Press,  a 
Knight-Ridder  newspaper,  is  an  equal 
opportunity  employer;  women  and  mi¬ 
norities  are  especially  encouraged  to 
apply. 

Saint  Paul  Pianeer  Press,  345  Cedar 
St.,  Saint  Paul,  MN  55101. 

NEWS  EDITOR 

Mid-size,  seven-day,  AM  paper  in  Zone 
2  seeks  an  editor  with  top  supervisory 
and  technical  skills.  Must  be  able  to 
set  and  enforce  daily  standards  for 
copy  editing,  headlines  and  page 
designs,  while  also  planning  and 
monitoring  longer-range  staff  and 
product  improvements.  This  is  a  chal¬ 
lenging,  hands-on  position  that  offers 
opportunity  for  advancement.  Send  a 
resume  and  samples  of  your  work  to  Box 
6473,  Editor  &  Publisher. 


NEWS  LAYOUT/COPY  EDITORS  need¬ 
ed  at  suburban  Metro  near  NYC  (cir¬ 
culation  210,179  Sunday;  166,088 
daily).  Strong  editing,  layout  and 
headline-writing  skills  required; 
pagination  a  plus.  Minimum  one  year 
experience.  An  equal  opportunity  em¬ 
ployer.  Send  resume/clips  to  Laura 
Schwed,  Assistant  Managing  Editor, 
Gannett  Suburban  Newspapers,  1 
Gannett  Drive,  White  Plains,  NY  1 0^4. 


UNPAID  INTERNSHIPS  available 
immediately  in  Editor  &  Publish¬ 
er's  Research  Department.  Zone  2 
applicants  only.  Send  letters,  resumes 
to  6089,  Editor  &  Publisher.  No  phone 
calls,  please. 

SPORTS  LAYOUT  EDITOR 
Qualified  candidates  must  hove  color 
experience  at  a  medium  to  major  daily 
newspaper.  Experience  on  a  Sports 
Desk  is  essential.  E.O.E.  M/F/Vet/ 
Disabled.  Send  resume  and  clips  to  Box 
6394,  Editor  &  Publisher. 

SPORTS  WRITER  needed  to  cover  pro, 
college  and  local  beats  with  a  lot  of 
enterprise  mixed  in.  Looking  for  a  pro 
to  immediately  replace  a  pro.  Send 
clips  and  resume  to  Scott  Goldman, 
Sports  Editor,  The  Record,  501  Broad¬ 
way,  Troy,  NY  12181. 


E.O.E. 

EDITOR  wanted  for  mid-size,  full- 
color  7-day  in  Zone  5.  Solid  editing 
and  leadership  experience  is  impera¬ 
tive.  Ability  to  motivate  and  manage 
newsroom  staff  and  market  the  news  a 
must.  Salaried  position,  excellent  incen¬ 
tive  and  benefit  programs.  Send  letter  of 
application,  resume  and  references  to: 
Box  6470,  Editor  &  Publisher. 

ENTRY  TO  ^NIOR  JOBS  ifTjournal- 
ism,  writing.  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full¬ 
time,  temporary,  internships  and  free¬ 
lance.  For  free  newsletter  call  (310) 
326-2661. 

EXPERIENCED  EDITOR,  work  with 
words,  pictures,  graphics,  pagination 
knack,  appreciation  (or  business  news 
and  community  news,  as  well  as  wire 
and  city  council.  Directing  staff  impor¬ 
tant.  Must  have  professional  skills 
and  background,  as  well  as  being  good 
communicator.  Please  send  resume', 
salary  requirements,  and  references  to 
Donovan  M.  Kramer  Sr.,  President/ 
Publisher,  Casa  Grande  Valley  News¬ 
papers  Inc.,  PO  Box  15002,  Casa 
Grande,  AZ  85230-5002. 

EXPERIENCED  COPY  EDITOR 
Send  resume,  cover  letter  and  examples 
of  work  to  Fran  Smith,  Editor,  The  Island 
Packet,  PO  Box  5727,  Hilton  Head 
Island,  SC  29938  (No  phone  calls, 
please). 

FREELANCERS  FOR  DAILY  busing 
tips  (60-100  words)  on  management, 
money,  taxes,  time  savers,  IRS,  new 
products,  banking,  travel,  health, 
science,  service,  training,  stress 
and  telephone  techniques.  $5  each. 
1984  Hwy  95,  Suite  "A",  Riviera,  AZ 
86442.  FAX  (602)  855-7996. 

MANAGING  EDITOR 
14,000  daily,  afternoon  and  Sunday, 
needs  a  leader  for  our  newsroom.  Send 
resume,  clips,  references  and  current 
salary  to  Maurice  Williams, 
Publisher,  Kinston  Daily  Free  Press, 
Box  129,  Kinston,  NC  28502  or  FAX 
(919)  527-8838. 
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MANAGING  EDITOR 

NEW  YORK  STATE 

CONSERVATIONIST 

The  New  York  State  Department  of  Environmental  Conservation  is 
seeking  a  Managing  Erjitor  to  direct  the  publication  and  business 
management  of  The  Conservationist,  a  4-color  magazine  about 
the  environment  and  natural  resources. 

Minimum  qualifications  for  provisional  appointment: 

1 .  A  Bachelor’s  degree  and  5  years  of  writirra  experience,  3  years 
of  which  must  have  been  as  a  Managing  Editor  of  a  publication 
primarily  concerned  with  conservation  or  related  natural 
resources;  or 

2.  A  Bachelor’s  degree  including  or  supplemented  by  12  semester 
credit  hours  in  natural,  physical,  ^plied  or  environmental  science 
or  engineering  and  5  years  of  writing  experience,  3  years  of 
which  must  have  beeh  in  a  Managing  Editorial  capacity. 

Strong  background  in  art  direction  and  4-color  magazine  production 
is  desirable. 

Starting  salary:  $44,803. 

Applicants  should  submit  a  resume  no  later  than  August  30, 1993  to; 

NYS  DEPARTMENT  OF 
ENVIRONMENTAL  CONSERVATION 

Bureau  of  Personnel,  Room  100 
50  Wolf  Road,  Albany,  NY  12233-3010 

New  York  Slate  is  an  Alfirmalive  Action/Equal  Opportunity  Employer 
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NIGHT  MANAGING  EDITOR 
The  Bakersfield  Californian  seeks 
Night  Managing  Editor,  a  new  posi¬ 
tion,  to  oversee  late  news  gathering, 
processing  and  production,  and  to  lead 
conversion  to  pagination.  Must  be 
strong  in  design,  well-versed  in  tech¬ 
nology  and  have  strong  commitment  to 
planning  and  deadlines.  Also  needs 
supervisorial  skills  to  direct  night 
crews  in  news  and  composing 
rooms.  Qualified  applicants  should 
reply  to  Nancy  Manes,  Human  and  Or¬ 
ganizational  Development,  The 
Bakersfield  Californian,  PO  Bin  440, 
Bakersfield,  CA  93302.  FAX:  (805) 
395-7484,  EEO/MF/H. 


HELP  WANTED 


EDITORIAL 


WANTED:  D.C.-or  NYC-based,  full- 
time  reporter  to  cover  multimedio 
applications  in  tbe  global  telecommu¬ 
nications  business  for  weekly  TV  news 
magazine.  Excellent  knowleclge  of  com¬ 
puter, TV  and  cable  required;  financial, 
technology  knowledge  a  plus.  3-5  years 
newspaper  and/or  news  weekly  back¬ 
ground  preferable.  Send  resume/raw 
copy  samples/clips/ references  to  Box 
6482,  Editor  &  Publisher. 


REPORTER  -  We're  looking  for  a  general 
assignment  reporter  who  con  find  a 
good  story  and  tell  it  well.  We  need 
someone  who  is  adept  at  both  watch¬ 
dogging  government  and  writing 
snappy  features.  This  is  a  full-time,  tem¬ 
porary  position  that  ends  Dec.  31.  The 
Free  Lance  is  an  aggressive  5-clay  pa¬ 
per  that  has  been  judged  one  of 
Californio's  best  small  dailies.  We  are 
located  in  a  growing  community  that  is 
about  an  hour  away  from  the  A^nferey 
Bay  and  San  Francisco  Boy  areas.  Send 
cover  letter,  resume  and  clips  to  Mark 
Paxton,  Executive  Editor,  The  Free  Lance, 
PO  Box  1417,  Hollister,  Calif.,  95024. 


RESEARCHER 

The  Chicago  Tribune  has  an  excellent 
career  opportunity  for  on  Information 
Researcher  in  its  Editorial  Informa¬ 
tion  Center.  You  will  work  with  on-line 
data  bases,  published  material,  and 
other  resources  to  provide  high  quality 
information  on  deadline  to  Tribune 
reporters  and  editors.  You  also  will  be 
working  in  the  photo  collection  and  data 
base  preparation  areas.  You  must  be 
self-starter  vrho  can  handle  multiple  high- 
priority  projects  ond  work  well  with  a 
team.  Some  weekend  and  holiday  work. 
Daytime  hours,  but  you  must  be  willing 
to  work  evenings  or  overnight  if 
assigned.  The  qualified  candidate 
should  possess  a  college  degree,  vrork- 
ing  knovdedge  of  PCs  and  majar  news 
data  bases,  extensive  knovdedge  of  cur¬ 
rent  events,  and  2  years  experience  in 
a  fast-moving  special  library.  Competitve 
salary  and  comprehensive  benefits 
packoge.  Resume  to  John  Jonsson,  Room 
400,  Chicago  Tribune,  435  Michigan 
Avenue,  Chicago,  IL  6061 1 . 


SLOT/LAYOUT  EDITOR 

The  Miami  Daily  Business  Review 
seeks  on  editor  to  draw  pages  and  super¬ 
vise  a  five-person  copy  desk.  The  abil¬ 
ity  to  design  vibrant  layouts  and  exer¬ 
cise  deft  management  is  a  must.  The 
Daily  Business  Review  is  a  scrappy 
five-day-week  tabloid  with  a  reputation 
for  ambitious,  quality  journalism 
Reply  to  Lynne,  Miami  Daily  Busi 
ness  Review,  100  NE  7th  Street,  Miami 
FL  33132. 


SPORTS  COPY  EDITOR:  A  7  day  AM 
in  northern  Illinois  needs  on  experienced 
desk  person  to  edit  sports  copy,  write 
headlines  and  design  pages  und^  dead¬ 
line  pressure.  Should  nave  extensive 
experience  with  Macintosh.  Send  resume 
and  tearsheets  to  Box  6484,  Editor  & 
Publisher. 


EDITORIAL 


TEXAS  DAILY  is  taking  applica¬ 
tions  for  Editor  for  our  planned  Span¬ 
ish  Language  Weekly.  Must  be  capable 
of  trandation,  layout  and  editing  of  new 
product.  Small  staff  to  start.  Newspap¬ 
er  is  located  in  a  growing  morket. 
Please  send  resume  and  salary  require- 
iTients  to  Box  6479,  Editor  &  Publisher 


SPORTS  COPY  EDITOR/REPORTER. 
50,000  daily  in  Big  Ten  town  seeks 
experienced  journalist  to  hondle  desk 
and  reporting  duties.  Candidates 
should  be  able  to  lay  out  pages  creative¬ 
ly,  edit  copy  for  conciseness,  clari¬ 
ty  and  style,  write  sharp  headlines, 
report  beyond  the  game  story  and  sim¬ 
ple  feature.  Mac,  Quark  experience 
helpful.  Coverage  duties  include  high 
school,  some  college.  Send  resume,  vrrit- 
ing  and  design  samples  to  John  Beck, 
Managing  Editor,  The  News-Gazette, 
1 5  Main  St.,  PO  Box  677,  Champaign, 
IL  61820.  No  phone  calls. 


SPORTS  EDITOR 
Are  you  a  creative,  high-energy,  detail- 
oriented  editor  with  supervisory  exper¬ 
ience  on  a  daily  sports  section? 
Gannetf  s  first  newspaper  (AM,  35,000 
daily/50,000  Sunday),  in  scenic, 
family-oriented  Finger  Lakes  area  of 
Upstate  New  York,  seeks  on  editor  who 
has  demonstrated  that  he  or  she  knows 
how  to  get  the  best  out  of  every  staffer 
and  every  inch  of  space  to  produce  and 
exciting  sports  section.  High  school 
teams,  auto  racing.  Class  A  baseball 
arKi  college  hockey  are  our  key  sports. 
Send  your  resume  and  a  recent  week's 
sports  sections  to  Charles  Nutt,  Editor, 
Star-Gazette,  201  Baldwin  St.,  Elmira, 
NY  1 4901 .  The  Star-Gazette  and  Gan¬ 
nett  are  equal  opportunity  employers. 


SPORTS  EDITOR 

The  York  Dispatch/Sunday  News, 
40KPM/90KS  in  southcentral  Pa., 
seeks  a  sports  editor  with  a  vision 
for  all  a  PM  sports  section  can  be,  a 
passion  for  preps,  and  a  belief  In  coach¬ 
ing  in  the  office  as  vrell  as  on  the  field. 
Send  copies  of  your  current  section, 
resume,  and  letter  on  how  to  reach  readers 
1 8  hours  after  the  game  to:  Deena  Gross, 
Managing  Editor,  The  York  Dispatch, 
PO  Box  2807,  York,  PA  17405. 


SURPRISE  US 
We  already  know  you  ore  Mac-literate, 
familiar  with  pagination,  a  star  at 
layout,  respectful  of  words,  driven  to 
serve  the  reader,  passionate  about  your 
work  and  a  team  player. 

Tell  us  what  we  don't  know.  Show  us, 
too.  We're  filling  a  design  desk  posi¬ 
tion  thaY s  open  because  of  promotions 
Send  a  one-page  resume  and  wark 
samples  to: 

Lynn  Alexander 
Design  Desk  Chief 
The  Vindicator 
PO  Box  780 
Youngstown,  OH  44501 


SYNDICATED  COLUMNS 
needed.  All  types.  Coll 
1  -904-492-7249  for  info. 


The  Shelbyville  (Indiana)  News,  a 
progressive,  award-winning  1 1 ,500 
circulation  PM  doily  wants  a  senior 
reporter/city  editor  with  5-6  years 
daily  newspaper  experience.  Candidate 
must  be  creative,  detail-oriented,  able 
to  motivate  and  direct  staff,  have  a 
strong  editing  and  writing  back¬ 
ground,  be  passionate  about  local 
issues,  coordinate  and  do  in-depth 
reporting  and  know  how  to  be  reader 
friendly.  Send  letter,  resume,  clips  and 
at  least  6  references  to:  Scarlett  Syse, 
Editor,  The  Shelbyville  News,  PO  Box 
750,  Shelbyville,  IN  46176. 


EDITORIAL 


THE  CHARLOHE  OBSERVER  has  an 
mmediote  opening  on  its  Features  de¬ 
sign  desk.  We  have  12  features  sec¬ 
tions  and  we're  looking  for  a  page  de¬ 
signer  with  vision,  creativity  and  good 
news  judgment.  Someone  vdio  can  make 
pages  sing  and  inspire  artists  and  photo¬ 
graphers  to  do  their  best  work.  Someone 
who  can  work  with  a  talented  staff  of 
writers  and  editors  as  a  team. 
Candidates  should  have  3-5  years  of  ex¬ 
perience;  knowledge  of  Quark  XPress, 
Freehand  and  Photoshop;  strong  typog¬ 
raphy  skills  and  sensitivity  to  pho¬ 
tographs;  be  an  effective  communicator 
and  facilitator. 

The  Charlotte  Observer  is  a  250,000 
circulotion  daily,  300,000  Sun¬ 
day,  and  is  located  in  the  piedmont 
area  of  North  Carolina,  equally 
distance  from  beaches  and  mountains. 
Our  photo  staff  has  won  numerous  o- 
vAjrds  from  NPPA,  and  state  and  re¬ 
gional  associations.  Our  art  department 
is  tap  notch  and  we  are  very  close  to  be¬ 
ing  paginated. 

Applicants  should  respond  with  resume 
and  references  and  samples  af  your 
work  to: 

Jack  Russell 

The  Charlotte  Observer 
PO  Box  30308 
Charlotte,  NC  28232 
E.O.E.  M/F 


THE  OREGON  NEWS-LEADER  is  a  new, 
general-interest  statewide  weekly  with  a 
strongly  conservative  opinion  sec¬ 
tion.  We  anticipate  soon  needing 
(1)  an  experienced  copy  editor  who  is 
also  skilled  at  page  layout  ond  head¬ 
line  writing,  and  preferably  with  pagi¬ 
nation  experience,  and  (2)  an  experi¬ 
enced  reporter  to  do  a  mix  of  hard  news 
and  sports  stories.  Send  resumes  to:  John 
Fortmeyer,  Editor,  Oregon  News-Leader, 
PO  Box  25183,  Portland,  OR  97225. 


WE'RE  SEEKING  a  city  editor  to 
inspire  a  staff  of  seven  newshounds  at  the 
same  time  he  or  she  rides  herd  on  them, 
someone  hungry  to  keep  an  award-win¬ 
ning  1 7K  daily  at  the  tap  of  its  gome 
and  help  it  break  new  ground.  Send  re¬ 
sume  to  ME,  The  Citizen,  Auburn,  NY 
13021. 


WRITER 

Immediate  opening  in  the  Health  Books 
Division  of  Rodale  Press  for  a  writer 
with  experience  in  health  writing, 
fitness  and  self-help.  The  ideal  condi 
date  should  possess  a  clear,  effective 
writing  voice,  hove  strong  researching 
capabilities,  be  able  to  make  dead 
lines,  keep  up  with  trends  in  health,  and 
have  creative  ideas  for  ways  to  ap¬ 
proach  and  present  health  issues 
Writing  test  required.  Salary  is  competi¬ 
tive.  Rodale  is  situated  in  Pennsyl¬ 
vania,  90  miles  from  New  York  Cil) 
and  60  miles  from  Philadelphia.  It  of¬ 
fers  a  creative,  healthy  working  envi 
ronment  and  excellent  benefits  —  com 
pony  subsidized  food  service,  o  fitness 
center  that  is  free  to  employees  and  thei 
families,  a  day-care  center,  superior 
health  benefits  and  40 IK  plan,  and  a 
company-wide  no-smoking  policy 
Please  send  cover  letter,  resume,  sam¬ 
ples  of  published  work  and  salary  re 
quirements  to: 

Personnel  Department  (EP-BW) 
RODALE  PRESS,  INC. 

33  E.  Minor  Street 
Emmaus,  PA  18098 

E.O.E. 


MARKETING 


MID  SIZE  TEXAS  DAILY  is  taking 
applications  for  o  Morketing/ 
Promotion  Manager.  Newspaper  is 
located  in  a  growing  market.  Please 
send  resume  and  salary  requirements  to 
Box  6481,  Editor  &  Publisher. 


PHOTOGRAPHY 


TOP  SHOOTER  SOUGHT  for  news, 
sports,  feature  and  advertising 
photography.  32,000  daily  in  south- 
central  Indiana.  Mostly  color,  with 
strong  local  news  orientation.  Minimum 
one  year  daily  newspaper  experience, 
digital  experience  strongly  preferred. 
Send  letter,  resume  and  slide  portfolio 
to:  Personnel  Director,  The  Herald- 
Times,  PO  Box  909,  Bloomington,  IN 
47402. 


PRODUCnON/TECH 


COMPOSING  AAANAGER 

Composing  A4anager  for  30,000  circu¬ 
lation  daily  located  on  Florida's 
east  coast.  Candidates  must  have 
prior  managerial  experience;  responsi¬ 
ble  for  managing  a  staff  of  20  and  a 
Harris  pagination  system.  Please 
send  resume,  with  salary  requirement,  to 
Byron  Gray,  Press-Journal,  PO  Box 
1268,  Vero  Beach,  FL  32961. 


NEWSPAPER  PRODUaiON  MANAGER 
needed  by  group  of  25  weeklies  in  grow¬ 
ing  Midwest  market.  Tatal  responsibili¬ 
ty  for  pre-press  and  technical  opera¬ 
tions  in-house  and  oversee  printing 
out-of-house. 

OUR  REQUIREMENTS: 

*  At  least  3-5  years  newspaper  supervis¬ 

ory  experience. 

*  Strong  organizational  and  training 
skills. 

*  Possess  thorough  and  current  know¬ 

ledge  of  Mac-based  frant  ends; 
Quark  and  extensions  software. 

*  Web  offset  printing  experience. 

*  Heavy  color  printing  and  color  prep 

bacKground. 

*  Track  record  of  good  cost  management 

practices. 

*  Success  in  achieving  high  standards 

of  quality. 

YOUR  OPPORTUNITY: 

*  Good  pay  and  benefits. 

*  Chance  to  make  real  impact  in  young, 

growing  company  in  need  of  profes¬ 
sional  direction. 

*  Advance  with  a  growing  and  diversify¬ 

ing  company. 

*  Life  in  a  solid,  clean,  and  growing 

metropolitan  community. 

Send  resume,  salary  history  to: 

Box  6467,  Editor  &  Publisher. 

PRODUaiON  DIREQOR 
The  Purdue  Exponent,  an  independent 
student  newspaper,  needs  a  full-time  de¬ 
partment  head  to  supervise  composing 
and  press  work  (we  operate  a  Goss 
Community  offset  press).  Ideal  candi¬ 
date  will  hove  Macintosh  computer  ex¬ 
perience  including  application  programs 
like  Quark  XPress  and  Photoshop.  The 
director  oversees  computer  systems, 
quality  control  and  supervises  staff  of 
eight  part-time  students.  Flexibility  a 
must;  mechanical  and  technical 
skills  necessary.  By  Aug.  31,  write 
Pat  Kuhnie,  Publisher,  The  Purdue  Expo¬ 
nent,  PO  Box  2506,  West  Lafayette,  IN 
47906-0506. 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1993 


POSITIONS  WANTED 


LINE  ADS 

1  week-$7.50  per  line 

2  weeks-S6.60  per  line,  per  issue. 

3  weel<s-$5.75  per  line,  per  issue. 

4  weeks-$4.95  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S3.95  per  line 

2  weeks-$3.25  per  line,  per  issue. 

3  weeks-$2.75  per  line,  per  issue. 

4  weeks-  $2.55  per  line,  per  issue. 


Add  $8  00  per  insertion  for  box  service.  Add  $4.50  per  insertion  for  box  senrice. 
Count  os  on  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  $90;  2  to  5  times,  $85; 
6  to  13  times,  $80;  14  to  26  times  $75;  27  to  52  times  $70, 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Company. 


Classification _ 

Authorized  Signature 


No.  of  Insertions: _ Amount  Enclosed:  $ _ 

EditorS’Publisher 

1 1  West  19th  Street,  NY,  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1259. 


ADMINISTRATIVE 


GM/AD  DIRECTOR  -  professional 
executive,  willing  to  moke  sacrifices 
to  get  results,  strong  in  marketing,  ad 
promotions,  soles  ora  budget  planning 
seeks  challenging  positran  with  a 
paper  or  group  vrho  needs  a  results  driv¬ 
en  team  (Saver.  Zones  6-7-8-9.  Respond 
to  GM-Ad  Pro,  341 0-F  La  Sierra  Ave., 
No.  171,  Riverside,  CA  92503. 


CIRCULATION 


CIRCULATION  Zone  Manager,  1 5  years 
experience  with  large  metra.  Self  moti¬ 
vated  with  excellent  sales  and  customer 
service  record.  Home  delivery  and 
single  copy  experience.  Reply  to  Box 
6465,  Ecfitor  &  PuUisher. 

CIRCULATION  PROEE^^NaT 
Self  motivated,  aggressive  revenue 
producer  over  25  years  experience  - 
Home  delivery  -  Single  copy  sales  at 
major  metropolitan  publication.  Seeking 
middle  management  position  with  op¬ 
portunity  for  advancement. 

Call  Joe  1516)  679-8549 

SALES  MANAGEMENT,  40  year  old  with 
Masters.  20  years  management  exper¬ 
ience  as  Promotion,  Home  Delivery, 
Crew,  Store,  and  Telemarketing  Sales. 
Looking  for  company  that  rewards  -  mo¬ 
tivated  driven  team  player.  Box  6458, 
Editor  &  Publisher. 


AWARD-winning  business  writer  wants 
to  put  her  sto^-breaking  skills  to 
work  for  1(X),(X)0-plus  paper/maga- 
zine.  B.A.  in  economics.  Can  sift  through 
financial  data  and  SEC  documents  to 
find  the  real  story.  Expertise  in  bank¬ 
ing,  real  estate,  insurance  and  busi¬ 
ness  law.  Sleuthing  skills  include 


COLLEGE  GRADUATE  seeks  entry-level 
sports  writer  position.  Two  years  exper¬ 
ience  on  college  paper,  with  2  years 
additional  experience  on  mid-sized 
daily.  Will  relocate.  Call  Keith 
(313)  395-7215. 

COPY  EDITOR  and  layout  man.  Big 
daily  experience.  PO  Box  1 90693, 
Mobile,  AL  36619. 

SPORTS  WRITER  has  4  years  recent 
work  in  high  school  and  college.  De- 
pefKlable  ond  eager  for  Zones  2,  5,  9. 
Call  Kim  at  (602)  296-4631. 


EDITORIAL  WRITER  with  politics 
and  government  reporting  back¬ 
ground.  Now  running  public  policy 
nevrsletter  but  wants  editorial  writing  slot 
to  confront  big,  activist  government.  Pro 
free  enterprise,  strong  defense,  tradi¬ 
tional  values,  limited  government. 
Call  Jim  (415)  387-0770. 

HARDWORKING,  talented  Zone  9 
editor;  award-winning  reporter,  seeks 
new  challenge;  now  at  60,000  chain. 
Proven  leader,  teacher,  and  motivator; 
big  on  local  news,  problem-solving.  Lets 
talk;  You'll  hire  me.  Box  6476,  Editor 
&  Publisher. 

LONDON-BASED  consultant  with  MBA 
and  Jaumalism  degree  seeks  writing 
assignments  in  UK  and  Europe,  focus¬ 
ing  on  business,  economics,  trode  and 
finance.  Experience  in  government 
statistics,  business  and  public 
affairs.  Phone  Barbara  Etzel  at 
44-71-244-8657,  or  write  5  Moscow 
Mansions,  224  Cromwell  Rd.,  London 
SW5  OSP. 

STATEHOUSE  REPORTER/EDITOR  seeks 
Chicago-area  move;  adept  at  local, 
state  politics;  business,  consumer, 
human-interest  features;  phatography; 
layout.  Fluent  in  PR  ,  Media  Liaison, 
Ad  copy.  Eager  to  dig,  able  to  cope. 
Diane  (217)  524-0306  or  668-2424. 

WHAT  HAS  58M  ppl,  eco.  chaos,  au- 
ihoritarions,  feud  w/  Russia,  nukes  & 
scant  coverage?  Going  to  Ukraine:  seek 
strings/freelarKe.  Reply  to  Box  6455, 
Editor  &  Publisher. 


I  DON'T  accept  the  accepted  explanan- 
tians.  I  find  out.  Special  writer 
available  for  international  and  local 
features,  interviews,  backgrounders. 
Tel.  (310)  457-1427,  FAX  (310) 
457-()91 1 .  Tina  Forde/Forde  News 
Service/28128  Pac.  Cst.  Hwy., 
#  195/Malibu,  CA  90265. 


PRODUCnON/TKH 


BROAD  BASED  A4ANAGER  in  the  prin^ 
ing  and  publishing  industry.  Over  20 
years  management  experience,  interes¬ 
ted  in  relocation  any  area.  Large  or 
medium  organizations.  Positions  include; 
Production  AAanoger,  Composing  Room 
Supervisor.  Experience  in  wage  nega- 
tiations.  Knowledge  Camex,  hWintosh 
and  other  software  packages.  Call  Neal 
(908)  422-9839  or  write  to  Box  6485, 
Editor  &  Publisher. 
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THE  BRAVE  NEW  WORLD  OF  MEDIA 


MOST  PEOPLE  IN  information  busi¬ 
nesses  already  know  about  Cox  News¬ 
papers’  alliance  with  BellSouth  to  pro¬ 
vide  a  merged  classified  and  yellow 
pages  product  in  Atlanta  and  about 
Cox’s  affiliation  with  the  Prodigy  ser¬ 
vice  to  bring  newspaper  resources  into 
an  on-line  format. 

More  about  all  that  later.  First,  let  us 
take  a  broader  look  at  what  is  happen¬ 
ing  in  the  world  of  communications. 

From  all  the  bells  and  whistles  I  am 
hearing,  it  sounds  like  a  big  steam  lo¬ 
comotive  is  just  about  to  leave  the  sta¬ 
tion  with  a  lot  of  passenger  cars  and 
freight  cars  dragging  behind.  God 
knows  the  would-be  passengers  are 
scrambling  to  get  on  board  —  even  the 
most  laggard  of  travelers,  us  ink- 
stained  wretches  in  the  newspaper 
business. 

I  have  never  seen  such  a  rash  of 
mergers  and  acquisitions  in  a  given 
business  segment  as  we  have  been  see¬ 
ing  lately  in  the  electronic  information 
industry.  The  acquiring  and  merging 
and  joint  venturing  has  approached  fa¬ 
naticism. 

Here  is  how  I  understand  what  has 
happened  in  the  past  12  months  or  so. 
All  of  us  have  learned  an  important 
lesson  about  the  future  of  electronic 
information  systems.  The  lesson  is: 
You  can’t  do  it  all  by  yourself. 

First,  let  us  talk  about  some  big  play¬ 
ers  and  what  they  have  learned  lately. 

Everybody  in  this  room  could  sail  off 
into  rich  retirement  if  we  had  1%  of 
the  money  the  regional  Bell  operating 
companies  (RBOCs)  have  spent  in  the 
past  decade  fighting  U.S.  District  Judge 
Harold  Greene  and  lobbying  Congress, 
state  legislatures  and  utility  commis¬ 
sions.  It  has  cost  a  fortune  for  the 
phone  companies  to  free  themselves  to 
enter  the  publishing  business. 

Well,  Judge  Greene  was  taken  out  of 


(Easterly  is  president  of  Cox  News¬ 
papers  .  This  is  an  edited  version  of  his 
keynote  speech  July  21  to  the  Interactive 
Services  Association  meeting  in 
Toronto.) 


the  game  and  sent  to  the  showers  a 
long  time  ago,  but  the  RBOC  publish¬ 
ers  have  yet  to  hit  their  first  home  run. 

I  would  submit  to  you  that  the  rea¬ 
son  is  simple.  Except  for  the  yellow 
pages,  the  phone  companies,  with  all 
their  money  and  talent,  are  not  pub¬ 
lishing  types  after  all.  And  they  are 
smart  enough  that  they  have  figured 
that  out. 

The  principal  asset  that  drove  their 
paranoia  about  being  left  on  the  side¬ 
lines  is  the  yellow  pages.  U.S.  yellow 
pages  this  year  will  generate  more  than 
$10  billion  in  revenues,  or  about  half 
the  size  of  the  entire  U.S.  cable  indus¬ 
try. 

Those  old-fashioned  yellow  pages 
are  a  great  publishing  asset  and  a  hell 
of  a  business.  They  are  plenty  deep, 
but  not  very  wide.  They  fail  to  attract 


of  us  are  a  little  more  humble  lately. 

Even  technologically,  the  Bells  are 
an  undisputed  powerhouse,  but  even 
they  have  learned  that  they  can’t  do  it 
all.  1  suspect  they  have  spent  as  much 
money  advertising  their  future  fiber 
optic  capacities  as  they  have  lobbying. 

No  companies  in  the  history  of  com¬ 
merce  have  so  burdened  themselves 
with  unrealistic  promises  to  American 
consumers.  The  truth  is,  even  the 
RBOCs  cannot  spend  $50  godzillion 
dollars  to  fiber  the  universe,  at  least 
not  in  time  to  take  full  competitive  ad¬ 
vantage  of  it. 

They  cannot  deliver  on  their 
promises  by  themselves;  they  cannot 
single-handedly  build  the  superhigh¬ 
ways  they  have  advertised,  and  they 
know  it. 

That  is  why  they  are  buying  cable 


Not  a  player  on  the  field  has  a  greater  stake 
in  the  future  of  electronic  information  services 
than  newspapers. 


browsers,  and  the  plot  wears  thin  after 
a  page  or  two.  But  yellow  pages  will  be 
a  great  electronic  service,  especially  if 
they  are  married  with  other  databases 
and  brought  to  life  through  constant 
updating. 

The  phone  companies  need  part¬ 
ners,  just  like  the  rest  of  us.  In  fact,  if 
there  is  anybody  in  this  room  who  has 
not  had  a  conversation  or  a  negotia¬ 
tion  with  a  RBOC  in  the  past  year,  I 
would  be  very  surprised. 

Now,  I  don’t  want  to  pick  on  my 
friends  in  the  telephone  business  but, 
more  clearly  than  any  other  business, 
they  embraced  a  false  vision  that  is 
fading  fast  —  the  illusion  that  any  of 
us,  RBOCs  included,  can  make  it  all 
happen,  without  a  lot  of  help. 

Some  of  us  in  newspapers  have  been 
afflicted  with  the  same  notion  —  be¬ 
lieving  that  our  historic  franchises  are 
unassailable.  Like  the  phone  compa¬ 
nies,  we  have  learned  better  and  some 


systems  and  pieces  of  cable  systems  — 
a  buying  frenzy  that  is  far  from  over. 

Then  they  are  going  to  push  politi¬ 
cally  for  cross-ownership  of  cable  sys¬ 
tems  in  their  own  service  areas,  and  I 
think  they  have  the  political  muscle  to 
win  that  one  within  a  couple  of  years. 
I  ought  to  know  about  their  muscle.  I 
still  have  bruises  from  warring  with  the 
telcos. 

But  right  now  they  are  buying  more 
than  they  are  bruising.  US  West  got  a 
piece  of  Time  Warner.  Southwestern 
Bell  bought  the  Hauser  cable  system  in 
the  Washington,  D.C.,  area. 

Within  two  years,  the  cable  industry, 
as  we  have  understood  it,  will  have  a 
different  look  and  feel.  Broadband 
coaxial  video  delivery  will  be  under  the 
management  of  telephone  companies, 
in  partnership  with  conventional  cable 
companies. 

(See  Shop  Talk  on  page  34) 
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/  mm  ditor  &  Publisher,  on  September  25th. 

will  once  again  focus  on  color  in  news¬ 
papers.  From  new  production  technologies  and 
state  of  the  art  equipment  to  the  use  of  color  in 
editorial  and  advertising,  this  section  educates 
readers  on  what’s  hot  and  what’s  not. 


Lo  reach  the  people  who  care  about 
what’s  happening  in  newspapers,  advertise 
in  Editor  6c  Publisher.  To  place  an  advertisement 
in  the  Color  in  Newspapers  pullout  section, 
contact  your  local  sales  representative  or  Steven 
Towiisley,  at  21 2 •675*4380  today.  The  September 
25th  publication  date  is  coming,  so  act  now. 


Publication  Date:  September  25, 1993 
Closing  Dates  Space:  September  10  Copy:  September  15 


Sales  Offices 

New  Orleans 
o0-f38()-%73 


San  Franeiseo 
4l.3-421-79.50 
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★  ★  ★  ★ 

★  ★  ★  ★  ★ 
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Odds  are  50  to  1,  if  you  buy  national  coverage 
to  get  ANI,  you’re  pa^g  for  more  than  you  need. 


Discover  new  Circuit  9  service  from 
New  York  Telephone.  New  York  cover¬ 
age  plus  the  power  of  ANI-for  less. 

From  Staten  Island  to  Syracuse,  now 
there’s  a  less  expensive  way  to  connect 
with  customers  in  New  York  faster  and 
more  efficiently  than  ever  before. 

New  York  Telephone’s  Circuit  9 
service  is  an  alternative  to  paying  a  na¬ 
tional  provider  for  features  like  ANI,  Tl, 
alternative  routing,  and  billing  and  collec¬ 
tion  in  New  York.  With  Circuit  9  ser\dce, 
you  pay  only  for  features  your  business 


demands.  When  your  needs  change,  so 
do  your  options.  Which  makes  the  price 
flexible  enough  to  fit  any  size  budget. 

Keep  your  chips  stacked  where  they’ll 
win  you  the  most.  Call  your  New  York 
Telephone  Account  Executive,  Authorized 
Sales  Agent,  or  1  800  442-TALK  and  learn 
more  about  new  Circuit  9  service. 

We're  all  connected. 


New  Yorklelephone 

A  KVNEX.Cofnpany 
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